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Abstract 
 The world is now witnessing successive developments in both technology 
and democracy in the field of digital media. The situation has now changed, with the 
audiences no longer receivers but rather effective and active participants in the 
process of news production. The Internet provides interactive features through 
social media networks like Facebook, Twitter, YouTube and WhatsApp. Moreover, 
traditional media now depend on social media for acquiring news and information, 
in spite of the fact that these platforms may not always be subject to professional 
and institutional control which the traditional media require in order to invoke 
professional standards and well-known sources.  
Due to the fact that mainstream media are progressively using social media 
as sources of news, previous research has focused on the use of social media in 
certain situations only, such as, for example, coverage of breaking news especially 
during major events, elections, or crises. However, little attention is paid to the 
journalists’ daily routine of monitoring of social media platforms in Egypt. This 
study aims at examining the selection and use of Facebook, Twitter, YouTube and 
WhatsApp by journalists as news sources in daily newspapers in Egypt. It employs 
both qualitative and quantitative methods to explore the above-mentioned social 
media platforms as news sources in daily news coverage. The study first integrates 
intensive interviews with twenty four Egyptian journalists from the three 
newspapers under study to give an in-depth examination of the use and selection of 
Facebook, Twitter, YouTube and WhatsApp as references for their daily news 
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coverage. Interviews examine the impact of social media on the news content that 
journalists use, investigate whether social media would change the professional 
traditional newsgathering and sourcing habits in journalism, seek to learn about the 
extent to which social media would alter these professional ways, and, as well, 
investigate whether these new practices would be obvious in the traditional 
Egyptian newspapers. The study further provides a ‘quantitative overview ‘of all the 
articles that were published between November 2013 and October 2016 in El-
Ahram, El-Masry El-Youm and El-Wafd newspapers. Then a content analysis is 
conducted on a sample of articles selected using a non-probability purposive 
sampling technique that clearly mentions any of the four social media platforms as 
news sources. The content analysis examines a sample of 432 issues from printed 
newspapers which appeared between November 2013 and October 2016. It is found 
that out of 21,332 news articles, 4,707 news articles are only found mentioning any 
of the four social media platforms under study as sources for news coverage by 
journalists. Results show that using social media became a daily routine in the three 
Egyptian newspapers. Thus, findings support the claim that social media platforms 
have become an integral part of journalists’ daily news coverage; however, this does 
not imply that social media has dominated the content of the newspapers studied. 
Nevertheless, results show that the number of news articles referring to social 
media as news sources is low (approximately 22.06% out of the total number of the 
news articles analyzed). 
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Chapter One: Introduction 
1.1 Inspiration for Study 
Undoubtedly, social media have become a fundamentally new source in most 
of the newsrooms around the world. There is now available a wealth of potential 
news sources; some of which are reliable while others are not, but through one 
portal, access of hundreds of thousands of people throughout the world has been 
phenomenal. Social media offer first- hand eyewitness accounts of events going on, 
so there is much more direct communication between the journalist himself and the 
event happening.  This has constituted a fundamental change in communication and 
in reporting. Breaking news goes first to social media networks because it is there 
that people first communicate about events and happenings. Only a few years ago, it 
would have been unaffordable and risky for journalists to cover news about events 
taking place in faraway places, but now it is much less expensive. 
I was inspired by the originality of Paulussen and Harder’s topic (Social 
media references in newspapers), and I wondered why not examine how Egyptian 
journalists deal with and use social media in their newsrooms? Why not explore this 
phenomenon in Egyptian newspapers?  My motivation for such original topic made 
me so much devoted to such study, and I was so much excited to know its results. 
Actually, the results were very surprising to me! 
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1.2 Gaps in the Field of Research  
Due to the fact that mainstream media are progressively using social media 
as sources in their news coverage, research has focused on the use of social media in 
certain situations like coverage of breaking news especially during major events, 
sports, celebrity news elections, or crises.  However, little attention was paid to the 
journalists’ daily routine of monitoring social media platforms.  According to 
Paulussen& Harder, research studies have examined how social media are used in 
journalism to cover breaking news, conflicts, elections and crises by conducting 
interviews with journalists and analyzing the content of tweets.  However, they have 
not considered journalists’ daily monitoring and use of social media platforms 
(Paulussen& Harder, 2014). Thus, this current study aims at examining the selection 
and use of Facebook, Twitter, YouTube and WhatsApp by journalists as sources in 
daily newspapers in Egypt to fill this gap.  According to Wasserman (2010) in 
Jordaan’s thesis study, and as previously mentioned, the theoretical and academic 
debates on media studies and journalism in general did not pay much attention to 
conditions in the developing countries, a fact which, according to Wasserman, 
resulted in the assumption that the theoretical contexts and future expectations 
were relevant only to a small range of regions and countries. Wasserman also added 
that the conditions in each country were not similar; thus results from studies 
conducted on this area of focus in other countries cannot be generalized. Although 
previous studies described journalists’ use of social media platforms in some 
countries, this has not been described or studied in Egypt yet; so, it is crucial to 
conduct a local empirical study to investigate the impact of social media on Egyptian 
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newspapers with regard to journalists’ daily routine sourcing practices in their 
newsrooms. In other words, it investigates how social media change the way 
Egyptian reporters plan or schedule their days, search for stories, communicate 
with their sources, construct their beats and locate their scoop.  By describing 
journalists’ adoption of these social media and the impact these platforms have on 
daily routines inside newsrooms in Egypt, this study generally aims to spread 
understanding about the threat or/and opportunities this recent practice of the use 
of social media may create (Jordaan, 2012). Therefore, the researcher seeks to 
explore the phenomenon of Egyptian journalists’ daily use of social media platforms 
since there is a lack of research conducted on it in Egypt. 
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1.3 Focus 
Mainstream media are progressively using social media as a source in their 
news coverage; however, it is hard to find scientific data stating the number of 
contemporary journalists using social media platforms as news sources or as 
references in their work, but the majority use Facebook, Twitter, YouTube and 
WhatsApp for professional purposes. Based on previous studies, it has been found 
that these platforms are used as an indispensable tool to gather news in many fields 
like sports, politics, and celebrity news. Research studies have examined how social 
media are used in journalism to cover breaking news, conflicts, elections and crises 
by conducting interviews with journalists and analyzing tweets’ content.  However, 
they have not considered journalists’ daily monitoring and use of social media 
platforms (Paulussen& Harder, 2014). In light of this, this current study aims at 
examining the journalists’ daily selection and use of Facebook, Twitter, YouTube 
and WhatsApp as references in daily newspapers in Egypt. Journalists use Twitter as 
a news wire for getting a constant stream of information and news (Paulussen& 
Harder, 2014).Thus, due to contemporary journalists’ commitment to social media 
in their news coverage, the study examines  whether social media would change the 
professional traditional newsgathering and sourcing habits in journalism, 
investigates the extent to which social media may alter these professional ways, and 
whether these new practices will be obvious in the traditional Egyptian newspapers. 
The study focuses on the interplay between social media and traditional media, and 
on  whether social media are likely to break old-fashioned ways in the process of 
news selection by allowing room for other stories and opinions. In this study, the 
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researcher aims at studying how social media could have a role in reshaping 
journalism sourcing practices. Furthermore, in undertaking this study, at the most 
basic level, the researcher seeks to learn whether Facebook, Twitter, YouTube and 
WhatsApp are used as information sources, either primary or non-primary, and if 
so, the researcher seeks to learn whether the source or the social media players are 
private or public figures. Then the following level of questions addresses the 
geographic focus and type of stories that Facebook, Twitter, YouTube and WhatsApp 
present. In other words, the researcher is interested in finding out whether the 
stories are national, regional or international, and whether they are hard news or 
soft news. Furthermore, the researcher seeks to know the subject of the news 
articles, whether politics, sports, culture, or human interest…etc that the above- 
mentioned media platforms share.  
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1.4 Significance of the Study 
Although previous studies described journalists’ use of social media 
platforms in some countries, this has not been described or studied in Egypt yet. 
Therefore, it is crucial to conduct a local empirical study to investigate the use of 
social media networks by journalists in Egyptian newspapers and examine its 
impact on traditional media .Thereby; the researcher seeks to explore this 
phenomenon due to the lack of research conducted on journalists’ daily use of social 
media platforms in Egypt.  This makes this study significant.  
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1.5 Statement of the Problem 
 Print newspapers, in most of the developed countries, are facing a noticeable 
decline in readership and, of course, in revenue, while on the other hand, social 
media are booming and flourishing. According to statistics in a recent study, there 
are1.5 billion visits a day to social media networks out of 95300 Internet users 
around the world and across 59 countries. News organizations have started to 
depend on social media networks such as, for instance, Twitter and Facebook to 
increase the traffic to their websites (Rosenstiel& Mitchell, 2011). In spite of the fact 
that social media may not be the reason for the suffering of some print newspapers, 
it is still interesting to investigate this phenomenon and explore the authenticity of 
its contribution to the fragile status of Egyptian newspapers. 
 Recently, social media networks have become essential tools for journalists. 
Based on many previous reports, it has been found that journalists’ commitment 
and uptake of these social media platforms have flourished worldwide (Jordaan, 
2012).  In a working paper for the Reuters Institute for the Study of Journalism, 
Newman (2009) showed that journalists in well-known media institutes in the UK 
and the US were actually using these platforms to gather information, supplement 
their writings, and in the end, disseminate this information to the public.  Newman 
argued that previous debates had focused on the reliability and credibility of social 
media networks, and on whether they could replace traditional media. According to 
Newman (2009), social media are now threatening to assume the main role of 
conveying breaking news that the mainstream media traditionally performed. 
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1.6 Research Structure 
This research is presented in seven chapters: 
 
Chapter One: Introduction 
In this chapter, the inspiration for the study, the gaps in the field of research, the 
focus, the significance of the study, and the statement of the problem are discussed. 
 
Chapter Two: Background 
This chapter discusses the overview of the Egyptian Press Landscape; it discusses 
the nature of the print media in Egypt, types of Egyptian newspapers (Government, 
Independent and Partisan newspaper), Egyptian media institutions, Trade union, 
State Media policy and legislation.  
 
Chapter Three: Literature review 
This chapter explores previous studies concerning topics such as  newspapers and 
journalism, hierarchy of credibility, journalistic sourcing, challenges and 
opportunities for newspapers, news evolution, journalists and the news cycle, the 
good and the bad impact of social media on journalism, user- generated content, 
citizen journalism, social networks such as Twitter, Facebook, YouTube and 
WhatsApp as well as newsroom practices. 
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Chapter Four: Theoretical Framework 
This chapter discusses theories of Gatekeeping and Source Credibility. The five 
research questions appear at the end of the chapter. 
 
Chapter Five: Research Goals, Design and Methodology 
This chapter discusses the two approaches that are used to conduct the research. A 
combination of qualitative and quantitative methods is used to answer the five 
research questions. Further, the unit of analysis, the methods of data collection i.e. 
intensive interviews and content analysis as well as sampling is discussed. A list of 
the names of journalists along with their titles and affiliations is available at the end 
of the chapter. 
 
Chapter Six: Findings from Intensive Interviews and Content Analysis 
This chapter discusses the findings from intensive interviews conducted among 
twenty four journalists from El-Ahram, El-Masry EL-Youm and El-Wafd newspapers 
divided equally as eight journalists were interviewed from each newspaper. 
Furthermore, it presents and discusses the findings from the content analysis that 
analyzed news articles among three different types of newspapers, a government 
newspaper, El-Ahram, an independent newspaper, El-Masry El-Youm and a partisan 
newspaper, El-Wafd. The most important findings are also summarized. 
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Chapter Seven: Conclusion 
This chapter provides a quick overview for the whole study. Further it draws a 
conclusion for the results and findings of the study. Recommendations are 
suggested at the end of the chapter. 
 
The next chapter will discuss the background of the Egyptian press landscape 
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Chapter Two: Background 
2.1 Overview of the Egyptian Press Landscape 
  
Egypt, widely known as the Arabic Republic of Egypt, lies in north-east 
Africa. It shares borders with countries such as the Sudan in the south, Israel, 
Palestine and Jordan in the north, and Libya in the west.  Arabic is the official 
language of the country, while English, and to a smaller extent, French, is broadly 
understood and used. Historically, Egypt has always been a media leader in the 
region. Egypt guided the whole Arab region in the growth and expansion of a 
vibrant, strong and somehow open broadcast and print media. Egyptian media have 
always been a center of attraction for a large number of audiences regarding its 
cultural and political messages in the region. The Egyptian government has 
seriously  considered privatizing the state-controlled media as a result of pressure 
from global  entities  and from  non-governmental organizations (NGOs), fierce 
competition from the privately- owned Egyptian and Arab media, in addition to 
pressure from oppositional leaders and businessmen who aim at allowing more 
press freedom ( Amin, undated document ). 
According to Nasser (2009), the Egyptian President Gamal Abdel Nasser 
nationalized the press in Egypt as well as the privately-owned press institutions.  
Besides, he allowed the government to mobilize the Egyptian press to follow his 
socialist strategy. Later, President Anwar Al-Sadat followed an open approach with 
the press; however, his plan was still indecisive and not finalized regarding the 
press (Amin, 2001). He maintained government control over the media and only 
removed certain aspects regarding censorship. On the other hand, President 
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Mubarak did not follow his predecessors.  He favored more freedom of the press and 
cancelled many restrictions previously imposed. In general, during Mubarak’s rule, 
the press operated freely as compared to most African and Arab countries. The 
Egyptian government was more accepting to criticism and protests even though it 
sometimes jailed dissidents (Rugh, 2004).  
 
2.1.1 Print Media in Egypt 
 The Egyptian government controls the most popular daily newspapers in 
Egypt via shares owned by the State. These newspapers are El-Ahram, El-Akhbar 
and El-Gomhuriya. The president appoints the editor- in- chief of each of these 
newspapers via the Higher Press Council, and the staff of these newspapers are 
members selected from the National Democratic Party (NDP) via the Shura Council 
(Hafez, 1993). These newspapers are granted a little freedom where they can 
condemn the government but within rules and limits and where taboos cannot be 
touched.  This is why they are hardly ever censored (Rugh, 2004). The Government 
makes use of these newspapers as a mobilizing tool to maintain its political agenda 
(Amin, 2002).Moreover, there was a growth in the number of independent and 
opposition newspapers in the last decade which enjoyed some freedom regardless 
of government-imposed restrictions.  As for print media, the situation is diversified 
regarding ownership and content. Egyptian print media could be government 
newspapers, independent newspapers, and partisan newspapers.  
Government newspapers: In this case, the government owns El-Ahram, El-Akhbar, 
and El-Gomhurya, the three main local newspapers. The president selects the 
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editors of these three national newspapers via the Higher Press Council .As for 
government newspapers, no criticism is allowed and journalists are to be loyal to 
the government.  
Independent newspapers: Independent newspapers have flourished in the 
Egyptian market despite being only a few in number. They attract a very large 
number of readers and this goes back to their qualified reporting and outstanding 
news collection.  El-Masry- ElYoum, El-Sherouq and Nahdet Misr are the most 
popular independent newspapers. According to these newspapers, criticism is 
accepted and their journalists are allowed to touch upon taboos while still abiding 
by journalism professional standards such as credibility, objectivity, and accuracy. 
These newspapers, hence, have a huge circulation. Moreover, there are many 
popular independent weekly newspapers that have high circulation rates like El-
Destour, El-Asbou’, SoutElUmah, and El Fajer.  
 Furthermore, the online version of some Egyptian newspapers gives the 
chance and ample space for its readers to comment and interact with them. Readers 
could interact with these online editions of newspapers by sending their feedback 
regarding specific news stories. Besides, these websites have icons that allow users 
to suggest and choose news stories or news topics to be discussed .Three Egyptian 
online editions of newspapers, El-Ahram, El-YoumEl-Sab’aa and El-Masry El-Youm 
are currently flourishing.  
Partisan newspapers: These newspapers are mainly owned by parties either 
political or oppositional. Partisan newspapers have very high readership due to its 
coverage of sensitive topics, taboos, and government policies and so they challenge 
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and compete with government newspapers. When compared to national 
newspapers, partisan newspapers fall under little censorship. The party itself funds 
the newspapers along with some government aid. El-Wafd, El-Ahrar, and El-Ghad 
are very popular partisan newspapers that have very high circulation rates.  
2.1.2 Digital Media:  
This digital service is now booming in newspapers. Some newspapers have 
made use of this digital media service by launching websites allowing its users 
useful access of up-to-date news and information, round the clock and everywhere. 
Government newspapers have launched their own news websites since many years 
ago. As for the independent newspapers, they have launched online news websites 
such as El-Masry El-Youm and El-Asbou’. This has given their audiences ample space 
for interactivity in terms of discussion and quick feedback concerning certain news 
issues. In 2009, El-Masry El-Youm provided a mobile phone subscription facility to 
its audience through which mobile phone messages could transmit fresh news.  
2.1.3 Media Institutes in Egypt 
News Organizations 
 The main source of news in the Middle East is the Middle East News Agency 
(MENA). The agency was established in 1956 and covers politics, culture, sports and 
business issues. It functions under the Egyptian government .News and reports are 
delivered to its audience in three languages, Arabic, English and French. MENA 
offers a number of services to cover the most important news among which are the 
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Local Arabic News Bulletin which provides people living in Egypt and have 
subscriptions with the most important news, mainly political, economic, cultural, 
sports and social news, taking place in the Arab region, in the Middle East and in the 
world. Another such service is the Cairo Press Review, an English daily newspaper 
that covers the most important news published in the newspapers in Egypt. The 
Egyptian Press Service is yet another and provides a diversity of news analyses and 
feature stories and is  responsible for covering global sectors like art, culture, sports, 
history and science. Publications in Print, a similar service offers daily, weekly and 
biweekly press releases. The Party Press Review, a biweekly English newspaper that 
covers the most important news published in the Egyptian partisan newspapers and 
The Economic Magazine, an English weekly magazine that covers news of interest to 
business owners in Egypt are further services offered by MENA. Furthermore, there 
are some foreign news organizations like the Associated Press and Reuters. The 
latter offers, through its Arabic website, translated news about issues or events 
taking place in the Arab world. 
Trade Unions 
 The print media is governed by the Egyptian Press Syndicate which falls 
under the control of the Egyptian government. The Syndicate was founded in 
1963.All Egyptian reporters and journalists must be registered in the Press 
Syndicate, although the Egyptian government supports journalists who work in 
national newspapers and those who are loyal to the State. In spite of the fact that 
Egypt signed declaration called the “Sana’a Declaration”, it does not tolerate or 
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permit an independent atmosphere and the establishment of free, self- governing 
and self- regulating syndicates as called for by the Sana’a Declaration. 
2.1.4 State Media Policy and Legislation 
 Although the Constitution of Egypt supports independence and freedom of 
expression, the Egyptian government makes use of the Anti-Terrorism Law that was 
enacted in 2015 and the Penal Code to hinder freedom of the media. According to 
Article 47 and Article 48 of the Egyptian Constitution, freedom of expression is 
guaranteed for every citizen. According to Article 47, every citizen is free to express 
his own opinion and broadcast or publish it while still abiding by the law. As for 
Article 48, freedom of expression in publications, mass media and print is 
guaranteed. Restriction, censorship and suppression of newspapers are not allowed 
and neither are alerting, cancelling and postponing publication by executive orders. 
Moreover, Law 158 grants the Ministry of the Interior the right to ban certain 
publications like foreign publications from circulating in the country in order to 
defend and maintain civic order. In Egypt, journalists can be sent to prison for 
defamation and insult as stated in the 1996 Law of the Egyptian press. Furthermore, 
limitations on the press can take two forms, issuing a newspaper license or 
censoring the content. Law 96 in the1996Constitution allows only the Higher Press 
Council to issue newspaper licenses, which are granted to official figures and 
political parties only.  
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2.1.5 Accountability 
 According to the code of ethics, news coverage and reporting must be 
objective, fair and accurate. Accordingly, there should be accountability systems 
which allow for more responsible freedom to guarantee the public is being well 
served. The only accountable body for questioning potential violations of this code 
is the Egyptian Parliament. In the last four years, the media situation in Egypt has 
wavered between modification and stability. There was conflict regarding 
professional independence after the dismissal of Mubarak in January 2011. The 
image was unclear and the environment was totally unstable. A project called 
“Journalism in Transformation in Egypt” in Berlin (2015) examined, very accurately, 
questions that have to do with the development of journalism in Egypt during this 
transformation phase. Thus, it examined journalists’ and media efforts in Egypt 
towards achieving professional independence from restrictions and control from 
political, legal and economic figures. Well-known media intellectuals from different 
places around the world attended the first global conference named “Egyptian 
Media and Journalism between Change and Continuity”. The Conference tackled 
issues like professionalism, liberties and limitations of journalists, freedom of 
speech along with its challenges, freedom of the media, and the development of the 
Egyptian media environment. 
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Chapter Three: Literature review 
3.1 Newspapers Journalism and Social Media 
 As technologies develop, new social media platforms gain larger market 
shares, while mainstream media are witnessing only a small growth of shares, or 
may even be losing their shares. According to Jordaan (2012), news is being 
progressively shaped by its users and their need for continuous “on-the-go” updates, 
in addition to their desire to contribute in the news-making and news-sharing 
processes as well. Rainie, Purcell, Rosenstiel, Mitchel, and Olmstead (2010) argued 
that the news concept has now become a social experience for people. They added 
that, since consumers of news are now active users and no longer passive users, 
they have started to heavily use social media networks to screen, test and respond 
to the news. According to Sheetal and Angela (2011), the advent of new technologies 
has allowed citizens to gather information and news and share them via a wide 
range of social media platforms. They can witness, report and discuss information 
by placing videos and photos from their mobile devices on the Internet. Jordaan 
(2012) stated that, according to the Universal McCann study (2011), social media 
networks are very active in changing the way people communicate and interact with 
each other and this affects their thoughts, attitudes, feelings and behavior. 
3.2 Hierarchy of Credibility 
Traditionally, most journalists rely on what is called “Hierarchy of Credibility 
“which Becker defines as sources that are at the top of the hierarchy like 
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governments where sources are considered to be more credible than sources at the 
bottom of the hierarchy. Official sources are considered credible because they give 
access to reliable, trustworthy information. The world now is changing rapidly, and 
events are happening every minute, and due to money and time constraints, 
journalists tend to resort to official sources like governments to provide them with 
timely and reliable information in the form of press releases which journalists 
convert into reports.  These elite sources, furthermore, offer legitimacy because they 
hold high positions (Sheetal& Angela, 2011). ‘The higher up in the hierarchy they 
[journalists] can maintain a source, the better, because they are always looking for 
sources who can speak for their institutions with full legitimacy”, said Schudson, 
(2011, p.130). However, information generated from citizens challenges the process 
of journalistic sourcing. The arrival of the Internet along with its new platforms and 
technologies has let people think that the old-fashioned hierarchy of credibility that 
journalists employ would be upended. Unconventional information channels like 
blogs, online independent news organizations, social media platforms like Twitter 
and Facebook provide users with alternative outlets to present their accounts of 
happenings to the public. This is a noticeable change when compared with the past, 
when sources like these platforms with no political or financial power were striving 
to gain access to journalists who would communicate their stories to the audience 
(Sheetal& Angela, 2011).    
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3.3 Journalistic Sourcing 
 Journalistic sourcing practices are now changing with these alternative 
media channels providing reporters with instruments to gather news. Currently, 
reporters are no longer visiting event sites to gather information, but they get 
already available information from Internet websites (Sheetal& Angela, 2011).  
Social media platforms like Twitter and Facebook give news organizations the 
opportunity to gain information from non-elite sources especially when journalists 
have no access to certain locations as in times of crisis such as the September 11 and 
Tsunami attacks .When reporters weren’t able to have access to these important 
locations, they depended on the images that citizens sent from these sites. 
 In his study about the impact of social media on traditional journalism, 
Newman (2009) found that reporters started to use social media platforms like 
Facebook, blogs and Twitter increasingly in their news. In another study by the 
George Washington University in the United States, it has been found that many 
reporters stated that social media platforms were very important tools to use while 
reporting and generating news stories (Cision, 2009).The study was conducted on 
371 journalists who worked for print publications. Lu and Raymond in 2011 figured 
out that reporters used Facebook to help them while researching and investigating 
the story. In another study conducted on 500 journalists around the world, it was 
found that 50% of the journalists used Twitter in sourcing new angles for their 
stories and about a third of them used Facebook. (Oriella PR Network, 
2011).Another study stated that one third out of a total of 200 journalists used 
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Facebook, while of these only 75% used Facebook for reporting, and 69% used 
Twitter. Approximately half of the journalists involved in the study agreed that 
these social media platforms played a very crucial part in journalism. However, 
there is little consensus among most of these journalists about  whether these media 
platforms along with citizen journalism would lead to the end of journalism  or not 
(Society for New Communications Research, 2011). 
 According to Nobil Ahmad in 2010, journalists and editors used Twitter as a 
tool to collaborate with other users. Lenatti (2009) supported this view. He agreed 
that editors and newspapers have used social media as a filtering tool for the most 
valuable information from their point of view. Moreover, Lavrusik (2010) explained 
that social media platforms could be used as investigative tools by journalists. He 
also believed that social media allow for watchdog journalism to flourish. Journalists 
around the world are able to find good leads on social media for their stories 
(Brunswick Research, 2011).Reuters allows its reporters to use these new platforms 
while alerting them to be attentive for social media risks. These risks could be in the 
form of an inability to distinguish between professional and private identities on 
these platforms as well as a lack of clear and accurate citation of these sources. A 
further risk could be that journalists and reporters may lose their independence 
(“Reporting from the Internet”, 2011).Usher (2010) referred to the term 
“empowered audience” since this audience creates the content and alters news into 
a discussion. She believed that new media challenge the old- fashioned journalism’s 
expectations, power, and practices. Usher knew from journalists who were fired or 
had left their newspapers that the reason was economic pressures as well as other 
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pressures. Some journalists said that they were struggling to learn how to integrate 
this new technology in their work. She added that nothing was trustworthy or 
reliable anymore because the job-related routines that journalists were engaged in 
can be easily switched by routines that bring about quick responses like the Web. 
Despite the fact that old-fashioned newsrooms are shrinking, they are still aware of 
the new media, and allow for communication with their users on diverse platforms 
(Rosenstiel and Mitchell, 2011).Dutton, Blank, and Newman argued that social 
media platforms have affected the nature of the news. Surprisingly, comments on 
Facebook and hashtags on Twitter are being used in the daily news production. 
Blogs have been used as a means for providing short steady updates on stories 
throughout the day; however, journalists have daily contact with ordinary audiences 
(Dutton, Blank, and Newman, 2011).  
 
3.4 Challenges and Opportunities for Newspapers 
 Unfortunately, according to Vickery & Wunsch-Vincent, (2010), the number, 
flow, circulation and readership of published newspapers, are declining around the 
world.  Furthermore, the Organization for Economic Co-operation and Development 
(OECD) stated that the development of the universal market of newspapers had 
decelerated since2004 and reached zero growth in 2007, followed by minimal 
growth in 2008.According to a State of News Media report in 2011, several factors 
affect the strength of a newspapers’ production in a country (Santhanman & 
Rosenstiel, 2011). These factors include the possibility of the presence of a bigger 
number of newspaper readers due to growth in the rates of literacy and knowledge 
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along with an increase in the rate of Web use and online penetration.  A newspapers’ 
economic situation which is affected by the revenue coming from advertising may 
also have an impact on the newspaper industry in a country. In developed countries, 
revenue and readership have declined while in some developing countries, the rate 
of newspapers’ circulation and flow is rising. Between 2008 and 2009, the USA saw 
a decline of 10.6% while Africa witnessed a rise of 4.8% during that same period of 
time. These developing countries have started using new technologies, however, 
and the growth in rates of circulation may not be permanent. Moreover, it was found 
by Vickery and Wunsch (2010) that Internet- based online news attracted more 
attention, especially among the youth, due to its reasonable cost and quick news 
updates. The OECD study found that only a small number of readers would pay to 
get online news.  
 In spite of the fact that newspapers are facing many challenges, some have 
been able to make use of the opportunities that new technologies offer in order to 
be able to integrate with their readers and improve their paper editions (Vickery 
&Wunsch-Vincent, 2010). According to Newman (2009), social media networks may 
assist journalists in creating good relationships with new users and in 
communicating good stories to them 
  
3.5 News Evolution 
 According to Hernandez, Assistant Professor at the University of South 
Carolina (USC), news gathering and news consumption continue to evolve. For 
example, people have started to obtain news from the Web rather than from 
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newspapers, and in 2000, newsrooms have been getting smaller by 30%.In fact, 
many Americans use their cell phones to have access to the news. Furthermore, 
news appears first on social media platforms like Twitter and YouTube. The Internet 
and developments in technology have altered everything. Currently, any blogger 
could be a reporter; a person with a mobile phone could be a videographer, while 
any person who has an account on Twitter or Facebook could be a news editor. 
Hence, most journalists are trying to adapt these new tools in order to collect and 
disseminate information while still respecting their ethics and journalistic honesty 
(Brooks, 2011). 
3.6 Journalists and the New News Cycle 
 Following Angeltti, the cycle of the news has now changed from being passive 
with reporters discovering the news, and delivering it to the audience who consume 
the news to being interactive. The audience now can add their comments, share or 
even alter information. According to Hernandez, the age of a journalist collecting 
and writing the news and a recipient reading the news has come to an end. There is 
currently good interactivity between both the journalist and the reader and this 
interactive process allows the journalist to understand the other side’s perspective 
on specific stories (Brooks, 2011).  
3.7 The Good and the Bad Impact of Social Media on Journalism 
 With the advent of new technologies, chaos takes place since social media 
have both pros and cons as well as a positive and negative impact on both 
journalism and journalists. According to Lamb, one of the very obvious positive 
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effects of social media was the quick process of disseminating information in order 
to reach a large number of people. Namara added that another good thing was the 
immediacy of news on social media, as they offer live news. However, she argued 
that some journalists were fired due to reporting a poorly written tweet. Moreover, 
journalists should focus on the significance and importance of protecting their 
journalistic integrity while still offering 24/7 news. Hernandez postulated that a 
journalist should check out the information he shares and not just disseminate false 
information, since the accountability of a journalist on these platforms is more 
important than the responsibility of an ordinary citizen (Rooks, 2011).  
3.8 Defining Social Media 
 According to Haenlein and Kaplan, individuals continuously use social media 
to create, publish and modify content on the Internet in a collective and 
participatory manner (Haenlein and Kaplan, 2010). Lon Safko defined social media 
as the media people use to become social. Safko believed that this was an 
oversimplified definition of the term; however, this simple definition could be a 
good point from which to start the analysis (Safko, 2010). He divided the term into 
two parts; first, he defined “social” as the instinctive needs that individuals have to 
connect with other people while he defined “media” as the technologies people use 
to connect with others. According to Blossom, these connections influence publics. 
Blossom defined social media as a very accessible method or technology that allows 
individuals to simply inspire or impact other groups of individuals (Blossom, 2009).  
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3.9 User- Generated Content  
 
Despite the fact that there is room for citizens to contribute in the news and 
information arena, reporters encounter a new dilemma, since they rely on unofficial 
sources that are not at the top of the hierarchy as mentioned before. However, 
journalists are to verify the user-generated content (UGC). A previous study was 
conducted to reveal the tension of the UGC at the British Broadcasting Corporation 
(BBC). The BBC sorts all the UGC, identifies the useful content, and follows up with 
an interview with the information providers to attest their intent in sharing the 
information as well as determining its accuracy (Sheetal& Angela, 2011). The survey 
concluded that citizen participation was limited in the daily news reporting while 
there was higher citizen participation when the news was timely and happening at 
the time it was shared. This supposes that journalists still depend on experts, 
governments and official sources for credible information, and still abide by the 
“Hierarchy of Credibility”. Despite the influence of audience members on the 
mainstream media, still, these are considered to be less trustworthy and less 
credible; and they continue to be at the very bottom of the hierarchy and are limited 
to other channels of information distribution (Sheetal& Angela, 2011).   
3.10 Citizen Journalism 
With the development of social media platforms like Facebook, Twitter, and 
YouTube, citizen journalists have the chance to contribute to making the news. 
Equipped with video phones and camcorders, citizen journalists can videotape and 
capture main news events and post information via social media platforms. Actually, 
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these citizen journalists contribute to the journalistic process. Citizen Journalism is a 
new way of reporting where it invites ordinary citizens to play a dynamic role in 
gathering and spreading news via different media platforms (Allan and Thorsen, 
2009). 
Social media platforms have become significant sources of news around the 
world. A survey was conducted in the United States in 2010 shows that people get 
their daily news from online news sources more often than from newspapers. 
Citizen journalism has provided the drive for such a change (Ali&Fahmy, 2013) 
3.11 Social Networks 
 The term social network is closely related to the term social media. McQuail 
defined social networks as some Internet websites that enable users to form 
networks of associations and to share and spread messages and videos. (McQuail, 
2010).According to Ellison and Boyd, social network is a web-based service so 
people can build profiles and create acquaintances within a structure and see and 
navigate their list of relations(Ellison and Boyd, 2008). Based on their description of 
the term social networks, their definition leaned more towards relations and 
connections rather than towards sharing information via these networks. 
Furthermore, most studies describe social networks as webs for public connections 
rather than information trading like the Universal McCann study in 2010.  
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3.12 Twitter 
Twitter is a social media platform or site which is also known as a “micro-
blogging” platform that enables its users to share and post media messages made of 
140 characters only via their mobile phones or the Internet. Messages sent through 
Twitter are called tweets. Jack Dorsey, the co-founder, was the first person to send 
the first message on the 21st of March in 2006. (Digital Trends, 2011).In August 
2011, it was announced that Twitter created approximately up to 200 million 
messages a day(“Your world, more connected”, 2011).A month later, Twitter 
announced that the number of its active users had reached 100 million all over the 
world. Thirty percent (30%) of their tweets were about their statuses and their 
activities, while 10% were links to blogs and news articles.  
3.12.1 Twittering the news 
According to Sheetal and Angela, Twitter is a channel that allows citizens to 
freely disseminate information and allows its users to share timely, widely-spread 
information rapidly. In a study conducted by Agrawal, in2011, researchers studied 
the role Twitter had played during the terrorist attacks that took place in Mumbai in 
2008. They used a content analysis technique of Twitter feeds.   They found out that 
citizens reported what they had witnessed. Moreover, Indian residents reported 
tweets concerning hospital records and shots that were still being fired. 
Significantly, traditional media outlets like the BBC and Cable News Network (CNN) 
used the UGC as a source of their news and information in order to get a good 
understanding of the events taking place there. Furthermore, during an earthquake 
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in Chile, Twitter was used as an information dissemination tool to report on what 
was happening. When journalists were not able to cover the crisis on their own, 
citizens participated in the production of news. This procedure is called ‘Ambient 
Journalism’. However, Twitter can allow journalists to investigate the source of 
information, as it makes users’ social graph available just like their profile as well as 
the messages they tweeted. In light of this, Twitter could somehow overcome some 
of the problems that reporters face when evaluating the information found on 
Twitter (Sheetal& Angela, 2011).   
3.12.2 Tweet Credibility 
In Sheetal’s and Angela’s study regarding Tweet Credibility, the findings 
revealed that Twitter was mostly used in hard news and local stories, rather than in 
feature news and international stories. This supports the notion that, in general, 
reporters use Twitter in their hard news coverage. Further, it has been found that 
journalists used private figures’ tweets more likely than public ones which mean 
that journalists are progressively integrating unknown sources in their reporting 
process. However, these unknown tweets were mainly used for commentaries 
rather than for reporting, which indicates journalists’ doubtfulness and hesitation in 
using citizens’ tweets as accurate information sources. It has also been concluded 
that journalists used Twitter to get feedback rather than information from their 
audiences. Based on this, this current study has confirmed that journalists are still 
abiding by the traditional norms and old-fashioned journalistic practices regarding 
credibility of sources and information (Sheetal& Angela, 2011).   
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3.12.3 Sourcing and the Crisis of Journalism 
 There is a crucial relationship between the reporters and their sources. 
Normally, journalists do not have knowledge about certain events or topics and 
thus, they depend on others to update them on the latest events with further 
explanation if and as needed.  Sources are bases for providing building blocks for 
reporters that they could use in news reporting. Journalists use social media to find 
out news stories and disclose sources. Once, when Anne McNamara, a reporter from 
WGME, was searching for information about “illegal local dumping”, she found out 
that phone calls were useless as they were unreturned whereas when she contacted 
people on Facebook, they provided her with contacts and sources within a minute 
which is excellent in order to enable a journalist to meet deadlines. McNamara 
further added that social media networks like Facebook and Twitter often aid in 
localizing worldwide stories. Lamb, a reporter for WRAL argued that audiences help 
by reporting news to the station via videos and pictures regarding trustworthy 
events even before their teams arrive to the scene. They use the footage to cover 
their news stories and post them on air and on their news website. However, she 
warns that even when a source is found on any of these platforms, it does not mean 
that this source is real (Brooks, 2011). 
This dependence is twofold, whereas it is good to ask and question experts 
regarding their experiences, it creates a journalistic environment that is open to 
falsification and misrepresentation. In spite of the fact that journalism is a source-
driven practice, there is little research that focuses on sourcing. According to 
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scholars, some studies gave little attention to where journalists get their material 
and information from. These studies focused on matters of influence, bias, and 
power. What studies lack, but need to find out, is how journalists use sources in 
their news texts. Previous researches showed that elite, top-of-the-hierarchy 
sources are best to be embodied in the news stories. Previous studies have claimed 
that politicians try to stop journalists from acting as watchdogs for the government 
and prevent them from conveying the truth. Other studies have focused on the 
interaction between the reporters and their sources.  In fact, sources have their own 
strategies to sway and influence the agenda of the news, share their visions, and fix 
the nature of the public dispute. Journalists try to collect good news stories to gain a 
reputable position among their peers, get a noticeable place in the newspaper and 
fuel public discussion. Journalists do this in order to strengthen and influence their 
professional position in newsrooms and in the outside world. Thus, journalists may 
pretend to be buddies talking with their sources. In the past, the communication 
process was made via face-to-face interaction or via the telephone, where the 
material or the news story was communicated through conversation. This allowed 
journalists to examine their sources’ integrity and ask questions regarding the 
answers, if and as needed. Currently, however, no conversation takes place between 
journalists and their sources. Journalists include material and news that sources 
have circulated on their websites, social media platforms, or blogs. According to 
previous studies, it was found out that the relationship between journalists and 
their sources was deteriorating or diminishing. Due to time and money constraints, 
journalists have little time either to dig out for themselves information they need or 
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to write more news stories. Therefore, they depend on third party material like 
other media sources and agencies, public relations marketers or information readily 
available on the Internet without checking the accuracy of the information. 
Journalists are dissatisfied with newsrooms that had become a copy factory. 
Journalists circulate readily available news stories without any fact-checking. 
Twitter has become a very rich such store for journalists which they can use to 
search for quotes from well-known sources like experts and politicians. In this 
previous study, it was found out that British and Dutch politicians used Twitter in 
the 2010 elections. More specifically, 48%of the Dutch and 24%of the British 
candidates communicated their visions, experiences and thoughts on their blogs. 
This provided journalists with easy access to politicians (Broersma& Graham, 
2012). 
 Twitter has become a useful tool for reporters to enable them to have access 
to quotes from well-known figures without the need to setup a face-to-face 
interview. During the Dutch Election Day, journalists used loads of tweets to air, live, 
the thoughts and feelings of both the voters and the politicians. It has been said also, 
that there was a very positive interaction between both the new media and the 
traditional media. Politicians stated that social media networks have given space for 
more attention to television (TV) and newspapers. It has been claimed that Twitter 
has two-fold consequences; on one side, it saved journalists’ time and effort and 
allowed them to spice their news stories with juicy quotes, while, on the other hand, 
it allowed for a one-way communication, thus more control is allowed from the 
politicians’ side who, in this way, set the news agenda. It was also found that Twitter 
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did not only give politicians control over news dialogue but also allowed them 
control of daily tweeting by citizens (Broersma& Graham, 2012). 
3.12.4 Twitter as a Beat 
 Twitter has turned out to be very popular in communicating with people 
about current events. Political unrest and breaking news like revolutions in the 
Middle East and Moldavia, the crash of a US airplane in the Hudson River and 
terrorism in Mumbai were disseminated through Twitter. Moreover, due to the 
increase in the number of users of and visitors to Twitter, journalists, celebrities, 
politicians and others have used it either  as a tool to market themselves or as a tool 
for political campaigning. Therefore, Twitter has turned out to be an interesting tool 
for journalists to seek information and news. Furthermore, news organizations 
currently use Twitter as a tool for reporting and disseminating news, for promoting 
stories and for creating connections with news consumers. Twitter has been widely 
known as an effective channel to disseminate breaking news. News organizations 
currently use social media to market their stories via broadcasts that encourage 
users to listen to or watch links that direct them to their original platforms. For 
example, The Guardian opened an account where millions of followers get regularly 
updated news stories. Besides, many news organizations are currently using the 
linkbots, software that tweets or posts headlines on their general account in order 
to increase traffic to their original websites. Moreover, media organizations use 
Twitter to allow for interactivity with the audiences. For example, The Guardian 
newspaper motivates its reporters to open individual accounts to disseminate 
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messages and to interact with the readers without any journalistic control. In the 
past, journalists used to perform their jobs anonymously. However, they are now 
encouraged to be visible and active on social networks in order to form a reputation 
and communicate with unknown audiences. This kind of interaction allows for the 
generation of ideas for news articles and also for informed and knowledgeable 
audiences to give comments, opinions and judgments that help in developing new 
news articles or stories. Besides, reporters have used Twitter as a tool to report 
news as they get in touch with sources and obtain information concerning ongoing 
happenings that audiences have been tweeting about. Audiences constantly post, 
discuss and share all kinds of information. Thus, journalists make use of this and 
gather material quickly if they are unable to contact certain sources for information. 
This practice has been both dismissed and voiced in journalism. It has been said that 
this practice consumes time and that it is very hard to follow discussions on Twitter 
as they are so complicated. Others debate that this practice is insufficient to verify 
the information tweeted and that it may result in the creation of rumors and 
misleading information. On Twitter, there is a triangulated kind of interaction 
between sources, journalists and the public where there is an exchange between the 
three parties, offering the opportunity to any of them to participate in responding, 
commenting and disseminating news or information. However, this overlap 
between ordinary citizens, professionals, journalists, and politicians has caused 
ambiguity and uncertainty about the changing aspects and use of the message. It is 
not clear whether a tweet will fuel further discussions, and if this happens, how the 
public will be affected and how. 
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 Actually, journalists pose questions like ‘What happened at a certain event?’, 
‘Who heard about it?’, and of course, such questions are re-tweeted to reach a larger 
audience. News editor RoelDen Outer finds Twitter to be a tremendous tool to find 
eyewitnesses. Furthermore, he says that reporters can also use Twitter to search for 
certain information, and contact experts like police officers and forensic authorities 
who are, in reality, difficult to get in touch with (Broersma& Graham, 2012). 
 Previous research had focused on how community newspapers and local 
radio stations in the USA and The Guardian in the UK were using Twitter for 
reporting and branding.  In this study (2012), Marcel Broersma and Todd Graham, 
were mainly interested in how journalists include tweets as quotes while reporting 
in newspapers. Journalists use these quotes to increase the trustworthiness of a 
story or to illustrate and support it. They use interesting experts’ messages to add 
color to the story, and they may also include tweets of ordinary citizens to express 
the voice of the population. In certain instances, these ordinary citizens’ messages 
could be news, or could include newsworthy information. Journalists use social 
networks and turn them into beats.  As is well- known from the past, a beat is three- 
dimensional. In order to collect news about a certain topic or organization, 
journalists, who are assigned a specific beat, go to the Police Department, to the 
Parliament, or to the Court, attend sessions or conferences, and contact sources in 
charge of this same beat. In this study, the researchers contended that this platform, 
Twitter, had become a beat just as a virtual network with social affairs where the 
reporter gathers information and news about certain topics.   
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 Recently, social media have been increasingly used in political campaigns. 
Political figures and marketers have discovered that social media networks have a 
dual advantage. They are considered inexpensive, easily controlled, and engaging. 
However, these networks may set the news agenda, and place messages in the 
media without any interference from the journalists’ side. For example, the Dutch 
Liberal Party leader used Twitter to establish and organize a press conference on a 
daily basis. At 10 am every morning, he used to send a tweet accompanied by a link 
to a certain post on his blog to transmit both his views and his arrangements for the 
day. Thus, this previously mentioned study about the elections examined the use of 
tweets by UK and Dutch well-known newspapers as a source for news.  In this case, 
these were political news. The study was a case study of the 2010 elections in the 
UK and Netherlands designed to study how journalists make use of tweets as data in 
their reporting.  In addition, the study examined the function that tweets perform in 
the copy of news. Besides, the researchers made a comparison between the tweets 
of the candidates to reveal which tweets were used and which tweets were not used 
in reporting. Despite the fact that journalists use Twitter because of its relatively 
low price, the ease and speed in acquiring information, both researchers in this 
study claimed that this growing use of tweets as quotes in the text of news has 
significant consequences for the authoritative balance between politicians and 
journalists (Broersma& Graham, 2012). 
 This study aimed at investigating the use of Twitter as a source for 
journalists in newspapers during the British and Dutch 2010 elections. To achieve 
this, researchers conducted a comparative, descriptive and exploratory study. They 
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used a content analysis methodology to examine newspaper coverage of the 2010 
elections in both the Guardian and the Dutch newspapers. Besides, they used textual 
qualitative analysis to provide in-depth to the study and analyzed candidates’ 
tweets. They chose those two countries to represent the two different political 
societies and to include both the liberal model (UK) and the democratic model 
(Netherlands). The researchers saw that there were differences and similarities 
between both newspapers and that those characteristics would bring fertile context 
for journalists to analyze tweets as sources for news. Eight Dutch and British 
newspapers were chosen to be analyzed; two tabloid and two broadsheets were 
chosen from each country. Those eight newspapers were amongst the biggest 
newspapers in their respective countries. Articles that were used in the sample 
were published in the dailies of the eight newspapers four weeks before the 
elections and one day after the elections. For the UK, the time frame of the study was 
from April 9 to May 7, 2010, and for the Netherlands, from May 13 to June 10, 2010. 
Articles that used tweets as a source of news during the coverage of the elections 
were chosen for analysis. The unit of analysis in this study was the article in the 
newspaper. Coding was done on two levels; first, the articles were coded based on 
their type, in other words, whether they were a feature story, a news report or an 
analysis of background news. Then, tweets that were used as sources of news were 
coded based on numerous variables. First, the coders identified the tweet’s author 
and his occupation, in addition to the political party he belonged to. Second, coders 
coded the tweets based on the way the tweet had been used, whether the journalist 
paraphrased the quote or used it as is. Third, the coders identified the function of 
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the tweet, whether the tweet triggered the report or whether it was just used to 
illustrate information and could be left out or replaced by another juicy tweet. And 
finally, the tweet’s character was coded as to whether it was factual and/or 
presented an opinion or an argument, whether it delivered an acknowledgment or 
whether it called for an action, or provided a recommendation. After coders 
examined the articles, they identified many patterns. In the British newspapers, they 
used a humorous kind of tweets in their sourcing. It was found that newspapers in 
the UK used tweets as sources more commonly than in the Netherlands, both for the 
tabloids and the broadsheets. In the UK, journalists used tweets more heavily in 
their newspaper reporting such as in The Guardian newspaper. On the other hand, 
The Financial Times used tweets as their sources the least. For the Netherlands, 
Dutch newspapers used nearly no tweets, but only exclusive experts or politicians’ 
tweets. However, many tweets from ordinary or well-known people were used as 
sources in the UK. When the researchers compared between both the quality 
newspapers and tabloids, they found that the popular ones relied greatly on vox pop 
tweets which are popular opinions as represented by informal comments from 
members of the public, especially when broadcast or published. In the Dutch case, 
journalists did not use any filmmakers’, actors’, comedians’, or public relations (PR) 
professionals’ tweets as sources in their reporting as compared to The Guardian 
newspaper in the UK that used them for entertainment. Coders, as mentioned 
before, had coded tweets based on their function; whether they triggered the news 
story, or identified error judgments made by the candidates such as, for example, 
candidates posting results before the closure of polls which is illegal in the UK. On 
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the other hand, in the Netherlands, no such action occurred during the times of 
election, so there were no tweets triggering the news story. In both countries, 
quality newspapers used tweets to illustrate events. Moreover, columnists made use 
of tweets to flavor their arguments with juicy quotes. In both countries, tweets were 
used as quotes by quality newspapers. Journalists used humorous tweets to 
supplement news with politicians and voters’ opinions and comments, to entertain 
readers and to contact voters and politicians for questions and answers, a process 
which is referred to as “Twitter-interview”. For example, in the broadcasted debates 
during the elections, The Guardian posted questions on the performance of the 
leaders. Answers were posted as quotes or tweets from experts like PR 
professionals. Journalists used full tweets as quotes from experts without even 
double checking their accuracy and this has resulted in complete control of 
politicians over the news discourse. The nature and purpose of tweets were 
examined to find out whether they were used for the sake of congratulating, 
thanking or acknowledging, for sharing advice and opinions and for sending factual 
reports.  It was found that the dominant types of tweets were opinions/arguments 
and factual reports, with other types mentioned before being less noticeable. For the 
UK newspapers, journalists sourced argumentative tweets the most. On the other 
hand, for the Dutch newspapers, journalists used factual reports as tweets the most. 
Finally, tweets disclosed individual information about the candidates. In the Dutch 
case, it rarely cited humorous tweets as compared to the UK case. The Guardian 
used 86% of the funny tweets posted by the vox pops and 64% of them for cultural 
producers like filmmakers and actors. In the UK and the Netherlands, most of the 
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candidates made good use of Twitter. The Dutch political candidates used Twitter 
more than the British candidates did. It was also found that many Dutch political 
candidates used Twitter to communicate and interact with the public as they would 
respond to their voters’ questions. They further used Twitter to update their 
political campaign. For the four British newspapers, journalists sourced 16 
politicians in their reporting while in the Dutch case; they sourced 26 politicians in 
the four chosen newspapers. The most obvious difference between both countries 
was that the British newspapers used tweets from vox pops while the Dutch 
newspapers used tweets from politicians. The second difference was the 
characteristics used in sourcing the tweet of the politicians. In the British 
newspapers, journalists posted scandalous or illegal tweets from politicians. 
However, the characteristics used in sourcing the Dutch case were the importance of 
the politician, the politician’s twittering behavior, and the amount of twittering he 
did (Broersma& Graham, 2012). 
 In conclusion, results of this study indicate that journalists regularly use 
Twitter as a source in news coverage. Tweets are used to add flavor to the news 
story. Journalists use Twitter for its being quick, easy, and time-saving. They also 
use tweets to reflect public opinions regarding the politicians in the elections and 
their performance, while at the same time they use politicians’ posts to convey their 
opinions mainly when these politicians   are not easily accessible to comment. Based 
on the study of both countries, differences exist in the journalistic field with the 
British being more of a competitive market. In the UK, Twitter is used as a channel 
to broadcast messages, while in the Netherlands; Twitter is used to interact with 
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followers. Therefore, the Dutch tweets are of more interest to the journalists. While 
in the UK, voters were more often quoted than politicians and this may be 
misleading to journalists as most of their tweets are entertaining and funny in 
nature. Thus, tweets used in the Dutch newspapers are by far more factual and 
informative; however, tweets in the British newspapers are more of the 
argumentative type. It was also found that quality newspapers revealed Twitter as a 
source of news more than tabloid newspapers did.  Apparently, these specific cases 
give no absolute answers regarding journalists’ new practice of using Twitter as 
source in their reporting, but assuredly they direct researchers’ mind towards a sign 
of change in journalists’ reporting routines and shows a shifting relation between 
both reporters and their sources (Broersma &Graham 2012). 
3.13 Facebook 
 Facebook is a social media site established by Mark Zuckerbergon the 4th of 
February, 2004. He aimed at giving the people the power to share and make the 
world more connected and open by enabling them to be connected with others via 
sharing videos, pictures, links and information. Furthermore, Facebook is used by 
news outlets, celebrities, and companies to promote themselves and update their 
fans, audiences and customers with their news and latest developments. In a press 
release in October 2007, the Facebook Company announced that it was introducing 
a mobile phone application to allow its users to keep track with Facebook on their 
cell phones. The company introduced a new page on the 5th of April, 2011 called 
‘Journalists on Facebook’ aiming at serving as a continuous resource for reporters 
who use Facebook to discover sources, communicate with readers, and develop 
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stories.  (Osofsky, 2011).In October 2011, users on Facebook reached 757 million 
users worldwide.  
  At the beginning of 2011, Facebook users were only 4.7million in Egypt, and 
then this number reached 6.65 million in April. There was a boom in the number of 
users which multiplied four-fold in 2011 as compared to 2010. The 25th of January 
revolution resulted in considerable growth in the number of users. At this time, 
Facebook was mostly used as a platform for exchanging information, advice and 
opinions. Facebook was also an outlet for its users to follow ongoing on-the-spot 
events with effective dissemination of pictures and audio visual materials to draw 
the interest of new users. On the other hand, the increase in the number of users did 
not only take place in Egypt, but in all Arab countries as well (Mubarak, 2011).  
Many journalists still depend on Twitter for keeping updated about great 
ongoing events and news happening around the world. However, Facebook 
Company is trying to gain some of this spotlight by developing a product aimed at 
giving Facebook a place in every day’s news articles which people read. This 
product, called “Signal”, is an open tool for journalists who aim at sourcing news in 
order to discover, gather and establish news that is worth publishing using 
Facebook as a source. This product shows news collectors what is being circulated 
via the Facebook social network, and enables them to search intensively into posts 
from the public. Signal is designed so journalists can dig for news by searching for 
certain topics which they call hash tags .They compile all the content they obtain 
into a package called Collections which they can use or refer to later (Welch, 2015).  
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3.14 YouTube 
 YouTube is an online site for the public to communicate with each other. It 
enables its users to upload their videos and allows the public to view these videos. It 
is similar to a video library with videos that range from amateur to more 
specialized, professional videos. People can find on YouTube any information they 
want or need to search for. They can find very entertaining and interesting videos 
which they are unable to find in any other website. YouTube was launched in 2005 
by Steve Chen, Jawed Karim, and Chad Hurley.  The three of them created the idea of 
YouTube in order to present their work to the public. Later, Google bought YouTube 
for 1.65 billion dollars. People use YouTube because it is easy to use, it offers a 
variety of videos covering different fields and provides entertainment, action, news, 
music, and educational videos. Business people can also market and advertise their 
products, services and ideas via YouTube at a very small cost. Even music 
composers can release their work via YouTube. At the same time, they can receive 
feedback on their work from the public. Besides, YouTube is fairly fast (Feldman, 
2007).  
 When people think of YouTube, they first think of viral videos like wedding 
dances, or animal situations. However, the content on YouTube is massive, and this 
site offers very important videos and not only ‘silly or insignificant’ ones as most of 
the people seem to think.  
News is a fast growing area on YouTube. There are three classifications of 
news videos: original videos, records of old video material, and rebroadcasts of 
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contemporary material. Media institutions, news companies, and citizen journalists 
put videos on the database of YouTube (Betancourt, 2009).YouTube has become one 
of the highest sources in many categories. Although many people watch videos on 
YouTube, there are still problems concerning source credibility and journalistic 
values and standards (Atkinson, 2012).  
People using YouTube have become hungry for more news and traffic to 
politics and news section on YouTube has developed to reach over650% in the last 
two years. YouTube has served as a pivot for breaking news during the aftermath of 
Iran’s election protests. According to Stacey Woelfel, the Chair of Radio-Television 
News Directors’ Association (RTNDA), users internally follow news and political 
videos that are of most interest. Woelfel added that sources of news videos are also 
growing on YouTube. However, to him, YouTube is not an ultimate, full source of 
news but only a supplement since many conventional news companies who join 
could direct news and control their quality (Betancourt, 2009). Following 
Betancourt, news media organizations use YouTube channel to support and 
strengthen their branding, reach more and newer viewers, and increase traffic to their 
pages.  
How Could Journalists Use YouTube? 
 According to Woelfel,“We at the TV stations already have ways to get video 
stories out on air and on our web sites. But it’s still reasonably tough to get videos to 
us. [YouTube] makes that easy for just about everyone,” (Betancourt, 2009). 
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3.15 WhatsApp 
WhatsApp is a free application to be easily downloaded on smart phones, 
allowing its users to communicate with each other via texting messages. According 
to Hindu, its users could exchange different types of messages like texts, videos, 
pictures and audio files at no charge as WhatsApp functions through an Internet 
connection (Hindu, 2011).  In January 2015, the number of WhatsApp users reached 
700 million users, and it became the largest online application on the market.  
Launched by former employees of Yahoo in 2009, it grew to 250,000 users. Later, it 
grew even faster and more and a charge was added for using this service. In 2014, 
Facebook purchased WhatsApp and it became very popular among teenagers.  
3.15.1 WhatsApp Features and Privacy Settings 
WhatsApp can be used to share locations and to send messages to multiple 
people simultaneously through organized lists of contacts thereby allowing its users 
to keep in touch with each other and with people who live abroad at a low cost as 
compared to international charges. According to the service terms and conditions, 
users are only allowed to use this application when they are 16 years or older. 
Messages on WhatsApp are not stored and this application is being investigated for 
privacy concerns (Reid, 2016).  
13.5.2 WhatsApp in Journalism 
By February 2016, WhatsApp had become an integral part of over one billion 
users’ pockets around the world. It had become a messaging application, as well as a 
broadcast platform to deliver news stories or updates to a current story which news 
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organizations made great use of.  Furthermore, WhatsApp can act as a public service 
platform delivering announcements to its audience during times of crisis. However, 
little attention has been paid to how it could be used in news gathering and in 
finding stories and sources. WhatsApp performs the role of calls and emails but with 
some differences as people are only allowed 20-30 minute chats. WhatsApp breaks 
the barrier between the reporter and the story subject and therefore, can be a very 
helpful tool for journalists if they are able to connect with people. It is considered an 
easier and a more open platform than Twitter. Despite the fact that WhatsApp has 
restrictions, it takes first place in finding stories and locating sources. According to 
Catalina, WhatsApp allows people to deliver videos and images to their contacts 
from their mobile phones. Moreover, it has become an important source of 
eyewitness accounts for the media (Albeanu, 2015). According to David Clinch, 
Global News Editor and Joe Galvin, News Editor at the “Storyful” newswire, engaged 
since 2014 in researching the use of WhatsApp as a tool for newsgathering, 
WhatsApp is an ‘illusion’ if it becomes a consistent platform for newsgathering. 
According to Clinch, WhatsApp is a very useful tool if sources are at the scene of 
events or action. WhatsApp was extremely useful in countries like Israel and Mexico, 
where it leaked police footage before it was officially released. The “Storyful” 
newswire editors received the footage about the arrest of Lord El Chapo and the 
gunfire in the West Bank before the news was publicly released. According to Clinch, 
in this case, WhatsApp was a useful tool because there were sources at the scene of 
the action. However, Clinch argues that it is hard to verify this footage on WhatsApp, 
as people can circulate images from other accidents and link them to this accident so 
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it can be hard to trace them back to their original source. “We’ve had almost no luck 
or success in identifying a truly original source of content on WhatsApp! People say ‘I 
saw it on Facebook and then I shared it and this, at least, gives us a lead back to a 
platform,” said Clinch (Reid, 2016).  According to Nathalie Miller,  “ You have to check 
that this material is what it claims to be, that it is actually  from the real  event and 
that it is  a person’s own content . Otherwise, you must be put in touch with the person 
who owns it” (Albeanu, 2016). In other words, a strict system of verification should 
be set in place. WhatsApp could be a very effective tool for communication in certain 
countries, as it might be the only means to connect to a reliable source. WhatsApp is 
a very simple and easy tool for people living in countries like Kenya and Somalia 
where new communication tools are still new or unfamiliar. It is also a practical tool 
for communicating with sources in certain regions of the world where 
communication is poor and news coverage is practically impossible (Reid, 2016). 
 Journalists are trained in newswires to use WhatsApp as a reporting tool. For 
example, in 2015, coverage of the elections in Nigeria and reporting on Ebola in 
West Africa were made via WhatsApp, a useful tool. During the Ebola crisis in West 
Africa, it was impossible to send reporters to interview people.   People were 
interviewed via WhatsApp and they were asked to send their answers using the 
same tool. Later, these interviews were broadcast on the BBC. Similarly, after the 
Nepal earthquakes, according to Catalina, news material was sent faster via 
WhatsApp. Therefore, this important application and tool should now be an integral 
part of a journalist’s toolbox (Albeanu, 2016). 
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13.6 Newsroom Practices with a Different Perspective: Newspaper Journalism 
and Social Media 
13.6.1 Are newspapers considered old news? 
 In developing market places, staff and cost cutbacks have become a norm 
(World Association of Newspapers, 2010). Vickery and Wunsch stress on the fact 
that the international economic recession and the decrease in the advertising 
returns has emphasized the descending spiral of published news (Vickery&Wunsch, 
2010). According to Wasserman, the high costs of paper put pressure on the 
available funds for sustaining editorial value and quality, along with a remarkable 
rise in errors and mistakes in various newspapers. However, this has not happened 
in all newspapers (Wasserman, 2010). According to Vickery and Wunsch, there are 
differences among countries and only a few generalizations can be made regarding 
the situation of the news industry (Vickery&Wunsch, 2010). 
 In a thesis study conducted by her, Marenet Jordaan focused on studying 
social media in the newspaper newsroom in South Africa. According to her, the 
circulation of the daily newspapers declined by 5.4% in the second quarter of 
2011.On the other hand, in that same time period, newspapers like Zulu language 
newspapers, independent newspapers and Isolezwe were still on the rise. While the 
Rapport’s circulation, declined by 4%. The Guardian and the Mail circulation 
increased by 10.5% in that same period. According to Jordaan, many people blame 
the Internet for being a factor in the decline of journalism in rich countries. 
Furthermore, she added that the decline in the circulation of South African 
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newspapers is due to the reduction of costs in newsrooms and their failure to 
produce something relevant and important to their audience. She describes 
“quality” of newspapers as credible, accurate or relevant while, however, ‘relevance’ 
as referred to in this study is the most important aspect (Jordaan, 2012). Bosch also 
claimed that in South Africa, economic constraints have made newspapers rely 
overly on stories and press releases from news wires. He added that this was not the 
sole reason for print newspapers to switch to online editions. Social media used by 
journalists worldwide have become a universal trend that has made print 
newspapers switch to online editions. Bosch, however, still believed that both old 
and new media should play a role together to enable societies to better express 
themselves and that the newspaper industry would stay alive among other types of 
media. Besides, audiences highly value journalists’ in-depth analysis and vision 
regarding broad or breaking news (Bosch, 2010). 
3.16.2 Are Social Media an Opportunity or a Threat? 
 The processes of news gathering and dissemination in the newspapers are 
enduring major changes as Vickery and Wunsch said. In addition, there is a fierce 
competition from other traditional sources such as radio and TV. Besides, youth are 
now more concerned with the Internet that has become a news and information 
source to them (Vickery &Wunsch, 2010). According to a survey conducted by the 
World Association of Newspapers in 2010, most of the newspaper staff and editors 
said that the decline in the newspapers’ readership among the youth along with the 
invasion of the digital media and the Internet have become a major threat for  their 
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newspapers. However, most of the respondents in that survey said that social media 
could be an opportunity rather than a threat.  
Manager of the digital platforms at the Guardian and the Mail, Alistair 
explains that journalists are attracted to social media platforms because they allow 
for social connectivity as journalists themselves are in the focus of social networks, 
which expose them to the public, and they can connect with people they never had 
access to previously. Also, social media allow journalists to broadcast their ideas, 
thus spreading their messages more easily, and this could be an opportunity for 
them. Van Tonder added that there was huge success behind social media which no 
traditional media, especially newspapers, had ever succeeded in achieving. In her 
study, Jordaan referred to the annual report on American journalism which 
acknowledged local news as “the vast untapped territory” (Jordaan, 2012, p.61). 
Qualman backed up this dispute with a reference to a political blogger capable of 
providing superior news story over a journalist who works for a famous newspaper. 
Besides, Qualman added that a journalist would even refer to bloggers in his story. 
Thus, journalists are attracted to social media because news coming from these new 
platforms arises from people who witness the real scene (Qualman, 2009). However, 
social media put a threat on newspaper journalism.  In Blank, Dutton and Newman’s 
study, Sambrook assert that news from the new media have become a kind of  
partnership as ordinary people could  share recent  news and breaking news as well 
as information regarding critical events just as much as old-fashioned news 
channels are capable of broadcasting (Blank, Dutton and Newman, 2011). Eford, 
Linke, and Messner added that social media networks like Facebook and Twitter 
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have the ability to quickly disseminate news thereby challenging traditional media 
outlets in their ability to report reliable and timely news on crises and allowing 
journalists to embrace these platforms in their work (Eford, Linke, Messner, 2011). 
For example, journalists follow their public in using Twitter as their source, screen 
discussions and talks, and, as well, construct online tracking via tweeting. According 
to Newman, in a study on institutions that use social media in their work, journalists 
are adopting Twitter and Facebook while following the same journalistic principles 
and values. In other words, traditional media outlets merge both institutional norms 
with the philosophy of the Web with  rules and strategies being modified, and 
Twitter reporters and editors being selected and receiving awareness and training 
programs (Newman, 2009).According to Blank, Dutton, and Newman, journalism 
attitudes have changed between 2009 and 2011. They argue that news institutions 
using social media had rewritten their new rules while still keeping their own 
guidelines.  As for Jordaan’s study, journalists are not making good use of social 
media which can be a very powerful and influential tool. It was found that the 
situation in South Africa was not very positive with journalists there being inactive 
and inexperienced in the use of social media, and using it only arbitrarily without 
knowing how. However, in 2012, Rapport, The Mail and The Guardian were 
renewing social media guidelines to go with their own policies.  
3.17 New Newsroom Practices  
              According to Reese and Shoemaker, a system that governs news media 
should be set up in order to handle the flow of events that may result in news 
making (Reese & Shoemaker, 1996).Gans added that deadlines determine how news 
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stories are being chosen and also determine how the processes of news making are 
being reutilized. Moreover, Gans stated that most of the journalists in a newsroom 
should agree on the news and evaluate it to avoid confusion and chaos. He refers to 
the process of selection of news stories to be broadcast as a rushed decision- making 
process, with journalists making decisions without negotiation or discussion (Gans, 
1979).  
Journalists made use of the growth of the Web along with its UGC and the 
social media which accelerated the ease of access for important events for both the 
reporters and the audiences. Quinn (2006) said that the news is a continuous 
process that takes place every 24 hours. He also added that audiences now could 
choose many different sources to get their news from. According to Klinenberg 
(2005), television news has become 24- hour news, while the rapid rise of news 
sites on the Internet have created an informational atmosphere in which there is 
updated news produced and consumed constantly. For journalists to survive, they 
try to integrate social media along with their timetables and agendas. Deuze 
asserted that technologies strengthen current techniques of doing work at news 
organizations, and that they complement rather than totally alter what people are 
already doing. Following this notion, it is clear that social media come to strengthen 
and complement journalists’ already existing habits and practices, while taking time 
to influence vital or central changes (Deuze, 2011).  
 In a study she conducted, Tuchman aimed at learning how journalists dealt 
with social media in their newspapers precisely in terms of adjusting their routines 
and schedules. Tuchman found out that time was a very important factor. She 
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explained that editors can follow events and happenings through news conferences 
held in order for them to review every day’s news products and plans for anything 
which might happen unexpectedly (Tuchman, 1978). According to Deards, social 
media played a very important role as these were at the lead of fresh hard news 
such as the revolution in Egypt, the murder of Osama Bin Laden, and the plane that 
crashed into the Hudson River. Deards added that there was a perfect relationship 
between traditional media outlets like newspapers and TV and social media 
platforms like Facebook and Twitter with the traditional media providing 
comprehensive balanced news and the social media providing quick news (Deards, 
2009). Preston and Stelter agreed also that both the traditional media and social 
media broadcast the same news stories but with different means and at different 
speeds (Preston& Stelter, 2011). They added that social media platforms are very 
good sources for breaking news but they are not very reliable. Therefore, people 
might think that social media are mainly concerned with hard news. Nevertheless, 
what is really disseminated on social media is considered soft news. Hence in her 
study, Jordaan aimed at explaining whether journalists consider social media as a 
channel for soft or for hard news.  
According to Tuchman, it is impossible for journalists to be able to cover all 
newsworthy events because it is very hard for them to be everywhere when events 
take place. Journalists are specialized in certain fields like politics, sports, or culture 
while observing events and collecting raw materials essential for news production. 
This eases the job on news organizations.  According to Gans, beat reporters build 
up good close relations with steady sources, hence, these beat reporters turn out to 
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be representatives of beats and areas they are specialized in (Gans, 1979). Scanlan 
stressed the fact that beat reporters succeed if they establish close relations with 
their sources (Scanlan, 2011). Tuchman added that it is very important for 
journalists to have enough sources to be able to set stories consistently during 
recessing times in order to be able to compete. Furthermore, Tuchman argued that 
it is also important for journalists to be familiar with adequate sources to enrich 
their professionalism and to allow them to effectively produce their work. She also 
explained how crucial it is for journalists to have high-status and high-position 
sources since the higher the status of the source, the better the reporter and the 
report will be. As to the question of who shapes the news, the journalists or their 
sources , there is the need to find out if the journalist is the one who shapes the 
news or is the source that he refers  to in order  to get the information and news 
from the one who shapes the news. Berkowitz said that communication between 
reporters and their sources help to construct reality. In other words, as social media 
develop and interaction between journalists and their sources increases, realities 
can be built. These may be different from what traditional media endorse. Benkler 
asserted that anyone who has information can share it with those who need it and 
can use it (Benkler, 2006).  Although reporters are the ones responsible for deciding 
whether to use a source or not, news is biased toward the sources that are willing to 
give out the information, Gans (1979) explained. Based on a study conducted on 450 
reporters from the US, it has been found that these reporters had different opinions 
regarding how social media affected their journalism practice. Most of these 
reporters believed that blogs and social media platforms have a positive impact on 
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their journalistic path and allow for a variety of reporting styles, strategies, and 
stories at the same time. Journalists who are specialized in politics and lifestyle 
fields said that, on the other hand, social media had negatively affected the nature of 
their writing while journalists specialized in technology, travel, and health believed 
that social media had a positive influence (MarketWire, 2008). 
 
A study by Paulussen and Harder was conducted to examine the use of social 
media as sources in newspapers’ news coverage. Two Flemish newspapers, De 
Standaard and De Morgen were studied. Content analysis was used to analyze 
newspaper articles published in 2013 that clearly mention or cite Facebook, Twitter, 
or YouTube as information sources. The study intended to look at functions of social 
media in the news. The researchers mentioned above conducted a content analysis 
on 591 newspaper news articles published in 2013.  This constitutes about 20% out 
of 2954 news articles that referred to any of the previously mentioned social media 
networks and that were published between 1st of January and 31st of December, 
2013 in both De Morgen and De Standaard.  The research questions of the study 
addressed different variables such as the function of the social media in the news 
articles, the geographic focus of the news articles that referred to any of the social 
media platforms, the topic of the news article that referred to any of the social 
media platforms, and the social media actors who were cited in the news article that 
referred to any of the social media platforms.  
 Results of this study showed that social media are important to journalists in 
newspapers in the daily newsgathering practices. However, this does not mean that 
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social media dominated the content in the newspaper as information sources. 
Actually, the researchers found that the number of news articles referring to social 
media as sources for news and information was low. De Morgen newspaper had 
1434 articles referring to Twitter, Facebook, or YouTube and De Standaard had 
1520 articles also referring to any of them. Findings showed that 35 % of news 
articles referred to any of the three platforms were ‘subject of the story or related to 
the subject of the story ‘while in 416 articles, which make up 70 % of the whole 
sample, social media were found to be ‘sources of news’. Furthermore, 45 % of the 
news articles referred to social media as a primary source while 41 % of the news 
articles referred to the previously mentioned social media platforms as non-primary 
sources. As for the geographic focus, it was found that Twitter, Facebook and 
YouTube were referred to as sources in covering international news.   About 51 % of 
international news articles were on topics such as human interest, arts, sports, 
politics, conflicts and war. Besides, it was found that social media were used as 
sources for soft news and hard news. Hard news mainly dealt with national political 
news and international conflict news. Fifty- five per cent of news articles which used 
social media as a source were about soft news such as topics related to the media 
with 17 %, culture with 14 %, arts with14 %, sports 12 %, and human interest 
with12 %. Surprisingly, 44 % of the news articles referring to social media as a 
source quoted ordinary citizens and this finding contradict the concept of 
“Hierarchy of Credibility” (Paulussen and Hader, 2014).  
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3.18 Summary 
This chapter discusses previous studies concerning newspapers and 
journalism, hierarchy of credibility, journalistic sourcing, challenges and 
opportunities for newspapers, news evolution, journalists and the news cycle, the 
good and the bad impact of social media on journalism, user- generated content, 
citizen journalism, social networks such as Facebook, Twitter and Youtube as well 
as  newsroom practices. Further, it discusses the results of a study similar to that of 
the researcher in this thesis study. 
 
The next chapter will discuss the theoretical framework 
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Chapter Four: Theoretical Framework 
4.1 Theory of Gatekeeping 
 The rise of the Internet especially social media platforms like Twitter, 
Facebook, and YouTube gave citizens, the public society, business and political elites 
the opportunity to bypass old-fashioned mass media and allowed them to 
communicate directly with one another. Now, the scene has changed tremendously 
where all social media users can participate in the process of news creation, mixing 
and dissemination of opinions and information with  some scholars referring to this 
process as “networked public sphere”( Benkler,2006).  Heinrich and Hermida noted 
that this networked interactive public sphere led to the erosion of the different roles 
between producers, sources and consumers and that the constant stream of 
information is no longer controlled nor owned (Heinrich, 2012&Hermida, 
2013).Hence, online journalism intellectuals are concerned about the traditional 
gatekeeping role of the journalists.  The Internet has come to change their roles in 
gatekeeping  as far as the process of interactivity and user contribution to the news 
practice are concerned According to these studies, despite the fact that proficient 
journalists have lost their grasp on the flow of news and their consumers have 
become active rather than passive receivers (Hermida et al, 2011), still news 
experts and professionals are playing a vital role in the process of news production 
in all its stages like collection of information, selection, verification, presentation 
and spreading of news(Singer, 2011). Based on this, this study is going to address 
the gatekeeping theory by examining the features of gatekeeping roles of journalists. 
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 The Internet has sparked attention to the theory of gatekeeping, and again, 
this theory has gained new interest as the Internet has allowed everyone to publish 
anything without the traditional mass media gatekeeping. Despite the availability of 
new technology, gatekeeping, however, is still practiced (Roberts, 2005).Thus 
studying the theory of gatekeeping, how it changed and evolved with the arrival of 
the Internet, and how the Internet altered old-fashioned news gatekeeping practices 
is a good subject to study. With the arrival of social media platforms like Twitter, 
Facebook, YouTube, citizen journalists found new opportunities for participating in 
the process of news production. User- generated content, however, is still subject to 
practices of gatekeeping that filter content of the news (Ali &Fahmy, 2013). 
 Gatekeeping is the process by which media gatekeepers select and choose 
news articles that should or should not run in the media. The following content 
examines the relationship between the four social media platforms, Facebook, 
Twitter, YouTube and WhatsApp and the traditional Egyptian newspapers while 
addressing the theoretical notion of gatekeeping. Furthermore, the study explores 
how gatekeepers will continue to sustain the status quo with respect to the every- 
day news routine in the Egyptian newspapers. Therefore, this research paper 
develops the study of gatekeeping theory via testing how journalists manage their 
daily news articles while referring to social media as news sources.  
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4.2 Source Credibility 
News selection and journalistic sourcing are processes that have been 
shaped by firm, stable, traditional professional routines and standards (Reich, 
2009). According to Gans (1979), the process of news selection in the traditional 
media in the 1970’s was determined by the combination of both power and 
efficiency concerns. Efficiency was attained through the best distribution of scarce 
resources in terms of time and space, while power concerns were related to the 
authority that journalists use to attribute to their sources. In previous publications, 
some scholars like Hermida and Reich drew the attention to the “hierarchy of 
credibility” which means that people with high ranks are considered credible, and 
the higher the rank, the higher the level of credibility in any social structure (Becker, 
1967). In journalism, journalists are more prone to respect a specific source of 
hierarchy where they attribute more reliability, credibility and trustworthiness to 
authorized elite sources such as well- known politicians, experts or business 
institutions’ representatives, than to unauthorized sources like ordinary people 
(Sigal, 1973).Moreover, in this age of the Internet, professional journalists depend 
heavily on official, well-established sources of information, while they only give 
space for news from less reliable sources when authorized sources are not 
accessible (Thurman, 2008). 
In this study, a new question is raised: Are the social media able to alter or 
break traditional journalism sourcing patterns or not? Scholars assume that 
journalists would not be able to change practices of journalism or even apply 
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innovations due to the economic circumstances they live in (Paulussen, 2012). It is 
further argued by Boczkowski that most journalists sit behind computer screens 
and perform the same monitoring and news gathering procedures which lead to less 
diversity in their journalistic sourcing practices (Boczkowski, 2010).Boczkowski 
added that Twitter is considered now an indispensable technological tool that 
journalists use to monitor and imitate other journalists’ sources where the same 
journalistic sources are being used or referred to again and again. Journalists repeat 
and enhance themselves and their performance by using blogs as journalistic 
sources in mainstream media. Crouse (2012) referred to this process of imitation as 
“pack journalism”. In respect to this, it is not possible to assume that social media 
platforms would allow diversity of opinions in the news, as these opinions or voices 
are hard to break into journalists’ networks. Boczkowski assumed that due to the 
nature of current instant interactive communication, information flow has vastly 
accelerated. Scholars assume that the abundance of today’s information, in addition 
to the fact that journalists are pressured by increased workload and time 
constraints, these journalists  would resort to safe traditional routines of news 
gathering and production rather than finding new reporting and newsgathering 
practices. 
 Therefore, in this study, the researcher suggests that the use of any social 
media platform as a source of news in newspapers should adhere to traditional 
professional standards and routine practices in the process of news selection. 
Besides, the researcher assumes that the hierarchy of credibility of the news sources 
coming from social media will be respected.  In other words, content on social media 
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used should be attributed to an authorized, trusted and newsworthy figure in the 
first place. 
4.3 Research Questions 
 Several significant research questions arise from the previous discussion 
regarding the change in the news environment. In this study, the researcher aims at 
examining the journalists’ daily selection and use of Facebook, Twitter, YouTube 
and WhatsApp as references in daily newspapers in Egypt. Journalists use Twitter as 
a news wire for getting a constant stream of information and news (Paulussen& 
Harder, 2014).Thus, due to contemporary journalists’ commitment to social media 
for their news coverage, the study investigates whether these media would change 
the professional traditional newsgathering and sourcing habits in journalism.  It also 
seeks to learn the extent to which social media would alter these professional ways, 
and whether these new practices would be obvious in the traditional Egyptian 
newspapers. The study focuses on the interplay between social media and 
traditional media, and an important question to be raised is whether social media 
are more likely to break old-fashioned ways in the process of news selection by 
allowing space for other stories and opinions. In this study, the researcher aims at 
reflecting on how social media would have a role in reshaping journalism sourcing 
practices, and how they would affect the nature and flow of news in the interacted 
public sphere. Further, in approaching this study, at a most basic level, the 
researcher is eager to know in what type of stories Egyptian newspapers 
incorporate Facebook, Twitter, YouTube and WhatsApp. In other words, the 
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researcher is interested in knowing whether the stories are national, regional or 
international, and whether they are hard news or soft news. Besides, the researcher 
is interested in knowing the subject of the news article that integrates any of the 
mentioned media platforms, whether politics, sports, culture, or human interest 
Then the next level of questions addresses whether Facebook, Twitter, YouTube and 
WhatsApp are used as information sources, either primary or non-primary, and if 
so, the researcher is more interested in knowing whether the source or the social 
media players are private or public figures. To address these concerns, research 
questions examine the selection and use of Facebook, Twitter, YouTube and 
WhatsApp by journalists in their everyday routine news- gathering process.  
RQ1.  What is the function of the social media platforms such as Facebook, Twitter, 
YouTube and WhatsApp in the selected articles? 
RQ2: In what type of stories are any of the following social media platforms, 
Facebook, Twitter, YouTube and WhatsApp referred to? 
RQ3: What is the topic of the news article where any of the following social media 
platforms such as Facebook, Twitter, YouTube and WhatsApp are referred to? 
RQ4: What is the geographic focus of the selected news articles that refer to any of 
the following social media platforms such as Facebook, Twitter, YouTube and 
WhatsApp? 
RQ5: Who are the social media players mentioned in the selected news articles that 
refer to any of the following social media platforms such as Facebook, Twitter, 
YouTube and WhatsApp? 
The next chapter will discuss the Research Goals, Design and Methodology 
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Chapter Five: Research Goals, Design and Methodology 
 In a study by Graham and Broersma (2013), intensive research conducted on 
social media focused on interviews with reporters and journalists or on the analysis 
of their tweets. However, very few studies were conducted on the relationship 
between newspapers’ sourcing and reporting practices and social media. This study 
by Graham and Broersma was the first study to provide a quantitative analysis 
concerning using Twitter as a newspaper source. They studied newspapers that 
were published in daily newspapers like the British and Dutch daily newspapers in 
the period between 2007 and 2011. They looked for tweets that were referred to 
during this period of time. They found out that in both countries, England and 
Holland, journalists used Twitter as a regular source for newspapers. Both 
researchers chose Twitter as their source for news. Moreover, in their study (2013) 
Harder and Paulussen took into account both Facebook and YouTube as news 
sources in addition to Twitter. Their aim was to investigate, use and select social 
media as their source of news in everyday newspaper reporting. The two authors 
had a ‘quantitative overview’ of all published articles of two popular Flemish 
newspapers, De Morgen and De Standaard published between January 2006 and 
December 2013 and that clearly refer to Facebook, YouTube, and/or Twitter. They 
found out that these three platforms occurred as either as a source of data or as an 
element of the story. Results were 6868 and 7111 news articles in de Morgen and 
De Standaard respectively that referred to one of the three platforms. Further, they 
conducted a content analysis on news articles that were published in newspapers in 
2013. Their time frame was between January and December 2013 for the same 
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previous newspapers. Thus,  the current study takes into consideration the four 
social media platforms, Facebook, Twitter,YouTube and WhatsApp.The main aim of 
this study is to investigate the selection and use of these four social media platforms 
as news sources for the daily news coverage in Egyptian newspapers. 
5.1 Type of Research 
 
 This chapter introduces the methodology that will help in exploring and 
describing the use of social media in Egyptian newspapers, El-Ahram, El-Masry-
ElYoum and El-Wafd as well as the influence that social media may have regarding 
the journalists’ culture and daily routines. This study uses both the qualitative and 
quantitative methods to explore and describe the use and selection of social media 
platforms like Facebook, Twitter, YouTube and WhatsApp as news sources in the 
Egyptian newspapers. According to Wimmer and Dominick (2011) in order to 
entirely comprehend the focus of research, the study employs both the qualitative 
and quantitative methods which are suitable for obtaining answers to many 
questions.   As Ormrod and Leedy asserted, people get to know more about their 
world if they used both the qualitative and quantitative methods ( Leedy&Ormrod, 
2005). The quantitative method employed in this study consists of newspaper 
content analysis, while the qualitative method is intensive interviews with 
journalists from each newspaper under study. Babie asserted that exploration, 
explanation and description were the most useful and frequent purposes for social 
research (Babie, 2010). This study is exploratory in nature. Babie argued that 
studies that are exploratory in nature aim at looking at subjects or interests that are 
quite new. He added that exploratory studies do not only satisfy the curiosity of the 
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researcher, but also test the practicality of the research for further additional 
studies. As discussed previously, the use of Facebook, Twitter, YouTube and 
WhatsApp as sources or references in Egyptian journalists’ daily routine coverage 
has not been studied yet. This study aims to investigate this phenomenon and to 
look at the potential need for further research. 
5.2 Triangulation of Methods 
 
According to Wimmer and Dominick, the use of several methods in one study 
is called triangulation where it may improve the validity of the research study by 
collecting data from different sources to support certain hypotheses or answer 
particular questions (Wimmer& Dominick, 2011). As stated above, this research 
study uses qualitative method in the form of intensive interviews along with a 
quantitative method in the form of content analysis. 
     
5.3 Qualitative Research Approach 
According to Du Plooy (2009), the qualitative research approach is 
frequently used to explore a field where inadequate or no information at all exists. 
According to Leedy and Ormrod, that qualitative method is used to find answers to 
complex questions in nature, or even to convey participants’ point of view for better 
understanding of the phenomena (Leedy and Ormrod, 2005). 
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5.3.1 Unit of Analysis 
The unit of analysis in this study is the journalist in each of the three 
newspapers, El-Ahram, El-Masry El-Youm and El-Wafd newspapers. The researcher 
interviewed eight journalists from each newspaper, where the total size of the 
sample in the three newspapers was twenty-four journalists. The interviews were 
conducted in El-Ahram, El-Masry El-Youm, and El-Wafd institutions. 
5.3.2 Data Collection and Sampling 
The intensive interviews addressed journalists from the three different types 
of newspapers, El-Ahram as a government newspaper, El-Masry El-Youm as an 
independent newspaper and El-Wafd as a partisan newspaper. Interviews were 
conducted with twenty -four journalists in total; eight journalists from each 
newspaper were chosen using a non-probability convenient sample where the 
researcher went into their newspaper offices and chose a collection of readily 
available units, in this case, journalists. The researcher was lucky to have a diverse 
sample of journalists working in different  departments; in other words, the 
researcher had a sample of journalists from within every department in the 
newspaper such as  Crime, Politics, Economy, Governorates, and Arts, Culture, 
sports, Religion and others. The time frame for the interviews ranged from 40 
minutes to one hour. The researcher asked the journalists eight in-depth questions, 
and the results were written down and audio recorded by the researcher but 
journalists were not asked to fill in any question papers. The researcher sought and 
received approval from both the Institutional Review Board (IRB) from the 
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American University in Cairo and the Central Agency for Public Mobilization and 
Statistics (CAPMAS). The data from the intensive interviews was qualitatively 
analyzed. The subject referred to in the discussion centered mainly on the eight 
research questions posed in the research study. 
5.4 Quantitative Research Approach 
According to Leedy, quantitative research methods are methods that deal 
with numbers and with any measurable item systematically in order to investigate 
phenomena and their relationships.  
A quantitative research approach aims to answer questions regarding 
relationships between variables and it seeks to predict, explain, or manage 
phenomena. Moreover, it offers external validity, thereby findings can be 
generalized (Leedy, 1993) 
 
5.4.1 Coding 
The unit of analysis studied was the news article selected using a non-
probability purposive sampling technique where, after the researcher gave a 
quantitative overview of the entire news article referring to social media, content 
analysis was conducted on news articles that only referred to any of the social 
media networks such as Facebook, Twitter, YouTube and WhatsApp. 
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5.4.2 Method of Data Collection 
i) Content Analysis 
Content analysis is a quantitative and qualitative research method for 
systematically analyzing texts. A systematic, structured coding scheme is applied to 
parts of texts where conclusions are drawn about the content of the messages. After 
clearly identifying the coding, content analysis can be replicated and researchers 
can repeat the study. A content analysis technique is very useful with written texts 
like articles, speeches, or letters. This technique can be used to look at the manifest 
(content referring to countable and visible message components) and the text’s 
latent content (hidden meaning of the manifest). This study focuses on quantitative 
content analysis, and looks at the manifest of the news articles (Rose, Spinks and 
Canhoto, 2015). 
The quantitative method explores the use and selection of social media 
platforms like Facebook, Twitter, YouTube and WhatsApp news sources in the 
Egyptian newspapers. First, a ‘quantitative overview’ is presented for most of the 
articles published from November 2013 to October 2016 in three Egyptian popular 
newspapers. Each of the three newspapers will represent a type of newspapers in 
Egypt as there are three types, government or state, partisan and independent.  The 
researcher chooses one from each type to give a ‘quantitative overview’ of most of 
the articles that were published in this period. The author chose El-Ahram as a 
government- owned newspaper, El-Masry-El Youm as an independent newspaper 
and El-Wafd as a partisan newspaper. 
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The study uses content analysis to examine the use of Facebook, Twitter, 
YouTube and WhatsApp news sources in daily Egyptian newspapers. It analyzes all 
news stories published in quality Egyptian newspapers from November 2013 to 
October 2016 and examines newspapers over a three- year period, in which tweets 
or references from Facebook, Twitter, YouTube and WhatsApp were used as news 
sources. The researcher chose the time frame for her study after conducting a pilot 
study that showed social media as references in the news articles analyzed at this 
particular time frame ( Facebook, Twitter, Youtube and WhatsApp were clearly 
mentioned as sources). The researcher seeks to examine whether any of the four 
platforms appear as either a primary source of information or as a non-primary 
source. The content analysis method will be used on a sample of published articles 
between November 2013 and October 2016. The goal of this study is to examine the 
functions and use of the four social media platforms as sources in daily news 
articles. 
 The content analysis looked at the previously mentioned variables: 
1. The function of the social media platforms in the news article: do they 
function as primary or non-primary news sources? 
2. The type of story that integrated any of the following social media platforms 
such as Facebook, Twitter, YouTube and WhatsApp: Is it hard news or soft 
news? 
3. The subject of the news article: Do the articles belong to the following 
categories of politics, sports, economy, science and technology, culture, 
crime, military, security, education, human interest, arts, or any other? 
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4. The geographic focus on the news article: Is it national, regional or 
international? 
5. The social media players mentioned in the article: Are they politicians, 
business people, government powers, civil society players, celebrities, 
athletes, or ordinary citizens?  
The researcher chose the content analysis tool because it is an efficient 
technique to study the content of the media; here, the use and function of the 
social media platforms like Facebook, Twitter, YouTube and WhatsApp in daily 
Egyptian newspapers.  According to Kerlinger, content analysis is a technique 
used to study and analyze communication in an objective, systematic and 
quantitative way to measure variables. Here the researcher uses a content 
analysis technique to examine how journalists use social media platforms on a 
daily basis for their news coverage (Wimmer& Dominick, 2006). 
 
5.4.3 Data Collection and Sampling 
In this study, the content analysis addresses the variables mentioned 
previously using a code book, a coding sheet and a coding scheme. It examines a 
sample of 432 issues from printed newspapers between November 2013 and 
October 2016. The researcher collected 144 issues from El-Ahram, 144 issues from 
El-Masry El-Youm and 144issues from El-Wafd newspapers, i.e. one issue of each 
newspaper type a week or four issues a month each from November 2013 to 
October 2016 covering a three- year period using a composite week. A composite 
week is employed here by which the researcher makes sure all days of the week are 
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being selected for the sample to be more representative. A composite week is like a 
stratified sample but stratified with days; days of the week are chosen randomly 
where the researcher, for example, chose Sunday in a week, Monday the following 
week, Tuesday the week after and so on. The ‘population’ here is all the newspaper 
articles published in the three years between November 2013 and October 2016 as 
previously mentioned.  The ‘list’ here is the calendars for the three years through 
which the researcher draws her sample. The material collected consisted of three 
manually filtered systematic random samples of newspapers and stories from each 
type of Egyptian newspapers, government, independent and partisan. The 
researcher drew every 8th (7+1) unit ‘day’ of the population into the sample. A 
systematic random sampling technique was used employing a composite week; a 
list of the months and days was available to make the sample more representatives 
and reduce sampling error; however, it was time- consuming and very costly. The 
samples of newspapers were El-Ahram newspaper as a government-owned 
newspaper, El-MasryEl-Youm as an independent newspaper and El-Wafd as a 
partisan newspaper. The unit of analysis studied was the news article selected using 
a non-probability purposive sampling technique where researcher only analyzed 
news articles that only referred to any of the four social media networks such as 
Facebook, Twitter, YouTube and WhatsApp. 
 
5.4.4 Coding Scheme: Operationalization 
The researcher defines and operationalizes the variables being studied for 
more accuracy. Research questions are listed below with a definition of each 
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variable to enable the coders to correctly and accurately code the data from the 
researcher’s perspective and not from their own perspective. 
RQ1.  What is the function of social media platforms such as Facebook, Twitter, 
YouTube and WhatsApp in the selected articles? 
Operational definition:  
Function: primary source or non-primary source of information/news. 
RQ2: In what type of stories are any of the following social media platforms such as 
Facebook, Twitter, YouTube and WhatsApp referred to? 
Operational definition:  
Type: hard news or soft news. 
RQ3: What is the topic of the news article that referred to any of the following social 
media platforms such as Facebook, Twitter, and YouTube and WhatsApp? 
Operational definition:  
Topic: subject of the news article e.g. politics, sports, security, military, economy, 
culture, media, human interest, crime, science and technology, education, health, 
arts, local councils or any other? 
RQ4: What is the geographic focus of the news articles that referred to any of the 
following social media platforms such as Facebook, Twitter, YouTube and 
WhatsApp? 
Operational definition:  
Geographic focus: national, regional or international. 
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RQ5: Who are the social media players mentioned in the news articles that referred 
to any of the following social media platforms such as Facebook, Twitter, YouTube 
and WhatsApp? 
Operational definition:  
Social media players: private or public figures; politicians, government powers, 
business people, experts and specialists, civil society players, parties, athletes, 
celebrities or ordinary citizens? 
5.5 Summary 
 
This chapter discusses the methodology used in the research study. 
Qualitative or intensive interviews and Quantitative or content analysis methods are 
used in this study. Answers from the interviews and findings from the content 
analysis are analyzed and discussed further.  
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5.6 Names and Titles of Journalists in: 
El-Ahram Newspapers: 
1. Bahaa Mubasher, Parliamentary Affairs Head  
2. Karam Saeed, Turkish and Latin America Research Affairs Specialist, El-
Ahram Center. 
3. Rania Refaee, Culture Section Correspondent 
4. Fatma Shaarawy, Radio and TV Section Head 
5. Doaa Khalifa, Back Page Editor 
6. Khaled Ezz El-Din Lotfy, Sports Section Head 
7. Ashraf Abu El-Hawl, Political Section Head 
8. Mohamed Abdel Khalek, Religious Features Section Head 
El-Masry El-Youm: 
1. Mohamed El-Hawary, TV Production and Multimedia Unit head, Training 
Adviser at El-Masry EL-Youm, Editor in Chief of EL-Masry EL-Youm Bullitin, 
El-Kahera Wa Al Nass TV Station. 
2.  Hassan Ahmad Hussein, Crime Section Correspondent 
3. Haisam Mahgoub, Multimedia Section Head 
4. Hesham Omar, Electricity and Housing reporter 
5. Ahmad El-Naggar, Arts Section Head 
6. Khaled El-Shamy, Parliamentary Correspondent  
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7. Sahdy Sobhi, Foreign News Desk Editor 
8. Akram Abdel Rahim, Governorates Desk Chief Editor 
El-Wafd newspaper: 
1. Islam Farag, Member of Foreign, International and Arab News Desk 
2. Shadia El-Sayed, Deputy Editor in Chief and Head of the Crime News 
Section  
3. Hesham El-Halouty, Health Section Head 
4. Sahar Diaa El-Din, Foreign Ministry Head 
5. Amgad Mostafa, Arts section Correspondent  
6. Amany Zaky , Political Section Correspondent 
7. Mostafa Gueily, Sports Section Head 
8. Salah Abdullah, Economic Section Correspondent 
 
In the next chapter, the results and findings from the intensive interviews and 
content analysis are presented and discussed 
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Chapter Six: Findings  
 
6.1 Introduction 
 
This Chapter discusses the results and findings from the intensive interviews 
and content analysis conducted. Furthermore, it gives an overview for the five 
research questions and methodologies used. 
 
6.2. Intensive Interviews Findings 
 
6.2.1 Findings and Discussion 
The researcher conducted intensive interviews with a group of journalists at the 
offices of the newspapers under study, El-Ahram , El-Masry El-Youm , El-Wafd, 
 consisting of 24 individual interviews evenly distributed; i.e. in each newspaper, 
eight journalists were interviewed to know the extent of using social media as a 
reliable source in their daily news coverage, where in this case the gatekeeper 
allows to pass, adjusts, modifies or maybe blocks information or news in case they 
were false, misleading or, undocumented. The interview questions were mainly 
formulated to answer the five research questions raised in this study. 
First question: Do you think that Egyptian newspapers consider social media as 
important sources to rely on for important issues and for daily news coverage? 
Karam Saeed, Research Specialist on Turkish and Latin America Affairs at El-
Ahram Center believes that social media are considered an important source of 
information and news, in addition to the fact that technology has a dimension in 
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politicizing, diluting or exporting the news in a certain way on social media to 
affect the recipient. 
Journalists at El-Ahram, El-Masry El-Youm ,and  El-Wafd agreed that social 
media can be relied upon as an important source of news , especially that some  
newspapers do not have offices in certain countries from where it is 
difficult to get news , so the reporter refers to these platforms to gather information 
and news such as news about President Trump during the American presidential 
elections. In addition, there are institutions that have web pages such as the Armed 
Forces who started to address the citizens via their official Facebook page.  Even 
both the FBI-CIA have their official web pages on social media. On the other hand, 
we cannot refer to social media in all topics; these websites may have their own 
specific orientations and agendas that might influence the news. In addition, 
falsified news are often published on social media, especially on personal or 
unofficial entities’ pages such as  fabricated videos showing Sinai being bombed by 
Islamic groups while in reality, these videos originated in Iraq. The gatekeeper in 
this case can differentiate between the true and the fabricated news and thus 
approve or withhold its publication. 
Rania Refaee, Correspondent, Culture Section El-Ahram Newspaper  says that 
she had attended a course at El-Ahram Center for Journalism about using social 
media networks  to verify the validity of the news or videos available on such 
platforms before referring to them. According to her, sourcing from social media 
networks requires some criteria that the journalist should consider like 
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communicating with the source itself, heading to the location where the event took 
place, and following - up on the details of the news.  A good example here is when a 
journalist covers human interest news.   In this case, the journalist should get back 
to the person mentioned in the news to verify the authenticity of the information.  
The journalists have agreed that journalists in newspapers refer heavily to social 
media as sources in their daily news coverage as follows: 
1. Non-primary source 
Journalists use social media platforms as non-primary sources, after scrutinizing 
and verifying the validity of the news from the official source, and then the editor re-
formulates it in a way different from what was disseminated on social media.  
Akram Abdel Rahim, Desk Chief Editor for Governorates section at El-Masry El-
Youm, says that "a prominent example was the incident of the tiger devouring a girl 
in Giza. According to him, “I obtained the pictures and some of the information 
from the official Facebook page of the village in Helwan after verifying their validity, 
then I was able to finalize the story.  In this way, social media was complementary 
to coverage of the event.  Pressure started building up because of strong public 
opinion.  Social media are used to raise certain topics. A good example was the 
Minister of Justice, Mohamed Saber’s offensive statement that raised controversy: 
"The son of the hygiene worker would never become a judge one day, 
because the judge should have been brought up in an environment suitable for 
this work". These platforms became a part of the media performance framework by 
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which the journalist should abide and make it serve his own topic while verifying 
the accuracy of the news from its official source. 
Salah Abdullah, Correspondent, Economic Section at El-Wafd adds that social 
media are not a primary source. However, it is essential where he considers it a non-
primary source and he uses it in two aspects: according to him: 
a. “If my source is in a meeting but has his Facebook page open, I can ask him if 
there is something important regarding a certain news topic, and he sends me 
back the reply without calling me by phone.” 
b. “In the occurrence of controversy about a particular topic on Facebook, such as 
stock manipulation in the stock market, here Facebook alerts me to verify the 
validity of information published from my sources in the stock market.” 
c. Acquiring ideas from the social media to make the news. (Ideation and follow 
ups), According to Mohamed Abdel Khalek, Head, Religious Features Section 
at El-Ahram, social media are a “place for recycling garbage”, in 
the sense that journalists can get an idea or pick  an issue  that interests  
people such as the Family Law or Personal Status Law, or the issue of  
custody and guardianship of children, or the renewal of the religious speech 
and  then  he works on it by getting back to his official source to collect the 
needed information to make news out of it.  Mohamed El-Hawary, Head, TV 
Production and Multimedia Unit at El-Masry EL-Youm, says that social media 
are a wealthy source for ideas.  When Facebook shed the light on a Syrian boy 
named Moaaz who was discovered to have fine artistic talent, a talented 
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artist spotted him drawing in front of Cairo University and he set up an 
exhibition for him. El-Masry El-Youm Facebook page uploaded a video for 
him and he then became known as an artist. 
2. Primary sources include the following: 
a. Official social media pages for ministries and institutions, like those of the 
Armed  Forces, the Ministry of Interior, Economy, Education, 
Insurance, Endowments, Agriculture, Housing and sports clubs: For example, 
the official spokesman for any of the previously mentioned Ministries sends 
information and news via their official Facebook pages to the journalists and 
replies back to any question raised on the Ministry's page.  Further, news 
about El-Ahly Club team along with their activities are found on their official 
Facebook page. 
b. Personal pages of individuals: These can be used as primary sources after 
verifying and checking the authenticity of the news source, especially news 
on YouTube which is considered a primary source for incidents like fires or 
road accidents. Here the journalist should get back to the source to verify the 
validity of news. 
c. Parties' social media websites: An example here is "Hezbollah" which is 
considered a reliable and credible source for journalists as they know it is 
impossible for this website to publish false news. 
d. Tweets:  Journalists consider Twitter a primary source and they can depend 
on official figures’ tweets, such as the controversial Tweets of Mohammed El-
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Baradei during the January 25th revolution. Public figures and official figures 
use social media as a tool for conveying news, while journalists make use of 
these tweets and refer to them as a primary source. 
e. WhatsApp: This is considered a primary source by the journalist in 
case there are pictures and documents attached that proves the authenticity 
of news. The journalist publishes them and follows-up on the problem with 
the governmental authorities. 
Khaled Ezz El-Din, Head, Sports Section at El-Ahram newspaper says 
that the source sends him the news via e-mail or WhatsApp.  Doaa Khalifa, Editor, 
Back Page Section at El-Ahram newspaper adds that journalists create groups on 
Facebook for them to communicate with each other about where they can source 
information and news from. Further, Bahaa Mubasher, Correspondent, 
Parliamentary Affairs at El-Ahram newspaper says that they use WhatsApp to form 
a group that has all parliamentarian editors from all Egyptian newspapers to 
circulate Parliamentary news, thereby, journalists source their news from 
WhatsApp.  
According to El-Hawary, "we as journalists are using social media in three ways”: 
1. Newspapers branding on Facebook and Twitter 
2. News coverage on certain incidents using social media.  He reports, “I was 
covering the nuclear security summit in The Hague in 2013, and I was doing my 
job through Tweets on Twitter.” 
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3. As a source of information in case of verifying the source and the information 
or news provided by the source; however, unfortunately many journalists 
source information from social media without double checking it or even 
ensuring its accuracy’.   
However, Ashraf Abu El-Hawl Head, Political Section at El-Ahram and Ezz El-Din 
believe that social media could negatively affect the newspapers because "there is no 
control over the published content on social media". They added that some people 
may share false unverified news that may mislead or confuse the readers such as 
rumors, celebrities’ deaths and coups. Therefore the journalist should go down 
to the heart of the incident and investigate himself. “The journalist’s place is the 
street and not his office; journalists shouldn’t be sitting behind their screens following 
what social media offers them!” they added. Journalists find social media easy 
sources to refer to, they explained. However, if they want to source information, 
they could use social media for ideation and proceed with follows ups to check the 
validity of this information. Ahmad El-Naggar, Head,  Arts Section at El-Masry El-
Youm and Amgad Mostafa, Correspondent , Arts section at El-Wafd say that 
celebrities’ social media pages are usually fabricated; there are people who create 
pages under the  names of  celebrities to publish rumors such as the death of a 
celebrity, or the illness of another, .  
In conclusion, it is clear from the previous discussion that social media like 
Facebook, YouTube, Twitter and WhatsApp are crucial sources for the newspapers, 
provided that the journalist considers accuracy and objectivity, and has the ability to 
distinguish between the real news and the false or fabricated news; and this could 
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be figured out  based on the journalist’s personal experience, in addition to 
contacting the official source of the news, so that the public could trust the news 
material that is published by the newspaper. Social media is considered important 
especially in places that newspapers cannot cover, but the information is to be 
sourced from the official pages for those entities in order for the news to be trusted 
by the readers.  
Second question: What are the reasons behind newspapers’ reliance on social 
media platforms in obtaining their daily news? 
Most of the journalists have agreed that there is a variety of reasons that makes 
them refer to social media as sources in their daily news coverage for 
events happening in Egypt, which are as follows: 
1. The speed in covering and circulating important events and issues in Egypt. 
Hesham El-Halouty, Head, Health Section at El-Wafd newspaper relates to a 
recent example which is the Cathedral Church bombing incident that took 
place on the 11th of December 2016.  I was able to know about this incident 
from Facebook, and then I went down to check on the conditions of the injured 
people”.  Moreover, Shadia El-Sayed, Head of the Crime Section at El-Wafd 
says that “it is possible that an ordinary person depicts an incident while 
accidentally passing-by, and so I follow his Facebook page, verify the validity of 
the news and publish it in my newspaper.” The same  thing applies to Shady 
Sobhi Foreign News Desk Editor at El-Masry El-YoumHe  says "It is possible 
that a driver depicts an accident on the ring road and uploads the pictures on 
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Facebook, thereby, the journalist quickly gets back to his sources to ensure 
the validity of the news. Thus Facebook here has alerted the journalist that 
an accident took place in the first place.  
2. The timeliness in covering important events and issues. 
3. Helping to alert to the most important events and issues that might be of an 
interest to the public such as the sugar crisis, price increases, terrorism and 
others. 
4. Obtaining the information in a short time. Amany Zaky, Correspondent,  
Political Section at El-Wafd says that the most prominent example is the 
story of the young lady called Mona who was honored by President El-Sissi 
for  overcoming her harsh living conditions.  Her picture was shared on 
Facebook. Though nobody knew about her story, Facebook and Twitter 
facilitated its reach to the public. 
5. Popularity and interactivity 
6. Newspapers’ branding and success 
7. Understanding the way people think about the events and issues in Egypt 
8. Accessing the information in case of abstention from giving information by 
the source. Hassan Ahmad Hussein, Crime Section Correspondent at El-Masry 
El-Youm, says that a most prominent example is government officials 
withholding information from journalists so that the information would not 
harm the case. 
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9. Geographical focus. The distance of the event from the journalist himself 
such as the events taking place in America, Syria, Yemen and others makes 
the journalist refer to social media as a source after verification of the news. 
10.  Lack of information about important events and issues that are of interest to 
the public. 
Islam Farag Member of Foreign, International and Arab News Desk at El-
Wafd says that social media can identify the most important five news 
issues news for the journalist to work on, but non - professional journalists 
fall into the trap of fabricated news that have no valid ground. 
While Fatma Shaarawy, Radio and TV Section Head at El-Ahram, Ezz El-Din, and 
Abdel Rahim El-Sayed all believe that one of the disadvantages of social media is the 
" lack of credibility" since the social media offer news that could be misleading and 
fabricated, and the journalist discovers that what was shared on social media was 
false news, especially during times of crisis and important events. A most 
prominent example is that of a small family that had filmed a short video with their 
girl in a dress with blood on it, showing the destruction and the misery they live in.  
They claimed that the video originated from Syria, while it was shot in Egypt and 
the goal of the video was to spread confusion among Egyptian citizens.   
Third Question: In your opinion, what is the type of news and issues that 
newspapers derive from social media platforms, hard news or soft news. 
The majority of the journalists in El-Ahram, El-Masry El-Youm and El-Wafd 
newspapers agreed that hard news were one of the journalists’ priorities in 
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covering the most important events and issues in Egypt and the Arab world, 
since the Arab countries are exposed to conflicts which may prevent traditional 
sources from being able to cover the events; and hence the social media are 
important in covering the unsafe and risky events which may sometimes threaten 
the journalist’s life. A most prominent example is that of the Arab spring revolutions 
where journalists used social media like Facebook and Twitter as a primary source  
to cover hard news topics  like the uprisings in different governorates around Egypt 
during the 25th of January revolution. Therefore, social media are an essential tool 
for hard news coverage especially in times of crisis.   Besides, most of the journalists 
agreed that they also use social media to cover soft news that may vary between 
covering national, regional and international news. Most of the soft international 
news covered is more concerned with sports, arts and culture. 
Fourth question: In your opinion, what is the type of news and issues that 
newspapers derive from social media platforms? 
Abdel Khalek, Bahaa Mubasher, Parliamentary Affairs Correspondent at El-
Ahram, Hussein, Khaled El-Shamy, Parliamentary Correspondent El-Masry El-Youm, 
Farag Foreign, Zaky and El-Sayed have all agreed that all the newspapers source 
various topics from social media such as political, military, security, accidents, 
cultural, educational, local councils, governorates, human interests, judiciary news 
and others, but the top priority is for political, security, military and economic news 
coverage. 
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Saeed, Khalifa and Abu El-Hawl all believe that the political issues are those 
which have the priority for news coverage from the social media networks. 
Mubasher, Hussein, Haisam Mahgoub, Multimedia Section Head at El-Masry 
El-Youm and El-Naggar believe that political and military issues have the priority for 
news coverage from the social media networks. 
On the other hand, both Shaarawy and Abdel Rahim believe that security 
issues, accidents and human interest stories have the priority for news coverage 
from the social media networks whereas Ezz El-Din, Sahar Diaa El-Din, Foreign 
Ministry Correspondent at El-Wafd, El-Halouty, Mostafa Mostafa Gueily, Sports 
Section Head at El-Wafd believe that soft news topics like sports and arts have the 
priority for news coverage from social media networks, since they do not require 
great inspection. 
Salah Abdullah, Economic Section Correspondent at El-Wafd says that 
economic issues have the priority for news coverage from social media 
networks., whereas Mohamed Abdel Khalek, Religious Features Section Head at El-
Ahram says that religious issues are those that have the priority for news coverage 
from social media networks whereas, Hesham Omar, Electricity and Housing 
reporter at El-Masry El-Youm says that local councils news have the priority for 
news coverage from the social media networks.  In turn, El-Naggar believes that 
military issues have the priority due to the availability of an official Facebook page 
for the Egyptian Armed Forces, from which journalists could source their news.  
Moreover, El-Shamy believes that parliament members use social media networks 
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heavily during elections. Further, he added that social media had a great role in 
covering news about certain incidents such as that of Magdy Makeen who was 
tortured at the Amireya Police Department and whose story was shared on 
Facebook. As for soft news, he adds, social media make some stories prominent to 
people especially if these stories are weird or uncommon to the people. According to 
him, Facebook has shed the light on a special, funny yet weird scene when an 
ordinary citizen had his dog ride the motorcycle behind him wearing a jacket and 
trousers like an ordinary person. This news has raised a big stir on Facebook due to 
its peculiarity. 
It is clear from the previous discussion that journalists refer to social media 
in most of the events and issues. Each journalist gets the news and the information 
that serves his topic and hard news topics are among the priorities of 
the newspapers. 
Fifth question: To what extent is the availability of value in the news that 
newspapers derive from social media platforms in relation to timeliness, 
prominence, proximity, human interest, impact, usefulness, immediacy, and 
credibility? 
Journalists in El-Masry El-Youm, Hesham Omar, Electricity and Housing reporter 
at El-Masry El-Youm, Mahgoub,  Sobhi, and El-Hawary agreed that the news that 
journalists  derive from social media have some news values,  the most important 
values of these were: 
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1. Timeliness: This means that the news must be new with even some 
information added to a previously published news story to make it timely or 
relevant again. For example,  the news of a football game or political 
conference can be quickly communicated via Facebook or WhatsApp; 
however,  journalists must verify the validity of the news from its 
official source 
2. Proximity:  The news must be interesting and must matter to the people so 
that it could be appealing to them to follow. The proximity of news could be a 
figure in the news or a certain incident such as the assassination of a figure, 
bombings or the increase in the price of essential goods which are topics of 
interest to people. Abdel Rahim thinks that the more intense the news is, the 
higher its credibility; such as an explosion which occurs in a given place. 
Hence, Facebook, Twitter and YouTube are considered the quickest and the 
most trusted in reaching people. 
3. Prominence: This means the issues that attract people's attention may be 
related to numbers or to the credibility of certain figures, institutions, or 
entities. El-Shamy says that the higher the credibility of social media players 
in the news item, the more trusted the news and information will be. A 
prominent example is Mohamed El-Baradei, who published Tweets during 
the 30th of June revolution and during Rabaa dispersal.  His tweets were of 
interest to people at that time because they were associated with El-Baradei 
who has always been controversial. Journalists used his tweets at that time 
as either primary sources or non-primary sources. Abdel Rahim says that “if 
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we heard news about the death of Hosni Mubarak, this would be of a great 
prominence to people especially in Egypt.  
 Moreover, Hussein added that journalists source news about famous 
figures from the social media after verifying the validity of the information 
circulated, such as, for, Mohammed Ramadan, the well known Egyptian actor 
who is so much admired by a very large segment in the Egyptian society. 
On the other hand, some journalists source their news from social media 
networks without verifying or even checking the validity of news in order to 
get a scoop. In El-Masry El-Youm newspaper, journalists agreed that news 
can be published 3-4 minutes late for the sake of double checking the news. 
In contrast, other newspapers publish news blindly without verifying its 
validity and magnify it in order to increase traffic to the newspapers’ website.  
4. Human Interest: It is when the story is attractive to the reader. People like 
to read stories about other people.  Human interest personalizes the story. 
Furthermore, human interest features can be a very handy tool for 
journalists. In El-Masry El-Youm, these   could refer to a tweet from  an 
ordinary person concerning a human interest story or refer to someone’s 
own unofficial Facebook page for ideation such as the story  of the old 
woman" whom President Abdel-Fattah EL-Sissi paid attention to and 
honored after  her  story was first shared on Facebook. However, journalists 
assure that Egyptian news-papers should set laws and policies to govern and 
regulate the use of social media in journalism. 
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5. Impact: It is when stories affect the readers’ lives. The impact of the story 
establishes the importance of the article to the reader as well as the 
consequences for him Most of the journalists in the three newspapers under 
study agreed that most of the stories they sourced from social media 
networks, especially Facebook, had an impact on the people.  
It has been mentioned that journalists shouldn’t rush for a scoop; however, a 
journalist must be accurate in whatever he publishes. Abdel Rahim believes that the 
‘hotter’ and the more uncommon the news is, the higher is its credibility, such as an 
explosion that occurred in a given place.   In this case, Facebook, Twitter and 
YouTube are considered quick and more credible in their reach. He also says that, 
however, social media and especially Facebook are an open space for scandals and 
fabricated news especially as related to celebrities. A recent such example was when 
the Egyptian media highlighted the red carpet reception in the Egypt Film Festival; 
the opening ceremony of the Cairo Film Festival witnessed a number of 
embarrassing situations, and most notably the fall of the artist Sama El-Masry while 
walking down the red carpet. This video was circulated hundreds of times over 
Facebook due to its being bizarre or uncommon news. Further, news of the passing 
away of Mahmoud Abdel Aziz, the well- known Egyptian actor, as well as the death 
of   the Brazilian football team were news circulated on social media. According to 
Abdel Rahim , journalists find catchy news in these sources  ; some of them verify 
the authenticity of these news from trusted sources while others source these news 
as is and rush to publish to win a scoop.  
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Shaarawy, Farag, Abdullah agreed that all news values are present in 
the news derived from social media, but with slight differences in percentages. 
El-Naggar and El-Halouty say that the most important value available in 
the news derived from social media is "timeliness" followed by human interest. 
While Zaky sees that “prominence” comes first, followed by ‘proximity’, Mostafa 
agrees that timeliness comes first. People like to follow everything that is 
new, whether in politics, security, military or economic issues to fulfill 
their cognitive, psychological and emotional needs.  However, of course, 
timeliness and speediness in covering news require verification of the news 
through documentation. 
El-Sayed and Diaa El-Din see that news values are not present in the news 
sourced from social media; however, the journalist is the one who generates these 
values while producing the news as he verifies, filters and documents his news in a 
way that corresponds to the policy of the newspapers he works for.  
From the discussion, it is clear that news values like timeliness, prominence, 
proximity and impact are the most important news values that are present in news 
sourced from social media like Facebook, Twitter, YouTube and WhatsApp. Some 
other journalists believe that news values do not exist and that it is the journalist’s 
mission to have them serve the topic and the newspaper he works for. 
Sixth Question:  What is the geographic focus of the news that journalists derive 
from social media? Is it national, regional (or) international? 
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Most journalists in El-Ahram, El-Masry El-Youm and El-Wafd newspapers 
agreed that regional news coverage from social media comes at the top of 
the journalists’ priorities because of the turmoil and the events taking place in the 
Arab countries, such as the conflict in Syria, Yemen and Libya since those countries 
are linked to Egypt in a historic and cultural way. Thus, this directly affects security 
in Egypt, in addition to the displacement of thousands of Libyan and Syrian 
immigrants to Egypt which results in creating a burden on the Egyptian state and 
thus leading to internal problems in Egypt. Then comes in the second place national 
news coverage that is of course of interest to every Egyptian citizen, where social 
media shares topics that affect the national security. According to most of the 
journalists interviewed, this goes back to the critical situation in Egypt after the 
January 25th revolution with most of the news in the newspapers reflecting this 
critical scene which has been taking place since then. Most of the news are 
concerned with terrorism, not only in Sinai but also in different governorates in 
Egypt and especially in Cairo. Further, Zaky added that ”most of the news are 
concerned with Egypt’s efforts in fighting terrorism that targets the military forces, 
police officials, central institutions, critical entities and ordinary, unarmed citizens in 
order to destabilize the country and spread fear and conflict among citizens”. Then 
international news comes in the third place covering topics related to security 
and politics, where journalists may refer to politicians’ tweets as either their main 
source of news or they may integrate them in the middle of the news to add 
credibility to the news article.  For example, during the presidential elections in the 
USA, some journalists in El-Ahram newspaper relied on Tweets from Trump’s 
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Twitter official page in their political news coverage. However, for the arts news, 
journalists referred to social media, especially Twitter and Facebook to cover news 
related to foreign celebrities and athletes.  
Seventh question: What is the role of the social media player mentioned or cited 
in the news article that the journalist derives from the social media? 
Most of the journalists in the three newspapers agreed that social 
media players are a key driver in influencing the credibility of the news: this means 
that the more important the source or the social media player in the news article, 
the more trusted the source will be by the reader. For example, government 
officials’ declarations enhance the credibility and trustworthiness of the news 
published on social media, unlike ordinary citizens who may not share accurate 
information all the time. They concluded that the higher the level of hierarchy of the 
source, the more credible and trusted the news is, and the more the journalist could 
refer to social media as primary or non-primary source in their daily news coverage.  
Eighth question: Do you think that social media platforms would be considered 
one of the main sources for newspapers’ news coverage in the future when 
compared to the traditional sources like the reporter, news agencies, radio, 
television and others? 
Saeed, Khalifa, Refaee, Mubasher, Ezz El-Din, and Ashraf Abu El-Hawl from 
El-Ahram newspaper, Hussein, Omar, El-Shamy, Mahgoub, and El-Naggar from El-
Masry El-Youm newspaper, Farag, El-Sayed, El-Halouty, Diaa El-Din, Gueily and 
Abdullah from El-Wafd newspaper, all agreed that,  in the future, social media will 
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be one of the primary sources in news coverage in the Egyptian newspapers as 
compared to the well- known traditional sources like the reporter, journalist, news 
agency, radio, and Television. 
Saeed at El-Ahram newspapers says that social media are already considered 
a primary source for journalists in Egypt, not only to attract the public to read 
the news, but to create important issues to be discussed. In El-Ahram newspaper, 
“the gatekeeper’s role is crucial where he analyzes the news and reformulates it before 
being published”. The gatekeeper could be the journalist, the head of the department, 
the editor-in- chief or the desk at the newspaper:  all have the responsibility to 
exclude fabricated news.  Khalifa, Abu El-Hawl, Farag see that laws, regulations and 
policies must be developed to regulate the use of social media; in addition, there 
must be standards to regulate the news to be published. The formulation of these 
laws would be essential to govern these platforms that unfortunately helped in 
the spread of terrorism; where terrorist groups drag ordinary young people through 
social media pages and engage them in terrorist deeds and under the impact 
of terrorist strikes, there should be deterrent laws to control and scrutinize 
information. Ezz El-Din and Hussein in El-Masry El-Youm believe that one of 
the factors that help in the existence of social media is the ease they offer 
the journalist or the reader to obtain news besides their being considered an 
inexpensive means when compared to printed newspapers, which have now 
become expensive in the light of the increase of global paper prices. While Omar in 
El-Masry El-Youm believes that people may resort to and trust Facebook and 
Twitter because they do not trust government newspapers anymore,  as 
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government newspapers  are known for never opposing government authorities, as 
well as for their lack of transparency. This highlights the importance of social media 
for the reader in obtaining the news and information. However, during the rule of 
the ousted President Hosni Mubarak, there was what was called ‘the pretended 
democracy’ where the media were allowed more freedom to criticize the 
government and the conditions of the country.  El-Shamy added that the 25th of 
January revolution has spared the journalists the other sources in circulating news 
of the revolution and the revolutionaries, since the news on Facebook or Twitter 
was easily obtained by many journalists. Furthermore, El-Shamy argues, 
unfortunately, some officials and parliament members are reluctant to create pages 
on social media. These however, prefer to respond to journalists by telephone or via 
personal interviews, which is, as he sees it, very uncommon According to him, on the 
contrary, “they must keep up with technology so that the journalists and readers 
would know their orientations and opinions on important issues that directly affect 
the citizen’. Refaee says that the existence of official pages for the ministries and 
institutions such as the Armed Forces’ official Facebook page and the President’ 
Facebook official page, which are reliable pages, have prompted officials to create 
pages on social media.  Further, El-Hawary says that social media are  now 
considered one of the primary sources in European countries where newspapers 
like ”Daily Mail", "Deutsche Welle", "CNN" and "Russia Today" have their own 
official social media pages and they source some of their news from these social 
media. Also, Egyptian newspapers began to apply this on their newspaper websites. 
‘I expect that the rational use of social media will increase in the future “said El-
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Hawary. Moreover, Farag agrees that, in the future, social media will be an essential 
means for the journalists in Egypt. 
  Furthermore, Khalifa agrees with Ezz El-Din that printed newspapers will not 
be affected by the existence of social media, but will continue to retain their value 
among readers. The evidence is in Britain and America where social media have 
been functioning for a long time, but, however, the printed newspapers have not yet 
been affected. Refaee confirms this view too. According to Abdel Rahim, newspapers 
may use social media in the future as a non-primary but not as a primary source, 
except for "WhatsApp" due to the privacy it functions with and its confidentiality in 
communicating information and images.  Journalists use WhatsApp at newspapers 
to communicate with editors as they can depict the event and send it to the head 
office through WhatsApp which is considered here as a source and as a means at 
the same time. Moreover, social media networks perform better than traditional 
sources when communicating timely news. Further, these platforms will be part of 
the media development system as a means, but will not displace the main pillar, the 
journalist. 
El-Sayed sees that social media have outperformed the traditional sources. 
He also says that journalists work on people's responses and their views about the 
topics, and then they re-formulate them to be in line with the newspaper policy. On 
the other hand, Shaarawy, Abdel Khalek, Sobhi, Abdel Rahim, Mostafa and Zaky 
agree that, in the future, journalists will depend less on social media sources in their 
news coverage in Egyptian newspapers, and this may be due to the spread 
of fabricated, falsified news and rumors on these platforms.  According to Mostafa, 
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“we discovered that social media is an Illusion”, where he believes that they lack 
credibility for winning a scoop. However, the printed newspapers always have time 
to investigate and verify the validity of the news before being published. According 
to Abdel Khalek, there is a demand for printed newspapers because the readers 
discovered that credibility and trustworthiness are in the printed newspapers, and 
not in those networks, in addition to the presence of the gatekeeper who withholds 
the news if he doubts its sincerity, or its potential harm to individuals or 
institutions. Also the Egyptian society has been split following the 30th of June 
revolution, where some groups had their own agendas which they are trying 
to spread through the social media, and this of course puts the credibility of these 
sources in question.  
According to El-Shamy, newspaper websites will be largely referred to in 
the future, but, however, with a monthly subscription fee, so that the user can 
browse the newspaper on the mobile phone and learn the latest news firsthand. 
It is clear from the previous discussion that some journalists believe that 
newspapers will dramatically refer to social media in their coverage for important 
issues and events taking place in Egypt, while abiding by the laws and regulations 
that govern the process of sourcing from social media to ensure credibility. On the 
other hand, others see that sourcing from social media will only be made partially as 
social media will be used as a non-primary source. Moreover, there are two 
opposing views arising from the previous discussion regarding the impact of social 
media on printed newspapers: there are those who say that social media will not 
have a negative impact on newspapers because newspapers now lack credibility and 
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transparency especially government newspapers, thus people seek alternative news 
sources like social media, while on the other hand, others say that they will  have a 
negative impact on the newspaper readership due to social media being inexpensive 
and quick in conveying news. 
6.2.2 Summary 
Most of the journalists from the three newspapers, El Ahram, El Masry El 
Youm, and El Wafd under study agreed that they use social media as a non-primary 
source whether for ideation and follow-ups or as a part of the news subject like the 
use of a tweet from an official or a public figure to increase the credibility of the 
news, or as primary sources in case they refer to official pages of the ministries and 
government institutions such as the page of the Armed Forces, in addition to non-
official pages for institutions or individuals where, in this case, journalists should 
verify the validity of the information to produce news. 
Furthermore, the majority of the journalists in newspapers, El Ahram, El 
Masry El Youm and El Wafd, agreed that hard news topics were among their 
priorities in covering serious events and important issues in Egypt and the Arab 
world since the Arab countries are subject to conflicts which hamper the traditional 
sources from being able to cover the events, and therefore social media are 
important in covering crises and important events.  
Most of the journalists interviewed from El Ahram, El Masry El Youm, and 
ElWafd agreed that a number of reasons encourage the journalists to refer to social 
media, at the top of which is the speed of social media in covering news or events 
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taking place, such as explosions or accidents since  the social media are considered 
the fastest in depicting and sharing the event; and especially in coverage 
of events taking place in different countries in the world such as the Brazilian team 
plane accident besides  the lack of information on some topics, especially those 
related to the national security where information is prohibited until the 
investigation in those cases is completed. 
Moreover, most of the journalists in the three newspapers, El-Ahram , El 
Masry El-Youm  and El- Wafd, agreed that they refer to social media in covering 
topics like politics, military, security , culture, human interest , health, education, 
sports, arts, accidents, judiciary, local councils and others ; but, however, security 
issues come at the top of their priority due to the unstable conditions in Egypt 
whether internally such as bombings, or externally such as securing the borders 
with the neighboring countries which suffer from disturbances especially Libya. 
Also most of the journalists in the three newspapers believe that timeliness is 
the most important news value present in most of the news articles they source 
from social media followed by proximity, prominence and impact. On the other 
hand, others believe that there are no values present in the news that are being 
circulated on social media,  and that it is the journalist’s role to  include such values 
in the news to serve his topic and produce credible trust worthy news in the end. 
Further, most of the journalists in the three newspapers, El Ahram , El Masry 
El Youm  and El Wafd , agreed that regional news comes at the top of the journalists’ 
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priorities when referring to social media like the events taking place in the agitated 
Arab countries such as the conflict in Syria, Yemen and Libya. 
Also, they have agreed that social media players are a key driver in 
influencing the credibility of the news, and that the more important the source or 
the social media player in the news article is, the more trusted the source will be by 
the reader. For example, government officials’ declarations enhance the credibility 
and trustworthiness of the news published on social media, unlike ordinary citizens 
who may not share accurate information all the time. They concluded that the 
higher the level of hierarchy of the source, the more credible and trusted  the news 
are, and the more the journalist could refer to social media as primary or non-
primary source in their daily news coverage.  
Finally, some journalists believe that newspapers will dramatically refer to 
social media in their coverage for important issues and events taking place in Egypt, 
while still abiding by laws and regulations that govern the process of sourcing from 
social media to ensure credibility. On the other hand, others see that sourcing from 
social media will only be made partially and social media will be used as a non-
primary source. Moreover, there were  two opposing views regarding the impact 
of social media on printed newspapers: there are those who say that social 
media will not have a negative impact on newspapers because newspapers now lack 
credibility and transparency especially government newspapers, thus people seek 
alternative news sources like social media, while on the other hand, others say that 
they will  have a negative impact on the newspapers’ readership due to social media 
being inexpensive and quick in conveying news. 
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6.3  Content Analysis Findings 
        6.3.1 Introduction 
This part discusses the findings from the content analysis of the three Egyptian 
newspapers, El-Ahram, El-Masry El-Youm and El-Wafd. The coding sheet for this 
study was designed to address the five research questions: 
RQ1.  What is the function of the social media platforms such as Facebook, Twitter, 
YouTube and WhatsApp in the selected articles? 
RQ2: What type of stories is it referred to in any of the following social media 
platforms such as Facebook, Twitter, YouTube and WhatsApp? 
RQ3: What is the topic of the news article that referred to any of the following social 
media platforms such as Facebook, Twitter, YouTube and WhatsApp? 
RQ4: What is the geographic focus of the selected news articles that referred to any 
of the following social media platforms such as Facebook, Twitter, YouTube and 
WhatsApp? 
RQ5: Who are the social media players mentioned in the selected news articles that 
referred to any of the following social media platforms; Twitter, Facebook, YouTube 
and WhatsApp? 
6.3.2 Review of Methodology 
This study made use of a content analysis methodology that explores the use and 
selection of social media networks like Twitter, Facebook, YouTube and WhatsApp 
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as news sources in the Egyptian newspapers. First, a quantitative overview is 
presented for most of the news articles that have been published starting November 
2013to October 2016 in printed publications of three Egyptian popular newspapers. 
The study employs content analysis to examine the use of Facebook, Twitter, 
YouTube and WhatsApp as news sources in Egyptian newspapers. It analyzes all 
news stories that had been published in quality Egyptian newspapers from 
November 2013 to October 2016 and examines newspapers over a three- year 
period, in which tweets or references from Facebook, Twitter, YouTube or 
WhatsApp were used as news sources. The researcher wants to examine whether 
any of the four platforms appear as either a primary source or a non-primary source 
in the news articles. The content analysis method is conducted using a sample of 
articles published between November 2013 and October 2016. The goal of this 
study is to examine the functions and use of the four social media platforms as 
sources in daily news articles.  
After completion of data collection, the researcher coded the data which was 
then entered, processed and analyzed. Statistical results were extracted using the 
Statistical Package for the Social Sciences (SPSS), and this was done by resorting to 
the transactions and the statistical tests and treatments following: 
a. Simple Frequency and Percentages 
b. Chi Square Test-Contingency Tables to study the statistical significance 
between two variables of nominal level.  
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c. Contingency Coefficient that can be used to estimate the extent of the 
relationship between two variables, or to show the strength of a 
relationship. 
6.3.3 Findings and Discussion 
 
The findings of the content analysis will generally be presented according to the 
main topics discussed in the literature review and according to news articles 
examined during the coding process. 
TABLE 1 
Total News Items in Newspapers 
____________________________________________________________________________________________________________________ 
 
 
Valid Percent 
 
Frequency 
 
Newspapers 
35.8% 
 
7642 
El-Ahram 
32% 
 
6839 
El-Masry El-Youm 
32.2% 
 
6851 
El-Wafd 
100% 
 
21332 
 
Total 
 
Table 1 indicates that El-Ahram newspaper has the largest number of news items 
when compared to El-Masry El-Youm and El-Wafd. It rated 35.8%, and this is due to 
the fact that it is the largest and the most well- known newspaper in Egypt and the 
Arab world. It has the highest distribution rate and moreover, it has the largest 
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number of reporters locally, regionally and internationally where it is considered to 
be the most credible newspaper among the Egyptian and Arab audiences. El-Masry 
El-Youm rated 32% and El-Wafd rated 32.2% which are very close to each other in   
Percentage of news items being published.  
TABLE 2 
News Sources in Newspapers 
___________________________________________________________________________________________________________________ 
 
Valid Percent Frequency 
 
News source 
 
35.3% 11363 Reporter 
15.8% 3375 New agency 
5.7% 1221 Newspapers 
1.3% 280 Television 
1.8% 387 Website 
12.3% 2,633 Facebook 
4.6% 986 Twitter 
1.7% 352 YouTube 
3.5% 736 WhatsApp 
100% 21332 Total 
 
Table 2 shows that the reporter/journalist comes in the first place when compared 
to other news sources which rate 35.3% and this may be because the reporter 
should be the one responsible for news gathering while referring to credible and 
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trusted sources like experts, specialists, government officials and other trusted 
sources for fact- checking, and this adds to the credibility of the newspaper. In 
addition to this, the journalist here is the gatekeeper where he filters the news and 
abides by the rules and the policies of the newspaper by either choosing his credible 
sources or filtering the news especially with issues that are concerned with fake 
news, false news, slanderous material or news that threatens national security. 
News agencies come in the second place with 15.8%, Facebook comes in the third 
place with 12.3%, Twitter comes in the fourth place with 4.6%, WhatsApp comes in 
the sixth place with 3.5%, Internet websites come in the seventh place with 1.8%, 
YouTube comes in the eighth place with 1.7%, and finally, TV comes in the ninth and    
the last place with 1.3% 
TABLE 3 
Newspapers Referring to Social Media in their News Articles 
________________________________________________________________________________________________ 
 
Valid Percent Frequency Newspaper 
37.9% 1783 Al-Ahram 
34.6% 1629 El-Masry El-Youm 
27.5% 1295 El-Wafd 
100% 4707 Total 
 
The data in Table 3 indicates that El-Ahram newspaper is the newspaper referring 
the most to social media as news sources where it occupies the first place rating of 
37.9% when compared to El-Masry El-Youm and El-Wafd. Social media is used as 
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non-primary sources to either enrich the news with a tweet from an official for 
more credibility or they may refer to social media in their work as a non-primary 
source to get ideas from these platforms and start to build their work on these ideas 
to form news. Moreover, El-Ahram has a WhatsApp service where El-Ahram 
audience can share their problems, suggestions and reports through this messaging 
application from within and from outside Egypt. Officials could read their messages 
in the print publication to act upon them and further, this application aims at 
activating citizen journalism and encouraging its readers to report news and stories 
of corruption that may be taking place in areas far from media coverage. El-Masry 
El-Youm comes in the second place with 34.6% and this may be due to the existence 
of a social media department at the newspaper where there are journalists 
responsible only for tracking daily news and ongoing issues on social media 
platforms like Facebook and Twitter thereby using it as a non-primary source to 
pick up important ongoing events and make news out of them. Finally comes El-
Wafd newspaper in the third place with 27.5%. 
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TABLE 4 
News Articles Referring to Social Media in Newspapers 
____________________________________________________________________________________________________________________ 
 
 
 
 
 
 
The Data in Table 4 indicates that Facebook came in the first place with 55.9% and 
this may be because Facebook is the most widespread social media network 
especially in Egypt when compared with other social media networks. In Egypt, 
Facebook is used more than Twitter which is most used in the Arab countries. 
Government authorities, non-official organizations and ordinary citizens create 
their own Facebook pages to share news; thereby the reporter/journalist finds the 
official governmental or official non-governmental pages a primary source for 
finding news. However, a reporter/journalist needs to verify the news and 
information available on non-official organizations’ and ordinary citizens’ personal 
Facebook pages from official sources before reporting them blindly as they may be 
false or fake news. Twitter comes in the second place with 20.9% followed by 
WhatsApp which comes in the third place with 15.6% and finally, YouTube comes in 
Valid Percent Frequency 
 
Social Media 
15.6% 736 WhatsApp 
7.6% 352 YouTube 
20.9% 986 Twitter 
55.9% 2633 Facebook 
100% 4707 Total 
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the fourth and last place with 7.6% and this goes back to the fact that 
reporters/journalists make use of YouTube only if they want to check a certain 
video for a previous conference or a previous event and not for acquiring or               
reporting fresh/breaking news. 
 
TABLE 5 
Topic of News Articles in Social Media Networks Referred to in  
The Newspapers 
____________________________________________________________________________________________________________________ 
 
Valid Percent Frequency Topic of the news article    
25.9% 1221 Security 
11.3% 532 Military 
3.4% 158 Culture 
1.4% 64 Human interest 
2% 96 Arts 
4% 189 Sports 
3.3% 154 Health 
0.5% 23 Science & Technology 
0.8% 36 Education 
2.6% 124 Crime 
7.7% 361 Economy 
14.9% 703 Politics 
0.7% 31 Religion 
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1.8% 85 Electricity 
2.7% 128 Agriculture 
5.2% 246 Governorates 
6.2% 292 Local Councils 
2.4% 113 Housing 
1.5% 72 Judiciary 
0.8% 38 Environment 
0.9% 41 El-NahdaDam 
100% 4707 Total 
 
The data in Table 5 indicates that topics related to security come in the first place 
with 25.9%, and this is due to the critical situation in Egypt since the January 25th 
revolution where most of the news in the newspapers were reporting the critical 
events taking place since then. Most of the news have been concerned with 
terrorism, not only in Sinai but also in different governorates in Egypt especially 
Cairo. Furthermore, most of the news have been concerned with Egypt’s situation in 
combating terrorism that targets the Supreme Council of the Armed Forces, police 
officials, vital institutions, installations and ordinary unarmed citizens to destabilize 
the country and spread fear and strife among Muslims and Christians. Political news 
comes in the second place with a percentage of14.9% and this may be due to the 
political momentum generated such as President Abdel Fattah El-Sissy’s 
presidential elections, Parliamentary elections, and President El-Sissy’s regional and 
international visits to restore Egypt’s regional role in the Arab World. After this 
comes the military news with 11.3% and this may be due to the role of the Military 
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Forces in securing Egypt’s borders and fending off any terrorist attacks from Egypt 
and from Libyan borders in addition to cleansing Sinai from terrorist groups and 
securing critical institutions. News related to the economy comes in the fourth place 
with 7.7% followed by news about local councils which occupies the fifth place with 
6.2%. Governorates news occupies the sixth place with 5.2% followed by sports 
news that comes in the seventh place with 4%. Culture news then comes in the 
eighth place with 3.4% followed by health news which occupies the ninth place with 
3.3%. Agriculture news then comes in the tenth place with 2.7% followed by crime 
news which comes in the eleventh place with 2.6%. Housing news comes in the 
twelfth place with 2.4% followed by arts news which comes in the thirteenth place 
with 2% and electricity news comes on the fourteenth place with 1.8% followed by 
judiciary news which comes in the fifteenth place with 1.5%. Human interest news 
occupies the sixteenth place with 1.4%. News related to El-Nahda Dam comes in the 
seventeenth place with 0.9% followed by education and environment news which 
comes in the eighteenth place with 0.8 % for both. Religion news occupies the 
nineteenth place with 0.7%. Finally, science and technology comes in the twentieth 
and the last place with 0.5%.  
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TABLE 6 
The Function of the Social Media in the News Article 
___________________________________________________________________________________________________________ 
 
Valid 
Percent Frequency 
The Function of the Social 
Media in the Article 
 
42.1% 1983 Primary Source 
57.9% 2724 Non-Primary Source 
100% 4707 Total 
 
The data in Table 6 indicates that reporters/journalists refer to social media 
networks as non-primary sources more than as primary sources in their daily news 
coverage as the results show that non-primary sources occupy the first place with 
57.9%, and this may be due to the fact that reporters/journalists still seek 
professionalism, abide by the rules and policies of the newspapers and consider 
news values in the news they produce for their readers where credibility and 
transparency are their main concern; that is why they may refer to social media as a 
non- primary source where the researcher here means that the reporter/journalist 
only gets the idea or the piece of information from any of the social media networks 
and deals with it as a thread only that he can build on by fact- checking from his 
official sources to produce a ready credible and trustworthy news piece for his 
reader. Also, he may use it as a non-primary source by adding a quote from an 
official that was found on a social media network in the middle of a news article to 
add to the credibility of the news. The Table shows that social media as a primary 
source occupies the second place with 42.1% which is still considered relatively 
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large when compared to the percentage of social media used as a non-primary 
source; where the reporter/journalist may refer to social media as a primary source 
only if he got his information or news from an official page on a social media 
network that is owned by a government, a government official, a politician, an 
expert or a specialist. In this case, he might not need to double check this 
information or news from the source.  
TABLE 7 
News Type of News Articles Referring to Social Media in the Newspaper 
_________________________________________________________________________________________________ 
Valid 
Percent Frequency News Type 
67.1% 3157 Hard News 
32.9% 1550 Soft News 
100% 4707 Total 
 
The data in Table 7 indicates that hard news occupies the first place with 67.1%. 
Hard news includes topics like security, military, judiciary and crime. These results 
may be due to the importance of political and security news to all the readers as 
these topics are of interest to all citizens living in Egypt since news regarding these 
topics will directly affect them. Soft news occupies the second place with 32.9% 
where soft news includes topics like agriculture, human interest, arts, culture, 
sports, religion, local councils, governorates and others. The researcher notices that 
soft news has a relatively high percentage when compared to the percentage of hard 
news which includes various topics, and this may be due to the fact that some 
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 117 
NASHWA EL-DEGHEIDY 
people are only interested in certain topics like sports, human interest and arts and 
other topics are not of interest for all the readers.  This is why hard news has a 
higher rank.  
TABLE 8 
The Geographic Focus of the News Item Referring to Social Media in the Newspapers 
___________________________________________________________________________________________________________ 
Valid 
Percent Frequency 
The Geographic Focus of 
News Item 
22.3% 1052 International 
38.4% 1809 National 
39.3% 1846 Regional 
100% 4707 Total 
 
The data in Table 8 indicates that regional news coverage in social media that 
newspapers referred to comes in the first place with 39.3%, and this may because of 
the critical situations, unstable atmosphere and harsh conditions in the Arab 
countries due to conflict between Syrian President Bashar El Assad and the 
oppositional Islamic groups in Syria, to conflict between Yemen and Houthis, and to 
conflict in Libya. Local news comes in the second place with 38.4% and this may be 
due to the dominance of security news in the newspapers which reflects the 
continuous critical situation and the continuous concern for combating terrorism in 
Egypt. Finally, international news occupies the third place with 22.3% where 
international news are less important to Egyptian readers when compared to the 
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importance and interest of  Egyptians in local news that directly affect them and also 
when compared to the importance and interest of Egyptians in Arab news. 
TABLE 9 
Social Media Players in News Articles Referred to in the Newspapers 
___________________________________________________________________________________________________________ 
 
Valid 
Percent 
Frequency Social Media Players 
4.7% 222 Ordinary Citizens 
2.9% 137 Celebrities 
5.7% 270 Athletes 
4.6% 218 Civil society players 
4.5% 211 Parties 
8.7% 408 Experts & specialists 
4.4% 209 Diplomats 
2.4% 115 Parliamentarians 
1.5% 72 Business 
36.8% 1726 Government Powers 
23.8% 1119 Politicians 
100% 4707 Total 
 
The data in Table 9 indicates that government powers come in the first place with 
36.6%as social media players in news articles that were referred to in the 
newspapers, and this may be due the importance of such powers in the country for 
making decisions, thereby being the most credible sources for the 
reporter/journalist to refer to as a top hierarchy source while referring to either 
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their quotes, information or news which they shared on their official Facebook or 
Twitter pages. Politicians come in the second place with 23.6%, and this may be due 
to their being the ones making the decisions and hence manufacturing the news that 
the reporter/journalist can refer to for more credibility, transparency and 
trustworthiness to his news article. Experts and specialists come in the third place 
with 8.7% followed by athletes who occupy the fourth place with 5.7%. Ordinary 
citizens occupy the fifth place with 4.7% followed by civil society players who come 
in the sixth with 4.6%. Parties come in the seventh place with 4.5% followed by 
diplomats who occupy the eighth place with 4.4%. Celebrities and actors come in 
the ninth place with 2.9% followed by parliamentarians who occupy the tenth place 
with 2.4%. Finally, business people occupy the eleventh and the last place with 
1.5%.   
TABLE 10 
Social Media Networks as Sources in the Newspapers 
_________________________________________________________________________________________________________ 
 
News 
Source 
El-Ahram El-Masry El-Youm El-Wafd Total 
Frequency Valid Percent Frequency 
Valid 
Percent Frequency 
Valid 
Percent Frequency 
Valid 
Percent 
WhatsApp 635  35.6% 76 4.7% 25 1.9% 736 15.7% 
YouTube 144 8.1% 100 6.1% 108 8.3% 352 7.5% 
Twitter 125    7% 541 33.2% 320 24.8% 986   20.9% 
Facebook 879  49.3% 912 56% 842 65% 2633   55.9% 
Total 1783 100% 1629 100% 1295 100% 4707 100% 
 
Pearson Chi-Square  = 1066.294               df=6        Contingency Coefficient   = 0.430   Sig  0.01 =  
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Table 10 shows the relation between each newspaper, EL-Ahram, El-Masry El-Youm 
and El-Wafd and the social media networks Facebook, Twitter, YouTube and 
WhatsApp as sources for their daily news coverage. Data in Table 10 indicates that 
Facebook comes in the first place as a social media source for El-Ahram newspaper 
with 49.3%. This may be due to the reporter/journalist using official Facebook 
pages like government pages as a primary source for their news coverage as 
mentioned in some of the news articles analyzed by the researcher. Moreover, the 
reporter/journalist may refer to Facebook official pages as a non-primary source; 
where certain important quotes, as the researcher found, from officials, experts, civil 
society players, celebrities, and others can be used to add to the credibility of his 
news and to present information. WhatsApp comes in the second place with 35.6 % 
and this is because El-Ahram newspapers provides its readers with “El-Ahram 
WhatsApp service” through which citizens can send their complaints and officials 
read these complaints in the printed newspaper, and then  act upon them This 
service gives room for citizen journalism. As said previously in the literature of this 
study, social media allow citizens to contribute in making the news, sharing user- 
generated content and ideas (Sheetal& Angela, 2011). YouTube occupies the third 
place with 8.1 % followed by Twitter with7 %. Regarding El-Masry El-Youm 
newspaper, Facebook also comes in the first place with 56 % followed by Twitter 
with 33.2 %. YouTube comes in the third place with 6.1 % followed by WhatsApp 
with 4.7%. 
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El-Wafd newspaper refers more to Facebook as a social media network in their 
news coverage with 65 %. The researcher sees that this ratio may be due to 
reporters’/journalists’ dependence on Facebook as an easy, fast, and inexpensive 
source to refer to as EL-Wafd newspaper has limited resources. Twitter comes in 
the second place with 24.8 % followed by YouTube with 8.3 %.  Finally comes 
WhatsApp in the fourth and last place with 1.9 per cent. Three previous results 
show that the three newspapers use Facebook as a social media source more than 
the other social media networks and this complies with the results from a similar 
study by Paulussen and Harder. Results from their study have showed that 
Facebook has grown to be used as a regular reference in daily news coverage in two 
Flemish newspapers, De Morgen and De Standard. These results indicate that there 
are statistical differences between the three newspapers and the social media 
source ,Facebook, Twitter, YouTube and WhatsApp which makes them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (1066.294).  This 
supports the relation between the two variables. 
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TABLE 11 
Topics of the News Articles Referring Social Media as a News Source in the Three 
Newspapers 
____________________________________________________________________________________________________________________ 
 
Topic of the 
News Article 
 
El-Ahram El-Masry EL-Youm El-Wafd Total 
Frequency Valid 
Percent 
Frequency Valid 
Percent 
Frequency Valid 
Percent 
Frequency Valid 
Percent 
Security 303 17.0% 444 27.3% 474 36.6% 1,221 25.9% 
Military 145 8.1% 256 15.7% 131 10.1% 532 11.3% 
Culture 23 1.3% 25 1.5% 110 8.5% 158 3.4% 
Human 
interest 15 0.8% 49 3.0% - - 64 1.4% 
Arts 57 3.2% 28 1.7% 11 0.8% 96 2.0% 
Sports 75 4.2% 48 2.9% 66 5.2% 189 4.0% 
Health 46 2.6% 28 1.7% 80 6.2% 154 3.3% 
Science & 
Technology 15 0.8% 8 0.5% - - 23 0.5% 
Education 36 2.0% - - - - 36 0.8% 
Crime 53 3.0% 26 1.6% 45 3.5% 124 2.6% 
Economy 229 12.8% 77 4.7% 55 4.2% 361 7.7% 
Politics 192 10.8% 275 16.9% 236 18.2% 703 14.9% 
Religion 23 1.3% 8 0.5% - - 31 0.7% 
Electricity 59 3.3% 26 1.6% - - 85 1.8% 
Agriculture 62 3.5% 58 3.6% 8 0.6% 128 2.7% 
Governorates 127 7.1% 81 5.0% 38 2.9% 246 5.2% 
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Local 
Councils 143 8.0% 126 7.7% 23 1.8% 292 6.2% 
Housing 69 3.9% 42 2.6% 2 0.2% 113 2.4% 
Judiciary 41 2.4% 24 1.5% 7 0.5% 72 1.5% 
Environment 32 1.8% - - 6 0.5% 38 0.8% 
El-Nahda 
dam 38 2.1% - - 3 0.2% 41 0.9% 
Total 1783 100% 1629 100% 1295 100% 4707 100% 
 
Pearson Chi-Square  =    971.526                              df   =   40                Contingency Coefficient   = 0.41 4 
Sig  0.01 =  
Table 11 shows the topics of the news articles referring to social media as a news 
source in the three newspapers. The data in table 11 indicates that security news 
comes in the first place with 17 % with regard to El-Ahram newspaper, and this may 
be due to the importance of covering news that directly affect their readers and of 
course security news is what citizens are more concerned with due to the unrest in 
Egypt and the whole region. Economy news comes in the second place with 12.8 % 
followed by political news with 10.8 %. Military, local councils, governorates, sports, 
housing, agriculture, electricity, arts, crime, health come next respectively followed 
by small percentages of other topics as shown in the Table. With regard to El-Masry 
El-Youm newspaper, security news comes first with 27.3 % where El-Masry El-
Youm is concerned too with satisfying the needs and interests of his readers, 
thereby covering the most current issues in the country that directly could have an 
impact on them. Political news comes next with 16.9 % followed by military news 
with 15.7 %, and then comes the local councils with 7.7 %. Governorates news 
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occupies the fifth place with 5 % followed by economy news with 4.7 %, then 
agriculture, human interest, sports, housing come next respectively followed by 
other topics that have small ratios like arts, sports and religion. As obvious in the 
table, security news occupies the first place in EL-Wafd newspaper with 36.6 % and 
this goes back to the same explanation stated previously in El-Ahram and El-Masry 
El-Youm newspapers. Also, political news comes next with 18.2 % followed by 
military news with 10.1 %. Surprisingly, culture comes in the fourth place with 8.5 
%, where it never had this ratio in the other newspapers. Topics like health, sports, 
economy, crime and human interest come next respectively followed by other topic 
with small percentages.The results show that security news occupied the first rank 
in the three newspapers, and this is due to  being vital issues that threaten the 
stability of the country. Findings from this Table are in line with Paulussen and 
Harder’s study on the use of Facebook, Twitter and YouTube in the two Flemish 
newspaper De Morgen and De Standard; where the percentages for topics like 
politics in their study were 17.7 % in De Morgen and 15.5 % in De Standard 
compared to 16.9 % in El-Masry El-Youm and 18.2 % in El-Wafd (Paulussen and 
Harder, 2014). These results indicate that there are statistical differences between 
the three newspapers and the topic of the news referring to social media; which 
make them statistically significant (sig.: 0.01), where the Pearson chi- square value 
is (971.526.  This supports the relation between the two variables. 
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TABLE 12 
Number of Articles Referring to Social Media Primary or Non-primary Source  
____________________________________________________________________________________________________________________ 
The 
Function 
of the 
Social 
Media in 
the 
Article 
El-Ahram El-Masry El-Youm El-Wafd Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Primary 
Source 
401 22.5% 71 4.1% 530 40.9% 1983 42.1% 
Non-
Primary 
Source 
1382 77.5% 1558 95.6% 765 59.1% 2,724 57.9% 
Total 1783 100% 1629 100% 1295 100% 4707 100% 
 
Pearson Chi-Square  =    1869.443                          df   =    2                Contingency Coefficient   =  0.533 
Sig 0.01 =   
This Table shows the relation between the function of the social media in the article 
and the newspaper. The data in Table 12 indicates that the number of news articles 
referring to social media as a non-primary source, 77.5 % in El-Ahram newspaper is 
bigger than those referring to social media as a primary source, 22.5%. According to 
El-Masry El-Youm, the number of news articles referring to social media as a non-
primary source, 95.6 % is bigger than those referring to social media as a primary 
source, 4.1 %.  Furthermore, findings show that El-Wafd newspapers also followed 
the same path of the previous newspapers, where non-primary sources came in the 
first place with 59.1 % and primary sources came next with 40.9 %.  Despite the use 
of social media as a source by reporters/journalists, news articles in the three 
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newspapers included references to different sources too and that is why the ratio of 
the social media as non-primary sources was higher. El-Masry El-Youm appears to 
publish more articles with social media as a non-primary source of information 
when compared to El-Ahram and El-Wafd newspapers, and this goes back to the 
existence of a social media department in El-Masry El-Youm newspaper, where 
there are journalists whose only job is monitoring and tracking information and 
news on social media networks to use in their news gathering process. Findings 
from this Table oppose the results from Paulussen and Harder’s study on the use of 
Facebook, Twitter and YouTube in the two Flemish newspapers De Morgen and De 
Standard, where the percentage of articles published using social media as a 
primary source was greater than those published using social media as non-primary 
sources (Paulussen and Harder, 2014). This may imply that reporters/journalists in 
Egypt cannot depend on social media networks as a primary source except under 
certain circumstances since they know that these platforms may spread or share 
false, fake or non-credible information and news. The researcher sees that this may 
be due to the absence of rules and policies that should guide how these platforms 
function, thus, the journalist in any of the three newspapers acts as gatekeeper for 
the source, information and news obtained. However; news rooms in foreign 
countries use social media as primary sources in their news coverage due to the 
existence of rules and policies that the journalists should abide by in their work. 
According to Newman, journalism attitudes have changed between 2009 and 2011. 
They argue that news institutions that use social media had rewritten their new 
rules while still keeping their own guidelines (Newman, 2009). These results 
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indicate that there are statistical differences between the three newspapers and 
social media source, whether primary or non-primary, which make them 
statistically significant (sig.: 0.01); where the Pearson chi- square value is 
(1869.443). This supports the relation between the two variables. 
TABLE 13 
Type of News Articles Referring to Social Media in the Newspapers 
_________________________________________________________________________________________________________ 
 
News 
Type 
 
El-Ahram El-Masry El-Youm El-Wafd Total 
Frequency Valid 
Percent 
Frequency Valid 
Percent 
Frequency Valid 
Percent 
Frequency Valid 
Percent 
Soft 
News 
02 50.6% 382 23.4% 266 20.5% 1550 32.9% 
Hard 
News 
 
881 49.4% 1,247 76.6% 1029 79.5% 3,157 67.1% 
Total 1783 100% 1629 100% 1295 100% 4707 100% 
 
Pearson Chi-Square  =   408.034                                df   =   2                  Contingency Coefficient   =  0.282 
Sig  0.01 =  
This Table shows the relation between news type and the newspapers. The data in 
Table 13 shows that social media are referred to as a source for both hard and soft 
news coverage. Findings indicate that soft news occupies the first place with 50.6 % 
in El-Ahram newspaper which complies with Paulussen’s and Harder’s study. Soft 
news, at 53.8%, including topics like media, culture, sports and human interest 
occupy the first place in the two newspapers De Morgen and De Standard 
(Paulussen and Harder, 2014 while hard news has 49.4 %. However, when 
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compared to El-Masry El-Youm and El-Wafd newspapers, hard news referring to 
social media comes in the first place with 76.6 % and 79.5 % respectively. Based on 
these findings, the researcher sees that El-Ahram newspaper refers more to social 
media in covering soft news and this might be due to the fine name and reputation 
of the newspaper that believes that hard news should be covered using the 
traditional sourcing practices for more credibility. These results indicate that there 
are statistical differences between the three newspapers and the news type, 
whether hard news or soft news, in the news articles referring to social media which 
make them statistically significant (sig.: 0.01); where the Pearson chi- square value 
is (408.034. This supports the relation between the two variables. 
TABLE 14 
Geographic Focus of News Articles Referring to Social Media in the Newspapers 
 
_________________________________________________________________________________________________________ 
The 
Geographic 
Focus of 
News Item 
El-Ahram El-Masry El-Youm El-Wafd Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
International  297 16.7% 405 24.8% 350 27% 1052 22.3% 
National 895 50.2% 493 30.3% 421 32.5% 1809 38.4% 
Regional 591 33.1% 731 44.9% 524 40.5% 1846 39.3% 
Total 1783 100% 1629 100% 1295 100% 4,707 100% 
 
Pearson Chi-Square  =    177.993                        df =4Contingency Coefficient   =  0.191 
Sig    0.01 =  
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This table shows the relation between the geographic focus of the news articles 
referring to social media in the newspapers. The data in Table 14 indicates that 
national news occupy the first place with 50.2 %  in El-Ahram newspaper followed 
by regional news at 33.1%, and finally the international news which logically has the 
smallest percentage of 16.7 %. However, in El-Masry El-Youm newspaper, regional 
news has the highest percentage of44.9 % followed by national news with 33.3 % 
and lastly, the international news with the least percentage24.8%. El-Wafd 
newspaper has the same ranks as El-Masry El-Youm with respect to the geographic 
focus of the news that referred to social media as a source; where regional news has 
a percentage of 39.3 %, national news has 38.4 %, and finally international news has 
22.3 %.These results indicate that there are statistical differences between the three 
newspapers and the geographic focus of the news articles referring to social media 
which make them statistically significant ( sig. : 0.01); where the Pearson chi- square 
value is (177.993).This supports the relation between the two variables. 
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TABLE 15 
_________________________________________________________________________________________________ 
Social Media Players Cited as Sources in the Newspaper Articles 
 
 
Social Media 
Players 
El-Ahram El-Masry El-Youm El-Wafd Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Ordinary 
Citizens 
115 6.4% 107 6.6% - - 222 4.7% 
Celebrities 93 5.2% 33 2% 11 0.8% 137 2.9% 
Athletes 153 8.6% 53 3.3% 64 4.9% 270 5.7% 
Civil society 
players 
27 1.5% 153 9.3% 38 2.9% 218 4.6% 
Parties 132 7.4% 24 1.5% 55 4.2% 211 4.5% 
Experts & 
specialists 
115 6.4% 197 12.1% 96 7.4% 408 8.7% 
Diplomats 48 2.7% 51 3.1% 110 8.5% 209 4.4% 
Parliamentarians  41 2.3% 24 1.5% 50 3.9% 115 2.4% 
Business people  21 1.2% 11 0.7% 40 3.1% 72 1.5% 
Government 
officials 
812 45.6% 510 31.3% 404 31.3% 1726 36.8% 
Politicians 226 12.7% 466 28.6% 427 33% 1119 23.8% 
Total 1783 100% 1629 100 1295 100% 4707 100% 
 
Pearson Chi-Square  = 740.389                                 df =20            Contingency Coefficient   =  0.369 
Sig.  0.01 =  
This Table shows the social media players cited as sources in the newspaper articles 
in the three newspapers.  The data in Table 15 indicates that government officials 
come in the first place in both El-Ahram and El-Masry El-Youm newspaper with 45.6 
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 131 
NASHWA EL-DEGHEIDY 
% and 33.1 % respectively. Regarding El-Ahram newspaper, politicians come next 
with 12.7 %. Third, comes athletes with 8.6 % followed by parties with 7.4 %. 
Ordinary citizens, experts and specialists come in the fifth place with 6.4 % followed 
by celebrities with 5.2 %. The rest of social media players come next with lower 
percentages as is obvious in the above T able; where the smallest is business people 
with 1.2 %.  According to El-Masry El-Youm, politicians come first with 33 %,  
followed by government officials at31.3 %, then diplomats with  8.5 %, experts and 
specialists with 7.4 %, parties with 4.1 %, followed by other social media players 
with lower percentages and with ordinary citizens the least of them with  0 %.   The 
researcher sees that these findings indicate that the reporter/journalist mainly gets 
his information from those who are at the top of the hierarchy which complies with 
the literature of this study; traditionally, most journalists used to rely on what is 
called “Hierarchy of Credibility” which Becker defines as sources that are at the top 
of the hierarchy like governments where these sources are considered more 
credible than sources in the bottom of the hierarchy. Official sources are considered 
credible because they give access to reliable, trustworthy information. The world 
now is changing rapidly, and events are happening every minute, and due to money 
and time constraints, journalists tend to resort to official sources like governments 
to provide them with timely and reliable information (Becker and Howard, 1967). 
According to Schudson, “The higher up in the hierarchy they [journalists] can 
maintain a source, the better, because they are always looking for sources who can 
speak for their institutions with full legitimacy” (Schudson, 2011, p.130). However, 
the results of this study contradicts that of Paulussen and Harder; where in their 
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study ordinary citizens came in the first place with 44.3 % in De Morgen and 42.7 % 
in De Standard newspapers, and this goes back to the active role of citizen 
journalism, compared to ordinary citizens with 6.4 % in EL-Ahram due to the 
existence of a WhatsApp service that journalists use to source information. These 
results indicate that there are statistical differences between the three newspapers 
and the social media players cited in the news articles which make them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (740.389). This 
supports the relation between the two variables. 
TABLE 16 
_________________________________________________________________________________________________ 
Social Media Source and Topic of the News Articles in the Newspaper  
 
Topic of the 
News  
Article 
WhatsApp 
 
Youtube 
 
 
Twitter 
 
Facebook Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Security 63 8.6% 87 24.7% 381 38.7% 690 26.2% 1221 25.9% 
Military 48 6.5% 44 12.5% 174 17.7% 266 10.1% 532 11.3% 
Culture 6 0.8% 48 13.6% - - 104 3.9% 158 3.4% 
Human 
interest 
2 0.3% 6 1.7% 16 1.6% 40 1.5% 64 1.4% 
Art 27 3.7% 9 2.6% 19 1.9% 41 1.6% 96 2.0% 
Sports 54 7.3% 30 8.5% 39 4.0% 66 2.5% 189 4.0% 
Health 18 2.4% 49 13.9% 18 1.8% 69 2.6% 154 3.3% 
Science & 
Technology 
9 1.2% - - 1 0.1% 13 0.5% 23 0.5% 
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Education 22 3.0% - - 6 0.6% 8 0.3% 36 0.8% 
Crime 16 2.2% 12 3.4% 62 6.3% 34 1.3% 124 2.6% 
Economy 34 4.6% 13 3.7% 102 10.3% 212 8.1% 361 7.7% 
Politics 55 7.5% 30 8.5% 129 13.1% 489 18.6% 703 14.9% 
Religion 14 1.9% 1 0.3% 1 0.1% 15 0.6% 31 0.7% 
Electricity 33 4.5% 1 0.3% 2 0.2% 49 1.9% 85 1.8% 
Agriculture 43 5.8% 5 1.4% 4 0.4% 76 2.9% 128 2.7% 
Governorates 92 12.5% 7 2.0% 5 0.5% 142 5.4% 246 5.2% 
Local 
Councils 
100 13.6% 2 0.6% 11 1.1% 179 6.8% 292 6.2% 
Housing 43 5.8% 3 0.9% 8 0.8% 59 2.2% 113 2.4% 
Judiciary 23 3.1% 0 - 1 0.1% 48 1.8% 72 1.5% 
Environment 13 1.8% 4 1.1% 5 0.5% 16 0.6% 38 0.8% 
El-Nahda 
dam 
21 2.9% 1 0.3% 2 0.2% 17 0.6% 41 0.9% 
Total 736 100% 352 100% 986 100% 2633 100% 4707 100% 
 
Pearson Chi-Square  =   1301.079         df =60                         Contingency Coefficient 0.465=  
Sig  0.01 =  
This table shows the relation between the topic of the news article and the social 
media source. Local councils come in the first place with 13.6 % in El-Ahram 
WhatsApp; where ordinary people pose their problems and complaints for 
government officials and experts to act upon. Governorates come in the second 
place with 12.5 % followed by security with 8.6 %, then politics with 7.5%. Sports 
come in the fifth place with 7.3 %, followed by military at 6.5 %, agriculture and 
housing comes in the seventh place with 5.8 %, then economy with 4.6 %. Other 
topics come next with lower percentages as shown in the Table. Moreover, results 
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show that security news comes in the first place with13.6 % on YouTube as a social 
media source, and this may explain that the reference of the reporter/journalist to 
these videos in his news coverage is due to their offering an audible and visible 
content about certain incidents, however; reporters/journalists should verify the 
authenticity of the news or information available. Health comes next with 13.9 %, 
followed by culture with 13.6 %, then military with12. 5 %. Politics and sports come 
in the fifth place with 8.5 %, followed by crime with 3.4 %. Other topics come next 
with smaller percentages as shown in the table. According to Twitter, security 
occupies the same place, 38.7 %, followed by politics, 31.1 %, then military news, 
17.7 %. Economy comes in the fourth place with 10.3%, followed by crime with 6.3 
%, then sports with 4 %, followed by other topic with smaller percentages as shown 
in the above Table. According to Facebook, also security news came first on 
Facebook with 26.2 % and this Facebook covers the most important issues that are 
of interest to most of the readers. Political news comes next with18.6 %, followed by 
military with 10.1 %, and then comes economy at 8.1%. Local councils comes in the 
fifth place with 6.8 %, followed by governorates at 5.4 %, then culture at3.9 %. 
Other topics come next with smaller percentages as shown in the above Table. 
These results indicate that there are statistical differences between the social media 
source and the topic of the articles in the newspapers which make them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (1301.079) and this 
supports the relation between the two variables. 
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TABLE 17 
_________________________________________________________________________________________________ 
Type of News Referring to Social Media and Topic of the News Articles in the 
Newspaper   
News Type 
 
Topic of the 
News Article    
 
Soft News 
 
Hard News Total 
Frequency Valid Percent Frequency 
Valid 
Percent Frequency 
Valid 
Percent 
Security 65 4.2% 1156 36.5% 1221 25.9% 
Military 55 3.5% 477 15.1% 532 11.3% 
Culture 23 1.5% 135 4.2% 158 3.4% 
Human 
interest 2 0.1% 62 2.0% 64 1.4% 
Art 96 6.2% - - 96 2.0% 
Sports 189 12.2% - - 189 4.0% 
Health 105 6.8% 49 1.6% 154 3.3% 
Science & 
Technology 11 0.7% 12 0.4% 23 0.5% 
Education 24 1.5% 12 0.4% 36 0.8% 
Crime 15 1.0% 109 3.5% 124 2.6% 
Economy 57 3.7% 304 9.6% 361 7.7% 
Politics 50 3.2% 653 20.7% 703 14.9% 
Religion 12 0.8% 19 0.6% 31 0.7% 
Electricity 80 5.2% 5 0.2% 85 1.8% 
Agriculture 118 7.6% 10 0.3% 128 2.7% 
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Governorates 217 14.0% 29 0.9% 246 5.2% 
Local 
Councils 260 16.7% 32 1.0% 292 6.2% 
Housing 98 6.3% 15 0.5% 113 2.4% 
Judiciary 29 1.9% 43 1.4% 72 1.5% 
Environment 18 1.2% 20 0.6% 38 0.8% 
El-
NahdaDam 26 1.7% 15 0.5% 41 0.9% 
Total 1550 100% 3,157 100% 4707 100% 
 
Pearson Chi-Square  =   2842.073                 df =20      Contingency Coefficient  0.614=  
Sig  0.01 =  
This Table shows the relation between the type of news referring to social media 
and the topic of the news article. Table 17 shows that social media are used as a 
source for both soft and hard news reporting. Hard news articles referring to social 
media classically deal with security, politics and military news and this complies 
with Paulussen and Harder’s findings in their study (Paulussen and Harder, 2014). 
The data in Table 17 indicates that local councils with 16.7 %  has the highest ratio 
as soft news, and this may be due to newspapers covering issues of people’s interest 
and these are  issues that directly affect people like sewage, violations in certain 
areas where they live including building, streets and any other issue of interest. 
Governorates come next with 14 % followed by sports with 12.2 %, then agriculture 
with7.6 %. Health comes in the fifth place with6.8 % followed by housing with6.3 % 
and then arts with6.2 %.   Electricity with5.2 % is followed by security with4.2 % as 
security news appeared such as officials’ visits to policemen aiming at raising their 
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morale. Economy comes next with 3.7 % followed by military with3.5 % and this 
appeared as officials’ visits to the Army aiming at raising their morale, as news 
about innovation taking place in the army and acquiring new advanced weapons. 
Politics come next with3.2 %, and this came in the context of a presidential monthly 
political speech; where President El-Sissy sends Egyptians enthusiastic messages for 
cohesion and solidarity. Other topics come next with smaller percentages as shown 
in the above Table. According to hard news, security issues have the highest ratio 
with 36.5 %, and this may be due to the unrest and events occurring in Egypt over 
the last four years as consecutive terrorist attacks. Politics comes next with 20.7 % 
followed by military with 15.1 % where news was mainly about the Egyptian army 
combat against terrorism in Sinai and securing Egypt’s borders. Economy comes 
next  with 9.6 %; where news were mainly about terrorism destroying tourism and 
threatening both local and foreign investors thereby affecting the economic status in 
Egypt. Culture comes in the next place with 4.2 % then human interest followed by 
other topics such as  health, judiciary, education, agriculture, local councils, 
governorates, science and technology, religion and El-Nahda Dam with smaller 
percentages as shown in the above Table. These results indicate that there are 
statistical differences between the type of the news articles referring to social media 
and the topic of the articles in the newspapers, which make them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (2842.073)and this 
supports the relation between the two variables. 
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TABLE 18 
_________________________________________________________________________________________________ 
Function of the Social Media Platforms in the News Article 
 
The function of 
the Social 
Media in the 
News Article 
 
 
 
Non-Primary Source 
 
Primary Source Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
WhatsApp 84 1.6% 652 32.9% 736 15.6% 
YouTube 219 8% 133 6.7% 352 7.5% 
Twitter 751 27.2% 235 11.9% 986 20.9% 
Facebook 1670 61.3% 963 48.6% 2633 55.9% 
Total 2724 100% 1,983 100% 4707 100% 
 
Pearson Chi-Square  =   822.979              df =20               Contingency Coefficient   =0. 386 
Sig  0.01 =  
This Table shows the function of the social media platforms in the news article. The 
data in Table 18 indicates that Facebook has the highest percentage with 61.3 % as a 
non-primary source, and this may be due to the reporter’s/ journalist’s role as a 
gatekeeper filtering the information and ideas before producing the news. The 
researcher sees that this might be a good reason for using it as a non-primary 
source more than as a primary source. In addition to this, officials, government 
powers and others were quoted in many of the news articles analyzed as part of the 
story; meaning that the reporter/journalist referred to the quote as a non-primary 
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source to spice up the story or add credibility to it. According to Singer, news 
experts and professionals are playing a vital role in the process of news production 
with all its stages like collection of information, selection, verification, and 
presentation and spreading of news (Singer, 2011). Moreover, Roberts claimed that 
despite the availability of new technology, gatekeeping, however, still exists 
(Roberts, 2005). Twitter then follows Facebook with27.2 %. According to Broersma 
and Graham, Twitter has become a useful tool for reporters to have access to quotes 
for well-known figures without the need to setup a face-to-face interview. It has 
been said also that there was a very positive interaction between both new media 
and traditional media (Broersma&Graham, 2012). YouTube comes next with 8%, 
where the smallest percentage is for WhatsAppat 1.6 %. 
Furthermore, Facebook comes again in the first place with 48.6 % as a 
primary source where this only happens when the reporter/journalist refers to 
official governments’, institutions’, politicians’ official verified Facebook pages as 
mentioned in the analyzed newspapers’ articles. The researcher sees that the 
reporter/journalist considers these official pages to be trustworthy and credible to 
source from. WhatsApp comes next with 32.9 %. WhatsApp has become a messaging 
application, and news organizations have made great use of it as it has become a 
broadcast platform to deliver news stories, updates to a current story or act as 
public service platform delivering announcements to its audience during times of 
crisis (Albeanu, 2015). As for Twitter, it occupies the third place at 11.9 % as a 
primary source. Twitter has turned out to be very popular in communicating with 
people about what is happening. Political unrest and breaking news like revolutions 
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in the Middle East and Moldavia, the crash of US airplane in the Hudson River and 
terrorism in Mumbai were disseminated through Twitter (Broersma& Graham, 
2012). Finally, YouTube comes at the very end with6.7 %. Referring to the literature, 
sources of videos regarding news are also growing on YouTube, while YouTube is 
not considered an ultimate full source of news since there are many conventional 
news companies who would direct news and control its quality, but it is seen as a 
supplement only (Betancourt, 2009). Following Betancourt, news media 
organizations use YouTube channel to support and strengthen their branding, reach 
more new viewers, and increase traffic to their pages. 
 The previous findings from the current study show that reporters/journalists use 
social media mainly as non-primary sources as well as primary sources but only 
under certain conditions such as sourcing from official governments’, institutions’, 
politicians’ official verified Facebook pages. These results indicate that there are 
statistical differences between the function of the social media and topic of the news 
article, which make them statistically significant (sig.: 0.01); where the Pearson chi- 
square value is (822.979) and this supports the relation between the two variables. 
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TABLE 19 
_________________________________________________________________________________________________ 
Type of News Referring to Social Media and Topic of the News Articles in El-Ahram 
Newspaper 
 
News Type 
 
 
Topic of the 
News Article    
Hard News 
 
Soft News 
 
Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Security 238 27.0% 65 7.2% 303 17.0% 
Military 91 10.3% 54 6% 145 8.1% 
Culture 15 1.7% 8 0.9% 23 1.3% 
Human interest 13 1.5% 2 0.2% 15 0.8% 
Art - - 57 6.3% 57 3.2% 
Sports - - 75 8.3% 75 4.2% 
Health 21 2.4% 25 2.8% 46 2.6% 
Science & 
Technology 4 0.5% 11 1.2% 15 0.8% 
Education 12 1.4% 24 2.7% 36 2.0% 
Crime 38 4.3% 15 1.7% 53 3.0% 
Economy 190 21.6% 39 4.4% 229 12.8% 
Politics 143 16.2% 49 5.4% 192 10.8% 
Religion 11 1.2% 12 1.3% 23 1.3% 
Electricity 3 0.3% 56 6.2% 59 3.3% 
Agriculture 3 0.3% 59 6.5% 62 3.6% 
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Governorates 18 2.0% 109 12.1% 127 7.1% 
Local Councils 23 2.6% 120 13.4% 143 8.0% 
Housing 10 1.1% 59 6.5% 69 3.9% 
Judiciary 13 1.5% 28 3.1% 41 2.3% 
Environment 20 2.3% 12 1.3% 32 1.8% 
El-Nahda dam 15 1.8% 23 2.5% 38 2.1% 
Total 881 100% 902 100% 1,783 100% 
 
Pearson Chi-Square = 686.651df   = 20               Contingency Coefficient   = 0.527 
Sig  0.01  =  
This Table shows the relation between type of news referring to social media and 
topic of the news articles in El-Ahram newspaper. The data in Table 19 indicates 
that security issues come in the first place as hard news with 20.7 %. Economy 
comes in the second place with 21.6 % in the context of destruction of the Egyptian 
economy and people suffering from high prices in the news article analyzed. Politics 
comes next with16.2 % followed by military with10.3 %, and then crime with4.3 %. 
Local councils come in the sixth place with 2.6 % followed by environment with 2.3 
% and then governorates with 2 %. Other topics came next with smaller 
percentages as shown in the above table. Local councils have the highest percentage 
as soft news with 13.4 % and this may be due to newspapers covering issues of 
people’s interest or issues that directly affect people like sewage, violations in 
certain areas where they live including buildings, streets and any other. 
Governorates comes next with2.1 % followed by sports with 8.3 %, and then 
security with 7.2 %. Agriculture and housing have the same rank at6.5 % followed 
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by arts at 6.3 % and then electricity at 6.2 %. Other topics come next with smaller 
percentages as shown in the above Table. These results indicate that there are 
statistical differences between the type of news referring to social media and topic 
of the news articles in El-Ahram newspaper which make them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (686.651) and this 
supports the relation between the two variables. 
TABLE 20 
_________________________________________________________________________________________________ 
Type of News Referring to Social Media and Topic of the News Articles in El-Masry 
El-Youm Newspaper 
 
News Type 
 
Topic of the 
News Article    
Hard News 
 
Soft News 
 
Total 
Frequency Valid Percent Frequency 
Valid 
Percent Frequency 
Valid 
Percent 
Security 444 35.7% - - 444 27.3% 
Military 255 20.5% 1 0.3% 256 15.7% 
Culture 25 2.0% - - 25 1.5% 
Human 
interest 49 3.9% - - 49 3.0% 
Art - - 28 7.3% 28 1.7% 
Sports - - 48 13.3% 48 2.9% 
Health 28 2.2% - - 28 1.7% 
Science & 
Technology 8 0.6% - - 8 0.5% 
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Crime 26 2.1% - - 26 1.6% 
Economy 74 5.9% 3 0.7% 77 4.7% 
Politics 274 22.0% 1 0.3% 275 16.9% 
Religion 8 0.65 - - 8 0.5% 
Electricity 2 0.2% 24 30.6% 26 1.6% 
Agriculture 7 0.6% 51 13.4% 58 3.6% 
Governorates 10 0.8% 71 18.6% 81 5.0% 
Local 
Councils 9 0.7% 117 12.5% 126 7.7% 
Housing 5 0.4% 37 9.7% 42 2.6% 
Judiciary 23 1.8% 1 0.3% 24 1.5% 
Total 1247 100% 382 100% 1629 100% 
 
Pearson Chi-Square  = 1432.005                          df =17          Contingency Coefficient 0.684=  
Sig  0.01 =   
This Table shows the relation between the type of news referring to social media 
and the topic of the news articles in El-Masry El-Youm newspaper. The data in Table 
20 indicates that security issues come in the first place as hard news with 35.7%. 
Politics comes in the second placewith22 %. Military comes next with20.5% 
followed by economy with5.9 %, and then human interest with 3.9%. Other topics 
came next with smaller percentages as shown in the above Table.  
Electricity has the highest ratio as soft news with30.6 %, especially during President 
Mohamed Morsy’s regime, where most of the news in El-Wafd was concerned with 
the electricity crisis. Sports comes next with 13.3 %. Local news comes next with 
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 145 
NASHWA EL-DEGHEIDY 
12.7 % followed by housing with 9.7%, and then arts with7.3%. Other topics come 
next with smaller percentages as shown in the above Table. These results indicate 
that there are statistical differences between the type of news referring to social 
media and the topic of the news articles in El-Masry newspaper which make them 
statistically significant (sig.: 0.01); where the Pearson chi- square value is 
(1432.005) and this supports the relation between the two variables. 
TABLE 21 
_________________________________________________________________________________________________ 
Type of News Referring to Social Media and Topic of the News Articles in El-Wafd 
newspaper 
 
News Type 
 
Topic of the 
News  
Article    
Hard News 
Soft News 
 
Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Security 474 46.1% - - 474 36.6% 
Military 131 12.7% - - 131 10.1% 
Culture 95 9.2% 15 5.6% 110 8.5% 
Art - - 11 4.1% 11 0.8% 
Sports - - 66 24.8% 66 5.1% 
Health - - 80 30.1% 80 6.2% 
Crime 45 4.4% - - 45 3.5% 
Economy 40 3.9% 15 5.6% 55 4.2% 
Politics 236 22.9% - - 236 18.3% 
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Agriculture - - 8 3% 8 0.6% 
Governorates 1 0.1% 37 13.9% 38 2.9% 
Local Councils - - 23 8.7% 23 1.8% 
Housing - - 2 0.8% 2 0.2% 
Judiciary 7 0.7% - - 7 0.5% 
Environment - - 6 2.3% 6 0.5% 
El-NahdaDam - - 3 1.1% 3 0.2% 
Total 1029 100% 266 100% 1295 100% 
 
Pearson Chi-Square  =    1204.249          df   =   15               Contingency Coefficient =   0.685 
Sig  0.01 =  
This Table shows the relation between the type of news referring to social media 
and the topic of the news articles in El-Wafd newspaper. The data in Table 21 
indicates that security issues come in the first place as hard news with 46.1%. 
Politics comes in the second place with 22.9% and military comes next with12.7 % 
followed by culture at 9.2%, and then crime at 3.9%. Other topics came next with 
smaller percentages as shown in the above Table.  
Health has the highest percentage as soft news with 30.1%. Sports comes next with 
24.8% followed by governorates with13.9%, and then local council’s with8.7%. 
Economy comes next with 5.6% followed by agriculturewith3% and then 
environmentwith2.3%. Other topics come next with smaller percentages as shown 
in the above Table. Topics that did not appear in the Table have zero cells like 
human interest, science and technology. These results indicate that there are 
statistical differences between the type of news referring to social media and the 
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topic of the news articles in El-Wafd newspaper which make them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (1204.249) and this 
supports the relation between the two variables. 
TABLE 22 
_________________________________________________________________________________________________ 
The Geographic Focus and the Topic of the News Article Referring to Social Media in 
El-Ahram Newspaper 
 
El-Ahram 
 
 
Topic of the 
News Article 
 
International National Regional Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Security 91 30.5% 117 13.1% 136 23% 344 19.2% 
 Military 37 12.4% 65 7.3% 123 20.8% 225 12.6% 
Culture 3 1% 11 1.2% 9 1.5% 23 1.3% 
Human 
interest 
3 1% 7 0.8% 5 0.8% 15 0.8% 
Art 9 3% 36 4.0% 12 2% 57 3.2% 
Sports 16 5.4% 45 5.0% 14 2.4% 75 4.2% 
Health 9 3% 29 3.2% 8 1.4% 46 2.6% 
Science & 
Technology 
1 0.3% 9 1.0% 5 0.8% 15 0.8% 
Education _ _ 26 2.9% 10 1.7% 36 2% 
Crime 9 3.0% 26 2.9% 18 3% 53 3% 
Economy 31 10.4% 112 12.5% 86 14.6% 229 12.8% 
Politics 49 15.8% 82 9.2% 75 12.7% 192 15.5% 
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Religion 8 2.7% 10 1.1% 10 1.6% 28 1.6% 
Electricity 7 2.4% 38 4.2% 14 2.4% 59 3.3% 
Agriculture - - 37 4.1% 11 1.9% 48 3.5% 
Governorates - - 75 8.4% - - 75 4.2% 
Local 
Councils 
- - 86 9.6% - - 86 4.8% 
Housing - - 29 3.2% 28 4.7% 57 3.2% 
Judiciary 12 4.0% 17 1.9% 12 2% 41 2.3% 
Environment 4 1.3% 13 1.5% 15 2.5% 32 1.8% 
El-Nahda dam 8 2.7% 25 2.8% - - 33 1.8% 
Total 297 100% 895 100% 591 100% 1783 100% 
Pearson Chi-Square  =   104.934                     df 40  =                 Contingency Coefficient = 0.236 
 Sig  0.01  =   
Table 22 shows the relation between the geographic focus and topic of the news 
article referring to social media in El-Ahram newspaper. According to international 
news coverage, security news comes in the first place with 30.5 %; a fact which 
reflects the situation in Europe and the events taking place like fear of Western and 
American Governments of the terrorist group “DAESH” reaping European Youth to 
commit suicides in European countries like the previous Paris terrorist attacks and 
bombings in November 2015. Political news comes next with 15.8 % followed by 
Military news with 5.4 % then economic news with 10.4 %. Sports come in the fifth 
place with 12.5 % followed by other topics with smaller percentages as shown in the 
above table.  
Moreover, according to national news, results show that security news comes in the 
first place with 13.1 %; a fact which reflects the domination of news on the unrest 
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and destabilization in Sinai and different Governorates in Egypt. Economic news 
comes next with 12.5 % followed by local councils with 9.6 %, then political news 
with 9.2 %. Governorates come in the fifth place with 7.4 % followed by Military 
news with 7.3 %. Sports comes next with 5 %, followed by other topics with smaller 
percentages as shown in the above table. The researcher finds out that Security and 
Military news came with 20.4 % out of the total sample, and this is due to Egypt’s 
concern with fighting terrorism and restoring stability.  
According to regional news, security news comes in the first place with 23 %, a fact 
which reflects the disturbances and disorder in the Arab countries like Syria, Libya 
and Yemen. Military news comes next with 20.8 % followed by economy news with 
14.6 % and then political news comes in the fourth place with 12.7 %. Other topics 
come next with smaller percentages as shown in the above table. These results 
indicate that there are statistical differences between the geographic focus and topic 
of the news article referring to social media in El-Ahram, which make them 
statistically significant (sig.: 0.01); where the Pearson chi- square value is (104.934).  
This supports the relation between the two variables. 
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TABLE 23 
_________________________________________________________________________________________________ 
The Geographic Focus and the Topic of the News Article Referring to Social Media in 
El-Masry El-Youm Newspaper 
 
El-Masry El-
Youm 
 
Topic of the 
News Article    
 
International National Regional Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Security 152 37.5% 73 14.8% 219 30.0% 444 27.3% 
Military 58 14.4% 117 23.7% 190 28.6% 365 22.4% 
Culture 11 2.7% 3 0.6% 11 1.5% 25 1.5% 
Human 
interest 
6 1.5% 2 0.4% 41 5.6% 49 3% 
Art 11 2.7% 0 0.0% 17 2.3% 28 1.7% 
Sports 34 8.4% 7 1.4% 7 1.0% 48 2.9% 
Health 15 3.7% - - 13 1.8% 28 1.7% 
Science & 
Technology 
- - - - 8 1.1% 8 0.5% 
Crime 20 4.9% - - 6 0.8% 26 1.6% 
Economy 26 6.4% 16 3.2% 35 4.8% 77 4.7% 
Politics 70 17.3% 54 11.0% 151 20.7% 275 16.9% 
Religion - - 2 0.4% - - 2 0.1% 
Electricity - - 24 4.9% - - 24 1.4% 
Agriculture - - 49 9.9% - - 49 3% 
Governorates - - 71 14.4% - - 71 4.3% 
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Local 
Councils 
- - 24 4.9% - - 24 1.5% 
Housing 1 0.2% 38 7.7% 3 0.4% 42 2.6% 
Judiciary 1 0.2% 13 2.6% 10 1.4% 24 1.5% 
Total 405 100% 493 100% 731 100% 1,629 100% 
 
Pearson Chi-Square  = 900.934                   df   =   34                   Contingency Coefficient = 0.597 
 Sig  0.01  =   
Table 23 shows the relation between the geographic focus and topic of the news 
article referring to social media in El-Masry El-Youm newspaper. According to 
international news coverage, security news comes in the first place with 37.5 %, a 
fact which reflects the situation in Europe and the events taking place. Political news 
comes next with 17.3 % followed by Military news with 14.4 % and then Sports 
news with 8.4 %. Economy comes in the fifth place with 12.5 % followed by other 
topics with smaller percentages as shown in the above table.  
Moreover, according to national news, results show that Military news comes in the 
first place with 23.7 %; a fact which reflects the domination of news on the national 
role by the Egyptian Military to combat terrorism in Sinai and secure vital 
institutions. Security news comes next with 14.8 % followed by Governorates with 
14.4 %, then political news with 11 %. Agriculture news comes in the fifth place 
with 9.9 % followed by Housing news with 7.7 %. Electricity comes next with 4.9 %, 
followed by other topics with smaller percentages as shown in the above table. 
According to regional news, Security news comes in the first place with 30 %, 
Military news comes next with 28.7 % followed by politics news with 20.7 % and 
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then human interest comes in the fourth place with 5.6 %. Other topics come next 
with smaller percentages as shown in the above table. These results indicate that 
there are statistical differences between the geographic focus and topic of the news 
article referring to social media in El-Masry El-Youm, which makes them statistically 
significant (sig.: 0.01); where the Pearson chi- square value is (900.934).  This 
supports the relation between the two variables. 
TABLE 24 
_________________________________________________________________________________________________ 
The Geographic Focus and the Topic of the News Article Referring to Social Media in 
El-Wafd Newspaper 
 
El-Wafd 
 
 
Topic of the 
news article    
 
International National Regional Total 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Frequency 
Valid 
Percent 
Security 49 14% 122 29.0% 303 57.8% 474 36.6% 
  Military 55 15.7% 78 18.5% 85 16.2% 218 16.8% 
Culture 1 0.3% - - 57 10.9% 62 4.8% 
Arts - - 11 2.6% - - 11 0.8% 
Sports - - 65 15.4% 1 0.2% 66 5.1% 
Health 1 0.3% 46 10.9% 1 0.2% 80 3.7% 
Crime 45 12.9% - - - - 45 3.5% 
Economy 53 15.1% - - - - 53 4% 
Politics 146 41.7% 13 3.1% 77 14.7% 236 18.2% 
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Agriculture - - 8 1.9% - - 8 0.6% 
Governorates - - 38 9.0% - - 38 2.9% 
Local 
Councils 
- - 22 5.2% - - 22 1.7% 
Housing - - 2 0.5% - - 2 0.2% 
Judiciary - - 7 1.7% - - 7 0.5% 
Agriculture - - 6 1.4% - - 6 0.5% 
Governorates - - 3 0.7% - - 3 0.2% 
Total 350 100% 421 100% 524 100% 1,295 100% 
 
Pearson Chi-Square = 1147.510               df 30  =        Contingency Coefficient = 0.685 
Sig  0.01 =   
Table 24 shows the relation between the geographic focus and topic of the news 
article referring to social media in El-Wafd newspaper. According to international 
news coverage, political news comes in the first place with 41.7%, a fact which 
reflects the European and American countries’ concern with the Middle East and the 
Arab region; where these countries have their own economic and military agendas 
in the Arab countries; a good example of this is the USA’s attempt to control 
countries that is of a strategic importance. Military news comes in the second place 
with 15.7 % followed by economic news with 15.1% and then security news with 14 
%. Crime news comes in the fifth place with 12.9 % followed by other topics with 
smaller percentages as shown in the above table. Moreover, according to national 
news coverage, results show that security news comes in the first place with 23.7 %; 
a fact which reflects the domination of news on the national role by the Egyptian 
Military to combat terrorism in Sinai and secure vital institutions. Security news 
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comes next with 14.8 % followed by Governorates with 14.4 %, then political news 
with 11 %. Agriculture news comes in the fifth place with 9.9 % followed by Housing 
news with 7.7%. Electricity news comes next with 4.9 % followed by other topics 
with smaller percentages as shown in the above table. According to regional news, 
security news comes in the first place with 29 % followed by military news comes 
next with 18.5 % and then sports news with 15.4 %. Health comes in the fourth 
place with 10.9 % followed by local councils with 9 %, and then Governorates with 
5.2 %). Other topics come next with smaller percentages as shown in the above 
table. According to regional news coverage, security comes in the first place with 
57.8 % followed by military news with16.2 % and then political news with 14.7 %. 
Culture news comes in the fourth place with 10.9 % followed by other topic with 
lower percentages as shown in the above table. These results indicate that there are 
statistical differences between the geographic focus and topic of the news article 
referring to social media in El-Wafd, which makes them statistically significant 
(sig.:0.01); where the Pearson chi- square value is (1147.510).  This supports the 
relation between the two variables. 
Looking at the geographic focus and the topic of the news article referring to social 
media in the three newspapers, findings were in line with Paulussen and Harader’s 
study on the use of social media as sources in the two Flemish newspapers De 
Morgen and De Standard. Fcaebook, Twitter, Youtube and WhatsApp are used as 
sources for coverage of international news, ranging from news articles about 
security, politics and military news to soft news coverage on celebrities and sports. 
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6.3.4 Inter-coder reliability 
Three coders; the researcher and another two coders were trained by the 
researcher for two days using a codebook and a coding sheet to code the news 
articles. After coding the 4707 articles, a 10 per cent of sample 470 was re- 
examined following Holsti to test the inter-coder reliability. The reliability for the 
re-examined sample was 90 %.  
6.3.5 Summary 
El-Ahram newspaper has the largest number of news items when compared 
to El-Masry El-Youm and El-Wafd. It rated 35.8 % and this goes back for its being 
the largest and the most well- known newspaper in Egypt and the Arab world.  
               El-Ahram newspaper is the newspaper referring the most to social 
media as news sources where it occupies the first place with 37.9 %when compared 
to El-Masry El-Youm and El-Wafd. El-Masry El-Youm comes in the second place with 
34.6 % and this may be due to the existence of a social media department at their 
newspaper where journalists are only responsible for tracking daily news and 
ongoing issues on social media platforms like Facebook and Twitter and thereby 
using it as a non-primary source to pick up important ongoing events and produce 
news out of them. Finally El-Wafd Newspaper comes in the third place with 27.5 %. 
 Facebook is the most widespread social media network used, especially in 
Egypt. Twitter comes in the second place with 20.9 % followed by WhatsApp which 
comes in the third place 15.6 % and finally, YouTube comes in the fourth and last 
place with 7.6 %. 
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Topics related to security come in the first place with 25.9 %, and this goes 
back to the critical situation in Egypt after the January 25th revolution with most of 
the news in the newspapers reflecting this critical scene which has been taking place 
since then.  
   Moreover, reporters/journalists refer to social media networks as non-
primary sources more often than as primary sources in their daily news coverage as 
the results show that non-primary sources occupy the first place with 57.9 % and 
this may be due to the fact that reporters/journalists still seek professionalism, 
abide by the rules and policies of the newspapers and consider news values in the 
news they produce for their readers where credibility and transparency are their 
main concern. Besides, he may use it as a non-primary source by adding a quote 
from an official that was placed on a social media network in the middle of the news 
article to add to the credibility of the news.  
 Hard news occupies the first place with 67.1 % and includes topics like 
security, military, judiciary and crime. These results may be due to the importance 
of political and security news to all the readers as these topics are of interest to all 
citizens living in Egypt and may directly affect them. 
 Regional news coverage in social media that newspapers referred to comes in the 
first place with 39.3 %, and this may be because of the critical situations, unstable 
atmosphere and harsh conditions in the Arab countries  
 Government powers come in the first place with 36.6 % as social media 
players in news articles that were referred to in the newspapers. This may be due to 
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the importance of such powers in the country for making decisions; thereby being 
the most credible sources for the reporter/journalist to refer to as a top hierarchy 
source when referring to their quotes, information or news which they shared on 
their official Facebook or Twitter pages.  
        Facebook comes in the first place as a social media source for El-Ahram 
newspaper with 49.3 %. This may be due to the reporter/journalist using official 
Facebook pages like government pages as a primary source for news coverage as 
mentioned in some of the news articles analyzed by the researcher. WhatsApp 
comes in the second place with 35.6 % and this is because El-Ahram newspaper 
provides its readers with “El-AhramWhatsApp service”. Regarding El-Masry El-
Youm newspaper, Facebook also comes in the first place with 56 % followed by 
Twitter with 33.2 %. El-Wafdnews paper refers more to Facebook as a social media 
network in their news coverage with 65 %. Twitter comes in the second place with 
24.8 %. The previous results showed that the three newspapers use Facebook as a 
social media source more often than the other social media networks and this 
complies with the results from a similar study by Paulussen and Harder. 
          Security news comes in the first place with 17 % with regard to El-Ahram 
newspaper, and this may be due to the importance of covering news that directly 
affects their readers. Clearly, security news is what citizens are more concerned 
with due to unrest in Egypt and the whole region. Security news occupies the first 
place in EL-Wafd newspaper with 36.6 %, and this goes back to the same 
explanation stated previously in El-Ahram and El-Masry El-Youm newspapers. The 
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results show that security news occupied the first rank in the three newspapers, 
since it is a vital issue that threatens the stability of the country. Findings were in 
line with Paulussen and Harder’s study on the use of Facebook, Twitter and 
YouTube in the two Flemish newspapers, De Morgen and De Standard. 
      The number of news articles referring to social media as a non-primary source 
with 77.5% in El-Ahram newspaper is bigger than those referring to social media as 
a primary source with 22.5 %. According to El-Masry El-Youm, the number of news 
articles referring to social media as a non-primary source with 95.6 % is bigger than 
those referring to social media as a primary source with 4.1 %. Furthermore, 
findings show that El-Wafd newspapers also followed the same path of the previous 
newspapers, where non-primary sources came in the first place with 59.1 % and 
primary sources came next with 40.9 %. 
    National news occupies the first place with 50.2 % in El-Ahram newspaper. 
However, in El-Masry El-Youm newspaper, regional news has the highest 
percentage with 44.9 %. El-Wafd newspaper has the same ranks as El-Masry El-
Youm with respect to the geographic focus of the news that referred to social media 
as a source, where regional news has a percentage of 39.3 %.  
    Government powers come in the first place in both El-Ahram and El-Masry El-
Youm newspaper with 45.6 % and with 33.1 % respectively.  However, according to 
El-Wafd, politicians come first with 33 %. The researcher sees that these findings 
indicate that the reporter/journalist mainly gets his information from those who are 
at the top of the hierarchy which complies with the literature of this study.  
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 159 
NASHWA EL-DEGHEIDY 
      Local councils come in the first place with 13.6 % in El-Ahram’s WhatsApp 
service where ordinary people pose their problems and complaints for government 
officials and experts to act upon. Moreover, results show that security news comes 
in the first place with 13.6 % on YouTube as a social media source. According to 
Twitter, security occupies the same place with 38.7. According to Facebook, security 
news came first on Facebook with 26.2 % and this covers the most important issues 
that are of interest to most of the readers. 
 Social media are used as a source for both soft and hard news reporting. Hard 
news articles referring to social media classically deal with security, politics and 
military news and this complies with Paulussen and Harder’s findings in their study 
(Paulussen and Harder, 2014). Soft news the highest percentage as soft news with 
16.7 %, and this may be due to newspapers covering issues of people’s interest. 
According to Hard news, security issues has the highest percentage with 36.5 %, and 
this may be due to the unrest and  turbulent events occurring in Egypt over the last 
four years such as repeated  terrorist attacks. Facebook has the highest percentage 
with 61.3 % as a non-primary source, and this may be due to the reporter’s/ 
journalist’s role as a gatekeeper filtering the information and ideas before producing 
the news.  The researcher sees that this may be a good reason for using it more as a 
non-primary source than a primary source. Furthermore, Facebook comes again in 
the first place with 48.6% as a primary source where this only happens when the 
reporter/journalist refers to governments’, institutions’, politicians’ officially 
verified. WhatsApp comes next with 32.9 %, as it has become a messaging 
application, and news organizations have made great use of it as it has become a 
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broadcast platform to deliver news stories, updates to a current story or to deliver 
announcements to its audience during times of crisis as a public service platform 
with (Albeanu, 2015). The previous findings show that reporters/journalists use 
social media mainly as non-primary sources while still using them as primary 
sources but under certain conditions as sourcing from official governments’, 
institutions’, politicians’ official verified Facebook pages. 
 According to El-Ahram newspaper, security issues come in the first place as hard 
news with 20.7 %. Economy comes in the second place with 21.6 % in the context of 
destruction of the Egyptian economy and people suffering from high prices in the 
news article analyzed. Local councils has the highest percentage as soft news with 
13.4 %; and this may be due the availability of El-Ahram WhatsApp service. 
 According to El-Masry El-Youm, security issues come in the first place as hard 
news with 35.7 %. Electricity has the highest percentage as soft news with 30.6 % 
especially during President Mohamed Morsy’s regime, where most of the news in El-
Masry El-Youm was concerned with the Electricity crisis. 
 According to El-Wafd, security issues come in the first place as hard news with 
46.1 %. Health has the highest percentage as soft news with 30.1 %.  
 In El-Ahram mewspaper, according to international news coverage, security 
news comes in the first place with 30.5 %, a fact which reflects the situation in 
Europe and the events taking place. Moreover, according to national news, results 
show that security news comes in the first place with 13.1 %; a fact which reflects 
the domination of news on the unrest and destabilization in Sinai and different 
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Governorates in Egypt. The researcher finds out that Security and Military news 
came with 20.4 % out of the total sample. According to regional news, security news 
comes in the first place with 23 %, a fact which reflects the disturbances and 
disorder in the Arab countries. 
 In El-Masry El-Youm, according to international news coverage, security 
news comes in the first place with 37.5 %, a fact which reflects the situation in 
Europe and the events taking place. According to national news, results show that 
Military news comes in the first place with 23.7 %; a fact which reflects the 
domination of news on the national role by the Egyptian Military to combat 
terrorism in Sinai and secure vital institutions. According to regional news, Security 
news comes in the first place with 30 %.  
In El-Wafd, according to international news coverage, political news comes in 
the first place with 41.7%, a fact which reflects the European and American 
countries’ concern with the Middle East and the Arab region. Moreover, according to 
national news coverage, results show that security news comes in the first place 
with 23.7 % for the same justifications mentioned before. According to regional 
news, security news comes in the first place with 29 %. 
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Chapter Seven: Conclusion 
7.1 Most Important Findings 
This chapter provides a quick overview for the study and draws conclusions 
from the results and findings of the study. In the following sections, the gaps in the 
field of research, research problem, theoretical frame work, methodology and 
Findings are summarized. 
Print newspapers are facing a noticeable decline in readership and of course, 
in revenue in most of the developed countries, while on the other hand, social media 
have been booming and flourishing. News organizations have started to depend on 
social media networks such as for instance Twitter and Facebook to increase the 
traffic to their websites (Rosenstiel& Mitchell, 2011).Recently, social media 
networks have become essential tools for journalists.  Based on many previous 
reports, it has been found that journalists’ commitment and uptake of these social 
media platforms have increased worldwide (Jordaan, 2012).  In a working paper for 
the Reuters Institute for the Study of Journalism, Newman (2009) showed that 
journalists in well-known media institutes in the UK and the US are actually using 
these platforms to gather information, supplement their writings, and finally 
disseminate this information to the public.  Newman argues that previous debates 
focused on the reliability and credibility of social media networks, and whether they 
would destroy the traditional media.  
 
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 163 
NASHWA EL-DEGHEIDY 
Although previous studies had described journalists’ use of social media 
platforms in some countries, this trend has not been described or studied in Egypt 
yet. According to Wasserman (2010) in Jordaan’s thesis study, the theoretical and 
academic debates on media studies and journalism in general do not pay much 
attention to conditions in the developing countries. He also added that, since the 
conditions in each country are not the same, results from studies conducted on this 
area of focus in international countries cannot be generalized.  Therefore, it is 
crucial to conduct a local empirical study to investigate the impact of social media 
on Egyptian newspapers with regard to journalists’ daily routine sourcing practices 
in their newsrooms. Did social media change the way Egyptian reporters search for 
stories, communicate with their sources, and construct their beats? By analyzing 
news articles and conducting intensive interviews, this study is to explore this 
phenomenon and conduct research on journalists’ daily use of social media in Egypt.   
According to the theoretical framework, the study was based on theories of 
Gatekeeping and Source Credibility. Heinrich and Hermida noted that this 
networked interactive public sphere had led to the erosion of the different roles 
performed by producers, sources and consumers, and that the constant stream of 
information cannot longer be controlled or owned (Heinrich, 2012 &Hermida, 
2013). Online journalism intellectuals were concerned about the role of the 
journalists’ traditional gatekeeping where the Internet had come to change their 
roles in gatekeeping as related to the process of interactivity and user contribution 
in the news practice. According to these studies, despite the fact that proficient 
journalists have lost their grasp on the flow of news and their consumers have 
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become active rather than passive receivers (Hermida et al, 2011), still, news 
experts and professionals are playing a vital role in the process of news production 
inall its stages like the collection of information, selection, verification, presentation 
and spreading of news (Singer, 2011). Accordingly, this study addresses the 
gatekeeping theory by examining the features of gatekeeping roles performed by 
journalists. Furthermore, news selection and journalistic sourcing are processes 
that have been shaped by quite firm, stable traditional and professional routines and 
standards (Reich, 2009). According to Gans 1979, the process of news selection in 
the 1970’s in the traditional media was determined by the combination of both 
power and efficiency concerns. In previous publications, some scholars like Hermida 
and Reich drew the attention to “ hierarchy of credibility” which means that people 
with high ranks are considered credible, and the higher the rank, the higher the 
level of his credibility in any social structure ( Becker, 1967). As for journalism, 
journalists are more prone to respect a specific source of hierarchy where they 
attribute more reliability, credibility and trustworthiness to authorized elite sources 
such as well- known politicians, experts or business institution representatives than 
to unauthorized sources such as ordinary people (Sigal, 1973). Moreover, in the age 
of the Internet, professional journalists depend heavily on official, well-established 
sources of information, while they only give news space for less reliable sources 
when authorized sources are not accessible (Thurman, 2008). Therefore, in this 
study, the researcher suggests that the use of any social media platform as a source 
of news in newspapers should adhere to traditional professional standards and 
routine practices in the process of news selection. Besides, the researcher assumes 
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that the hierarchy of credibility of the news sources would be respected regarding 
social media; in other words, content on social media used should be attributed to 
an authorized, trusted newsworthy figure in the first place. 
Research questions 
Several significant research questions arose from the previous discussion 
regarding the change in the news environment. In this study, the researcher aims at 
examining the journalists’ daily selection and use of Twitter, Facebook YouTube and 
WhatsApp as references in daily newspapers in Egypt. Research questions 
addressed in this study look at the following variables: 
1. The function of the social media platforms in the news article: Do they 
function only as primary or non-primary news sources? 
2. The type of story that integrated any of the following social media platforms 
such as Twitter, Facebook, WhatsApp and YouTube:  Is it hard news or soft 
news? 
3. The subject of the news article: Does it  belong to the following categories of 
politics, sports, economy, science and technology, culture, crime, military 
forces, security, education, human interest, arts, or any other? 
4. The geographic focus on the news article: Is it national, regional or 
international? 
5. The social media players mentioned in the article: Are they politicians, 
business people, government powers, civil society players, celebrities, 
athletes, or ordinary citizens?  
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A combination of qualitative and quantitative methods is used to answer the 
eight research questions. Furthermore, the unit of analysis, the methods of data 
collection such as intensive interviews and content analysis and sampling 
techniques are discussed.  A list of the names of journalists along with their titles 
and affiliations is available at the end of the chapter. The qualitative method consists 
of intensive interviews with journalists from each newspaper under study, while the 
quantitative method employed in this study consists of newspaper content analysis, 
From the intensive interviews, it was found that journalists in El-Ahram, El-
Masry El-Youm and El-Wafd newspapers agree about the fact that social media 
networks are important and essential sources in their daily news coverage. Most of 
them use social media as a non-primary source. However, they may use it as a 
primary source if the news or information is available on official government pages, 
or if they source their news from official figures like experts, specialists, politicians 
or government powers’ page.  Journalists further agree that they use social media 
for some reasons such as immediacy in covering news and events, and low cost as 
an easy and quick source for journalists to refer to when events take place in distant 
places or in other countries. Also under certain circumstances, information about a 
specific event or accident may be scarce, or sources like government powers and 
politicians may refuse to provide journalists with any data due to confidentiality and 
sensitivity of issues. Moreover, journalists agree that they use social media for 
acquiring news to cover all topics like health, politics, arts, sports, culture, education 
crime, and others. However, they mostly use them to cover security news and this 
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may be due to the importance of covering news that directly affect the readers and, 
of course, security news is what citizens are more concerned with due to unrest in 
Egypt and the whole region. Besides, they also agree that they seek news from social 
media networks that is timely, huge, and important to the readers and have impact 
on them; on the contrary, some of them believe that social media news lack news 
values like credibility. 
The researcher ended her interviews with the journalists by asking about the 
use of social media in the future as a competing source for traditional media 
sources. Most of the journalists agree that they will depend on social media 
networks regularly due its ease of use, its quick and inexpensive access, but under 
one condition which entails the formulation of governing rules and policies for 
social media use. However, others believe that journalists still depend on the 
traditional sources for news coverage while still using social media as non-primary 
sources. In conclusion, the researcher is still aware that journalists at the previous 
newspaper institutions are still cautious about the reliability, credibility and 
trustworthiness of the disseminated information via these social media platforms. 
 Finally, some journalists assert that social media will negatively affect 
newspapers’ production and circulation in the future, while others believe that 
social media would not affect the newspapers due to the lack of credibility in those 
platforms. 
From the content analysis, it emerged that El-Ahram newspapers referred to 
social media in its news articles the most with 37.9 %, followed by El-Masry El-
Youm with 34.6 % and then El-Wafd with 27.5 %. 
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The results showed that 57.9 %of news articles referring to social media 
platforms such as Facebook, Twitter, YouTube and WhatsApp were non-primary 
sources, while 42.1 % of news articles referring to social media were primary 
sources. These results may imply that journalists refer to social media platforms as 
non-primary sources more as they still have to get back to their original sources to 
verify the validity of the information or news offered on these platforms. The social 
media network most used by journalists in El-Ahram was Facebook with 49.3 % 
followed by WhatsApp with 35.6 %, YouTube at 8.1 %, and Twitter at 7 %. 
According to El-Masry El- Youm, the social media network used by journalists the 
most was Facebook with 65 % followed by Twitter with 33.2 %, YouTube with 6.1 
%, and Twitter with 4.7 %. According to El-Wafd newspaper, the social media 
network used by journalists the most was Facebook with 56 %, followed by Twitter 
with 24.8 %, YouTube with 8.3 % and WhatsApp with 1.9% Thus, Facebook was the 
social media network used the most in the three newspapers. Facebook was the 
most platform used because Facebook is basically the most widespread social media 
network in Egypt when compared to other media networks. 
In El-Ahram newspaper, the majority of news articles referring to social 
media were soft news (50. 6 %) while in El-Masry El-Youm, the majority of news 
articles referring to social media were hard news (76.6 %) which complies with El-
Wafd also but El-Wafd had a higher percentage ( 79.5 %). These results may be due 
to the importance of political and security news (which are considered hard news) 
to all the readers as these topics are of interest to all citizens living in Egypt since 
news regarding these topics will directly affect them. The majority of news articles 
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referring to social media in the three newspapers were security news with 25.9 %, 
followed by politics with14.9 %and then Military forces at 11.3 %. Security news 
comes in the first place due to the critical situation in Egypt since the January 25th 
revolution where most of the news in the newspapers were reporting the critical 
events taking place since then. Furthermore, most of the news are concerned with 
terrorism. Looking at the geographic focus, regional news came first and this reflects 
the critical situations, unstable atmosphere and harsh conditions in the Arab 
countries especially Syria, Libya and Yemen. Furthermore when looking at the 
geographic focus and topics of news articles referring to social media, security news 
came in the first place as international news in El-Ahram and El-Masry El-Youm 
newspapers, while political news came in the first place as international news in El-
Wafd newspaper. Results showed that in the three newspapers, 36 % of the news 
articles referring to social media networks, government powers were cited the most 
with 36.6 %. This may be due to the importance of such powers in the country for 
making decisions, thereby being the most credible sources for the journalist to refer 
to as a top hierarchy source while referring to their quotes, information or news. 
 
. The current study’s findings are in line with that of Paulussen and Harder’s 
study in the following: 
 The three newspapers under study used Facebook as a social media source 
more than other social media networks, which complies with the results from that 
of Paulussen and Harder’s study. Results from their study showed that Facebook has 
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grown to be used as a regular reference or source in daily news coverage in their 
two Flemish newspapers under study (De Morgen and De Standaard). 
As mentioned before, security news had occupied the first rank as international 
news in the three newspapers which complies with findings from Paulussen and 
Harder’s study. Political issues in the current study comes with 16.9 % in El-Masry 
El-Youm and 18.2% in El-Wafd, while in De Morgen security news came with 17.7 % 
and 15.5% in De Standaard which are very close results. However, in the current 
study, the three newspapers had used social media as a non-primary source, where 
this finding was not in line with that of Paulussen and Harder as the percentage of 
articles published using social media as a primary source was greater than those 
published using social media as a non-primary source. 
In both, the current study and that of Paulussen and Harder, findings showed 
that social media are referred to as a source for both hard and soft news. However, 
El-Ahram only complies with De Morgen and De Standaard as both use social media 
for soft news coverage, while EL-Masry and El-Wafd use social media to cover hard 
news. These results from El-Ahram have appeared due to the existence of El-Ahram 
WhatsApp service corner in the printed newspaper that appeared a lot during the 
analysis and the coding process where it was mainly concerned with soft news 
coverage.  
It was found that journalists mainly refer to social media when social media 
players in the news cited or mentioned are of a high level in the hierarchy which 
complies with the literature where Schudson and Becker define sources that are at 
the top of the hierarchy like government officials are the most credible sources, 
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However, my findings contradict with those of Paulussen and Harder where 
ordinary citizens came in the first place as this was due to the active role of citizen 
journalism. Moreover, hard news articles referring to social media deal with 
security, political and military news in both my current study and their study. 
 
. Intensive interviews’ findings were in line with content analysis’ findings in 
the following: 
Most of the journalists from the three newspapers under study agreed that 
they use social media more as a non-primary source while according to table six in 
the findings from content analysis, results showed that journalists referred to social 
media networks more as a non-primary source with 57.9 % which complies with 
results from intensive interviews.  
Type of News: The majority of the journalists in the three newspapers agreed 
that hard news topics were among their priorities in covering serious issues and 
events in Egypt and the Arab World, while according to table seven in the findings 
from the content analysis, results showed that hard news occupied the first place 
with 67.1 %which complies with results from the intensive interviews conducted. 
Topic of the News: Most of the journalists in the three newspapers agreed that they 
refer to social media in covering topics like security, military, politics and all other 
topics, however, security issues came at the top of their priority while according to 
table five in the content analysis, results showed that topics related to security came 
in the first place with 25.9 % which complies with the results of the intensive 
interviews. 
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 172 
NASHWA EL-DEGHEIDY 
Geographic focus: Most of the journalists in the three newspapers agreed that 
regional news came at the top of the journalists priority when referring to social 
media while according to table eight in the content analysis findings, results showed 
that regional news coverage in social media that newspapers referred to comes in 
the first place with 39.3 % which complies with findings from the intensive 
interviews.  
Social Media Players: Most of the journalists agreed that social media players are 
key driver in influencing the credibility of the news and that the more important the 
source or the social media player is in the news article, the more trusted the source 
is by the reader and the journalist for example government powers. While according 
to table nine in the content analysis findings, results showed that government 
powers came in the first place with 36.6 % as social media players mentioned or 
cited in the news articles that referred to social media in the newspapers which 
complies with the intensive interview conducted.  
These results had proved that triangulation here was needed as it has increased 
the validity of the findings and enhanced the researcher’s understanding of the 
problem raised at the very beginning of the study. As findings from both the 
intensive interviews and the content analysis were similar and gave concrete 
answers to the five research questions raised at the very beginning of the study. 
Findings from both techniques used were combined to give a rounded 
representation of what is really happening in those newsrooms in the three 
newspapers studied.  
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 173 
NASHWA EL-DEGHEIDY 
This exploratory study provided a preliminary insight into how journalists in 
El-Ahram, El-Masry EL-Youm and El-Wafd newspapers use social media as news 
sources in their daily news coverage. First, the findings showed that social media 
references have become a daily routine in the three Egyptian newspapers. Thus, 
findings support the claim that social media platforms have become an integral part 
of journalists’ daily news coverage; however, this does not imply that content of the 
newspapers falls under the hegemony of social media. Nevertheless, results showed 
that the number of news articles referring to social media as news sources is low 
(approximately 22.06% out of the total number of the news articles analyzed); as 
journalists are still cautious about the reliability, credibility and trustworthiness of 
the disseminated information via social media. 
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7.2 Recommendations 
Journalist’s responses to the last question raised during the interviews on 
“the future use of social media in news coverage” have inspired the researcher to 
conduct a new research study to investigate the principles of professional social 
media use along with policies and regulations governing this use. Moreover, this 
study may open the doors for other researchers to examine how do social media 
affect journalists’ speed-driven news work in terms of professional norms, routines 
and output? Furthermore, it sheds the light on the need for examining how 
journalists see the social media influencing audience reception in terms of news 
credibility? And how do journalists see the social media influencing audience 
reception in terms of news use? Audiences’ uses and gratifications of social media 
networks as sources for news could be looked at. Besides, it is still recommended to 
examine and investigate the future of citizen journalism in relation to credibility and 
trustworthiness of the disseminated information (UGC) on different social media 
platforms in Egypt. Last but not least, it is interesting to examine how social media 
sets the agenda for topics that are covered by the journalists in Egyptian 
newspapers. Nevertheless, there should be more integration and use of Arabic 
studies in future researches.  
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Appendix A: Intensive interview questions  
_____________________________________________________________ 
 
Questions: 
1. Do you think that Egyptian newspapers consider social media as important 
sources to rely on for important issues and daily news coverage? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
………………………………………………………………………………………………………………….... 
2. What are the reasons behind newspapers’ reliance on social media 
platforms in obtaining their daily news? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
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……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………...................................................................................................... 
 
3. In your opinion, what is the type of news and issues that newspapers derive 
from social media platforms? (Hard news or soft news)? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
…………………………………….................................................................................................... 
 
4. In your opinion, what is the type of news and issues that newspapers derive 
from social media platforms? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
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……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
…………………………………….................................................................................................... 
5. To what extent is the availability of value in the news that newspapers 
derive from social media platforms in relation to timeliness, prominence, 
proximity, human interest, impact, usefulness, immediacy, and credibility? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………......................................................................................................
.................................................................................................................................................... 
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6. What is the geographic focus of the news that journalists derive from social 
media? (National, regional, and International)? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
…………………………………….................................................................................................... 
 
7. What is the role of the social media player mentioned or cited in the news 
article that the journalist derives from the social media? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
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……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
…………………………………….................................................................................................... 
 
8. Do you think that social media platforms would be considered one of the main 
sources for newspapers’ news coverage in the future when compared to the 
traditional sources like the reporter, news agencies, radio, television and others? 
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………
……………………………………...................................................................................................... 
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  المقابلات أسئله
 
 الصحف اليها تستند التي المهمه المصادر من الاجتماعي التواصل شبكات أن تعتقد هل  السؤال الأول: 
  مصر؟  في المهمه القضايا و اليوميه الأحداث عن الأخبار نشر في
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
……...…………………………………………………………………………………………………………………
 ..…………………………………………………………………………………………………………………
 على الحصول  في الاجتماعي التواصل  شبكات على الصحف اعتماد أسباب هي ما السؤال الثاني:
  مصر؟  في المهمه القضايا و اليوميه الأحداث
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ORIAC NI YTISREVINU NACIREMA EHT
 
 981 egaP SREPAPSWEN NAITPYGE NI SECNEREFER AIDEM LAICOS
 YDIEHGED-LE AWHSAN
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ………………………………………………………………………………………………………………………
 
السؤال الثالث: ما هي أنواع الموضوعات التي تستمدها الصحف من مصادر التواصل الاجتماعي ( أخبار جاده 
أم خفيفه)؟ 
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ………………………………………………………………………………………………………………………
 
 التواصل شبكات من الصحف تستمدها التي القضايا و الأحداث نوعيه هي ما اعتقادك, في السؤال الرابع:
 الاجتماعى؟
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ORIAC NI YTISREVINU NACIREMA EHT
 
 091 egaP SREPAPSWEN NAITPYGE NI SECNEREFER AIDEM LAICOS
 YDIEHGED-LE AWHSAN
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ………………………………………………………………………………………………………………………
 
 التواصل شبكات من الصحف  تستمدها التي  الأخبار في الاخباريه القيم توافر  مدى ما السؤال الخامس:
  . نفسه الخبر في الثقه و  المصداقيه, التأثير و الاهتمام, الاهميه, الضخامه, الحداثه جهه من الاجتماعي؟
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ………………………………………………………………………………………………………………………
           
 
 ORIAC NI YTISREVINU NACIREMA EHT
 
 191 egaP SREPAPSWEN NAITPYGE NI SECNEREFER AIDEM LAICOS
 YDIEHGED-LE AWHSAN
السؤال السادس: ما مدى تغطيه مصادر التواصل الاجتماعي للأخبار في مختلف المناطق الجفرافيه ( القوميه ,  
الاقليميه و العالميه) ؟ 
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ………………………………………………………………………………………………………………………
 
السؤال السابع: هل تعتقد أن القوى الفاعله في الخبر الصحفي مؤثره في مدى مصداقيه الخبر؟          
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
……………………………………………………………………………………………………………………………
 ……………………………………………………………………………………………………………………………
 ORIAC NI YTISREVINU NACIREMA EHT
 
 291 egaP SREPAPSWEN NAITPYGE NI SECNEREFER AIDEM LAICOS
 YDIEHGED-LE AWHSAN
 المصادر من مصدرا  تكون سوف المستقبل في  الاجتماعي التواصل  مواقع أن تعتقد هل  السؤال الثامن:
, كالمحرر المعروفه  التقليديه بالمصادر مقارنه المصريه الصحف في الاخباريه التغطيه في الاساسيه
  ؟  آخر أو التليفزيون و الراديو, الأنباء وكالات, المراسل
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
………………………………………………………………………………………………………………………
 ………………………………………………………………………………………………………………………
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Coding sheet
Newspaper’s name: 
Date of publication:
_______________________
    
First: News source
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
Appendix C: Content Analysis Coding Sheet
News agencyReporter FacebookWebsiteTVNewspapers
Serial
Whats App
News Source 
Twitter Youtube
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Second: Topic of the News article
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
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19
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27
28
29
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s
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Third: The function of the social media in the article:
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
Serial
Primary Source
Function of the Social Media in the 
article
Non-Primary Source
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 196 
NASHWA EL-DEGHEIDY 
 
 
 
Fourth: News Type
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
Serial
News type  
Hard news Soft news
THE AMERICAN UNIVERSITY IN CAIRO 
 
SOCIAL MEDIA REFERENCES IN EGYPTIAN NEWSPAPERS Page 197 
NASHWA EL-DEGHEIDY 
 
 
Fifth: The Geographic focus of the news item
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
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39
40
41
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43
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45
The Geographic focus of the news item
Serial
Regional National International
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Sixth: Social media players as sources of the news item
1
2
3
4
5
6
7
8
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11
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s
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Appendix D: Charts Based on Findings from Content Analysis  
___________________________________________________________ 
TABLE 1 
 
   
Total news Items in Newspapers 
 
 
TABLE 2 
News Sources in Newspapers 
 
 
35.3
15.8
5.7
1.3
1.8
12.3
4.6
1.7
3.5
News source
Reporter
New agency
Newspapers
Television
Website
Facebook
Twitter
YouTube
WhatsApp
30 
31 
32 
33 
34 
35 
36 
El - Ahram 
El - Masry El - 
Youm El - Wafd 
35 . 8 
32 
32 . 2 
Newspapers 
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TABLE 3 
Newspapers referring to Social Media in their News Articles 
 
 
TABLE 4 
News Articles referring to Social Media in Newspapers 
 
0
10
20
30
40
El-Ahram El-Masry El-Youm El-Wafd
37.9
34.6
27.5
Newspaper
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TABLE 5 
Topic of News Articles in Social Media Networks that were referred to in  
the Newspapers   
 
TABLE 6 
The Function of the Social Media in the News Article  
 
42.1
57.9
The Function of the Social Media in the Article
Primary Source Non-Primary Source
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TABLE 7 
News Type of News Articles Referring to Social Media in the Newspaper    
    
    
News Type
Hard News Soft News
 
TABLE 8 
The Geographic Focus of the News Item Referring to Social Media in the Newspapers 
 
22.3
38.4
39.3
The Geographic Focus of news Item
International National Regional
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TABLE 9 
Social Media Players in News Articles referred in the Newspapers 
0
5
10
15
20
25
30
35
40
4.7
2.9
5.7 4.6 4.5
8.7
4.4
2.4 1.5
36.8
23.8
Social Media Players
 
TABLE 10 
Social Media Networks as Sources in the Newspapers 
 
0
10
20
30
40
50
60
70
WhatsApp Youtube Twitter Facebook
35.6
8.1 7
49.3
4.7 6.1
33.2
56
1.9
8.3
24.8
65
News Source
El-Ahram El-Masry El-youm El-Wafd
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TABLE 12 
Number of Articles Referring to Social Media (Primary or Non-Primary Source) 
 
0
20
40
60
80
100
El-Ahram El-Masry El-Youm El-Wafd
22.5
4.4
40.9
77.5
95.6
59.1
The Function of the Social Media in the Article
Primary Source Non-Primary Source
    
 
 
TABLE 14 
Geographic Focus of News Articles Referring to Social Media in the Newspapers 
 
 
  
  
  
  
  
  
El-Ahram El-Masry El-Youm El-Wafd
International           
National             
Regional             
    
      
    
            
        
A
x
is
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it
le
The Geographic Focus of News Item
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TABLE 17 
Type of News Referring to Social Media and Topic of the News Articles in the 
Newspaper    
 
 
 
 
 
 
 
0
5
10
15
20
25
30
35
40
4.2 3.5
1.5 0.1
6.2
12.2
6.8
0.7 1.5 1
3.7 3.2
0.8
5.2
7.6
14
16.7
6.3
1.9 1.2 1.7
36.5
15.1
4.2
2
0 0
1.6 0.4 0.4
3.5
9.6
20.7
0.6 0.2 0.3 0.9 1 0.5 1.4 0.6 0.5
Topic of the news Article
Soft News Hard News
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TABLE 18 
Function of the Social Media in the News Article 
 
 
                                                                       
 
 
 
 
 
 
 
 
 
 
0
10
20
30
40
50
60
70
WhatsApp Youtube Twitter Facebook
1.6
8
27.2
61.3
32.9
6.7
11.9
48.6
The Function of the Social Media in the News Article 
Non-Primary Source Primary Source
